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COSSMA Webinar - Online Seminar:  

Trends in active ingredients:  

Sensorial Properties – Well-Being: Back to Basics 

 
Date: Monday, 28th of April 2014, 2 P.M. (Berlin Time)  

Duration:  30-45 minutes 

Language: English 

Speaker: Prof. Dr. Karl Lintner,  

 President of Kal’idées, Paris, www.kalidees.com  

 

About  the seminar: 
The webinar is targeted at the international cosmetics and personal care industry where peopl wantto 

learn more about the importance of sensory properties in cosmetics. Prof. Linter will feature all 

relevant aspects and will also point out his views on future trends. 

All participants will have the opportunity to ask questions and talk to  Prof. Lintner during and after 

the presentation.  
 

About the Speaker 

Prof. Dr. Karl Lintner is owner, founder and president of Kal’idées 

Consulting, Paris. During his time working at cosmetic ingredient provider 

Sederma, Prof. Linter introduced the peptides concept in cosmetic 

applications. He holds several dozen patents, has published numerous articles 

and book chapters on cosmetic ingredients, is an expert witness in litigation 

and a speaker at numerous international events. Prof. Lintner won a number of 

innovation awards for Sederma and was awarded the Maison de Navarre 

Medal of the SCC USA in December 2013 and he also received the In-

Cosmetics Lifetime Achievement Award in April 2013 in Paris. 

 

Download Webinar Presentation in a PDF-File (6 MB): 
http://www.cossma.com/fileadmin/all/cossma/Archiv/2014/03/COS140428_PraesLintnerParticipants.pdf 

 

Further publications by Karl Lintner in COSSMA: 
 

Subscribers to COSSMA can download these articles free of charge –  

Be a subscriber now, and register at www.cossma.com/samplecopy! 

 

COSSMA subscribers can download these articles free of charge –  

To read COSSMA now register at www.cossma.com/samplecopy! 

  

 Web-TV Interview: A life for peptides 

http://www.cossma.com/en/mediathek/singleview/artikel/lintner-2013-deutsch.html 

 

 Web-TV Interview: Trends in active ingredients: 
http://www.cossma.com/en/mediathek/singleview/artikel/darshan-patwardhan-herausforderung-haargel-kopie-1.html 

 

 Article: Trend Statement: Yes, we can feel the next big trend (from COSSMA 3/2014) 
http://www.health-and-beauty.com/fileadmin/all/cossma/Archiv/2014/03/COS1403_50_StateKalidees_GB.pdf 

 

 Artikel: Trend Statement: Den nächsten großen Trend spüren (aus COSSMA 3/2014) 
http://www.health-and-beauty.com/fileadmin/all/cossma/Archiv/2014/03/COS1403_50_StateKalidees_D.pdf 
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Further publications by Karl Lintner in COSSMA (continued): 
 

Subscribers to COSSMA can download these articles free of charge –  

Be a subscriber now, and register at www.cossma.com/samplecopy! 

 

COSSMA subscribers can download these articles free of charge –  

To read COSSMA now register at www.cossma.com/samplecopy! 

  

 

 Article: ‘omics’ – an omen of things to come? (from COSSMA 10/2011) 

http://www.cossma.com/fileadmin/all/cossma/Archiv/2014/03/COS1110_GB_22_Lintner.pdf 

 

 Artikel: „Omik“ – Zukunft der Kosmetikforschung? (aus COSSMA 10/2011) 

http://www.cossma.com/fileadmin/all/cossma/Archiv/2014/03/COS1110_D_20_Lintner.pdf 

 

 Article: What science lies behind cosmetics? (from COSSMA 4/2011) 
http://www.cossma.com/fileadmin/all/cossma/Archiv/2014/03/COS111004_28_lintner_GB.pdf 
 

 Artikel: Wie wissenschaftlich ist die Kosmetik? (aus COSSMA 4/2011) 

http://www.cossma.com/fileadmin/all/cossma/Archiv/2014/03/COS111004_28_lintner_D.pdf 

 

 Article: The myth of targeted actives (from COSSMA 10/2010) 

http://www.cossma.com/fileadmin/all/cossma/Archiv/2014/03/COS1010_20_Lintner_GB.pdf 

 

 Artikel: Mythos zielgerichtete Wirkstoffe (aus COSSMA 10/2010) 

http://www.cossma.com/fileadmin/all/cossma/Archiv/2014/03/COS1010_20_Lintner_D.pdf 
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