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CONTACTS 

Health and Beauty Germany GmbH 
Am Hardtwald 3  |  76275 Ettlingen  |  Germany 
Phone: +49 7243 7278-0  |  Fax: +49 7243 7278-227 
www.health-and-beauty.com

Trade Registry: HRB 108901 Mannheim 
Managing Director: Roberto Valente 
VAT number: DE813440463

Bank data: 
Deutsche Bank 
BIC DEUTDESM660 
IBAN DE05660700040021601000

Dorothea Michaelis
Senior Manager Media Sales
Phone: +49 7243 7278-144
Fax: +49 7243 7278-227
dorothea.michaelis@ 
health-and-beauty.com

Detlef Fox
Sales Rep for USA & Canada
Phone: +1 212 896 3881
Fax: +1 212 629 3988
detleffox@comcast.net
D.A. Fox Advertising Sales, Inc.,  
5 Penn Plaza, 19th Floor
New York, NY 10001

Kathrin Köhler 
Editor COSSMA
Phone: +49 7243 7278-225 
Fax: +49 7243 7278-227 
kathrin.koehler@ 
health-and-beauty.com 

Beate Bantzhaff
Advertising Services
Phone: +49 7243 7278-232
Fax: +49 7243 7278-227
beate.bantzhaff@ 
health-and-beauty.com
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CROSS-MEDIA COMMUNICATION
Health and Beauty is an internationally operating company. We 
create individual and crossmedia communication concepts tar-
geted exactly at your needs. With COSSMA, you will reach your 
target group via all relevant communication channels. You will 

get everything: Print, Digital, Trade Shows & Events, TV & Live 
Communication: Trend-setting. Innovation. Partnership. Highest 
quality. This is what COSSMA stands for.

YOUR ADVERTISING MESSAGE

DIGITAL ISSUES

LIVE

EVENTS

ONLINE / WEBSOCIAL

PRINT

NEWSLETTER

COSSMA
Opening doors to the 
international personal 
care & cosmetics industry

3.200
Ex.

8x Print/Digital 
+ 2 Digital issues 8x Print/Digital 

20.000
Ex.

BEAUTY FORUM Edition 
Germany | The leading 
publication to reach 
cosmetic professionals
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 Frequency: 
monthly (10 issues per year)

Printrun:
3,200 printed copies international 
(8 print/digital issues + 2 digital issues per year)

Circulation Breakdown:
a.) by industry sector:
Manufacturers of cosmetics and 
personal care products 72 %
(Hair care, skin care, soaps/syndets, bath and shower 
products, women’s fragrances, deodorants, colour 
cosmetics, men's cosmetics, dental and oral care, 
apparative cosmetics, other toiletries)

Service providers, contract manufacturers 
and distributors 18 %
(Contract manufactures, contract fillers and developers, 
laboratory services, business consultants, distributors of 
cosmetic products, other service providers) 

Suppliers of the cosmetics industry 10 %
(Suppliers of ingredients for cosmetic products, 
packaging suppliers, producers of process equipment 
and production technology, other suppliers)

b.) by job function in % of total
Marketing, Sales, Export, Product Management 35 %
Corporate Management  33 %
R & D, Laboratory, Purchasing, Technical Marketing 30 %
Others  2 %

Short characteristics: 
COSSMA an international media read by decision makers within 
the international cosmetics and personal care industry. COSSMA 

COSSMA
Volume 28 2027 · www.cossma.com

51 % Germany 20 % USA 4 % France 12 % ROW 
 4 % Switzerland  3 % Great Britain 1 % India  2 % Italy 
 2 % Austria  1 % Spain

Total reach print/digital*

covers the whole supply chain in just one platform: From cur-
rent trends, developments and market research, via R & D and 
laboratory services, ingredients, packaging up to marketing 
the finished products to the end-consumer. Read about it in 
COSSMA and discover today what your competitor is plan-
ning for tomorrow! With COSSMA, you will reach your target 
group via all relevant communication channels: Print, Digital, 
Trade Shows & Events, TV & Live Communication. 

NEWSLETTER*

10,600 Newsletter recipients

17 % Access rate

5,5 % Click-Through-rate

SOCIAL MEDIA

4,500  Followers in COSSMA‘s social media channels
X · Linkedin · Youtube · Xing

WEBSITE

62,000 Visits per 12 months

120,000 Page Impressions per 12 months

* =  Average ranges, measured in the period from 1 July 2023 to 30 June 2024, via Matomo.

* =  Average ranges, measured in the period from 1 July 2025 to 30 June 2026, via Matomo.
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EDITORIAL SCHEDULE PRINT & E-PAPER 2027
Issue Editorial Deadline (ED) 

Advertising Deadline (AD) 
Copy Deadline (CD) 
Publishing Date (PD)

2027 
Editorial Focus - Special Topics  

Trade Events 
(Bonus Distribution &  
Your Event Marketing)

I Digital  
Special Issue

January/February

ED: 15 Dec 26 
AD: 22 Dec 26 
CD: 5 Jan 
PD: 14 Jan

Formulation Special: Premium Entry Formulation for PDF +  
digital coverage on cossma.com 
Company Profile “Highlight”  
for PDF + digital coverage on cossma.com 
Sponsored content on cossma.com + social media

Your pre-marketing for: 
CosmetAgora 
Paris Packaging Week

1 
March

ED: 19 Jan 
AD: 26 Jan 
CD: 2 Feb 
PD: 2 Mar

Buzzword: #SolarShift 
Close up: UV-filters, SPF boosters, sun care, self-tanning, after 
sun 
Ingredients: Sensory modifiers, texture enhancers &  
next-generation emulsifiers 
Packaging: Refill and reuse systems and designs

Your pre-marketing for: 
Cosmoprof/Cosmopack 
 
Your follow-up for: 
Paris Packaging Week 
Cosmetagora

2 
April

ED: 17 Feb 
AD: 24 Feb 
CD: 3 Mar 
PD: 1 Apr

Buzzword: #KBeautyTech 
Close up: Technologies of K-beauty - PDRN, exosomes, spicu-
les, advanced peptides, ferments & microbiome 
Packaging: Solid and stick skincare formats 
Research: Efficacy testing across diverse skin tones

Your pre-marketing for: 
In-Cosmetics 

II Digital  
Special Issue

May

ED: 13 Apr 
AD: 20 Apr 
CD: 27 Apr 
PD: 5 May

Market Survey Special: Suppliers’ Logo Entry for PDF + 
digital coverage on cossma.com/suppliers 
Company Profile “Highlight”  
for PDF + digital coverage on cossma.com 
Sponsored content on cossma.com + social media

Your pre-marketing for: 
Packaging Premier Milan

3 
June

ED: 20 Apr 
AD: 27 Apr 
CD: 6 May 
PD: 1 Jun

Buzzword: #BioMaterials 
Close-up: Bio-based Packaging – new materials such as myce-
lium,  
algae, eggshell, cellulose 
Beauty longevity ingredients from skin to hair – peptides, po-
lyphenols & longevity ingredients 
Market survey: Process & laboratory technology

Your pre-marketing for: 
Cosmetic Business Munich 
NYSCC Suppliers’ Day 
MakeUp in Paris 
 
Your follow-up for: 
Packaging Premier Milan

4 
July/August

ED: 15 Jun 
AD: 22 Jun 
CD: 29 Jun 
PD: 27 Jul

Buzzword: #BeautyInside 
Close-up: Nutricosmetics: peptides, postbiotics,  
NAD precursors & ingestible beauty 
Research: Fermentation as a sustainable extraction 
Packaging: Single-dose formats, sample packaging, stick 
packs &  
supplement packaging 
Market survey: Ingredient providers

Your pre-marketing for: 
Cosmoprof Las Vegas 
 
Your follow-up after: 
In-Cosmetics 
Cosmetic Business

5 
September

ED: 21 Jul 
AD: 28 Jul 
CD: 4 Aug 
PD: 1 Sep

Buzzword: #BarrierFirst 
Close-up: Microbiome & pre-mature aging – ferments, post-
biotics & skin barrier actives 
Ingredients: Next-generation deodorant and odor-control ac-
tives 
Packaging: Smart, circular & bio 
Market: Global natural and organic cosmetics

Your pre-marketing for: 
LuxePack Monaco 
FachPack Nuremberg

6 
October

ED: 24 Aug 
AD: 31 Aug 
CD: 7 Sep 
PD: 5 Oct

Buzzword: #IndiaRising 
Close-up: Ayurvedic botanicals meet biotechnology  
Packaging: Mono-materials – Plastics & beyond 
Research: Toxicology and safety assessment

Your pre-marketing for: 
Sepawa Congress

7 
November

ED: 21 Sep 
AD: 28 Sep 
CD: 5 Oct 
PD: 2 Nov

Buzzword: #AfricaNext 
Close-up: Beauty growth in Africa – Indigenous botanicals &  
biotech-derived actives 
Market: Full-service solutions, formulation + packaging 
Ingredients: Scalp care and hair density actives 
Market survey: Packaging providers

Your pre-marketing for: 
SCS Formulate 
Cosmoprof Asia

8 
December 

ED: 20 Oct 
AD: 27 Oct 
CD: 3 Nov 
PD: 1 Dec

Buzzword: #FutureProof 
Close up: Future Forecast 2028 – AI-assisted formulation,  
bioengineered proteins & next-generation actives 
Packaging: Affordable packaging concepts 
Market survey: Service providers

Your follow-up after:  
LuxePack Monaco 
Sepawa Congress
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DEADLINES & SCHEDULE 2027 
COSSMA Print + e-Paper | Digital Special Issues | COSSMA e-mail Newsletters

Calendar week 1 2 3 4 5 6 7 8 9

Print & e-Paper 
Digital Issues

22 Dec 26: 
Booking Dead-
line COSSMA 
Digital Issue I

14 Jan: Digital  
Issue I published

26 Jan: Booking 
Deadline  
COSSMA 1

Feb. 24: Booking 
Deadline  
COSSMA 2

e-mail  
Newsletter 
Standard

Send-out: 7 Jan Send-out: 21 Jan Send-out: 4 Feb Send-out: 15 Feb

e-mail  
Newsletter  
Exclusive

Send-out: 14 Jan Send-out: 28 Jan Send-out: 11 Feb Send-out: 25 Feb

Trade Event Cosmetagora:  
12-13 Jan

Cosmoprof  
Miami:  
26-28 Jan

Paris Packaging 
Week; 
3-4 Feb

Calendar week 10 11 12 13 14 15 16 17 18

Print & e-Paper 
Digital Issues

2 Mar:  COSSMA 1 
Published

26 Mar: Booking 
Deadline  
COSSMA 2

1 Apr:  COSSMA 2 
Published

20 Apr: Booking 
Deadline  
Digital Issue II

27 Apr: Booking 
Deadline  
COSSMA 3

e-mail  
Newsletter 
Standard

Send-out: 4 Mar Send-out: 18 Mar Send-out: 1 Apr Send-out: 15 Apr Send-out:  
30 April

e-mail  
Newsletter  
Exclusive

Send-out: 11 Mar Send-out: 25 Mar Send-out: 8 Apr Send-out: 22 Apr

Trade Event
Cosmoprof &  
Cosmopack:  
18-21 Mar

In-cosmetics 
Global: 6-8 Apr

Calendar week 19 20 21 22 23 24 25 26 27

Print & e-Paper 
Digital Issues

5 May: Digital  
Issue II Published

1 Jun: COSSMA 3 
Published

23 Jun: Booking 
Deadline  
COSSMA 7-8

e-mail  
Newsletter 
Standard

Send-out: 13 May Send-out: 26 May Send-out: 10 Jun Send-out: 24 Jun

e-mail  
Newsletter  
Exclusive

Send-out: 5 May Send-out: 20 May Send-out:  Jun 3 Send-out: : 17 Jun Send-out:  
2 Jul

Trade Event
Packaging  
Premier Milan : 
18-20 May:

Cosmetic  
Business Munich: 
2-3 Jun 

NYSCC Suppliers’ 
Day:  
8-9 Jun

MakeUp  in Paris: 
16-17 Jun

Cosmoprof CBE 
Bangkog

Calendar week 28 29 30 31 32 33 34 35 36

Print & e-Paper 
Digital Issues

28 Jul: Booking- 
Deadline  
COSSMA 5

27 Jul: COSSMA  
4 Published

22 Aug: Booking 
Deadline  
COSSMA 5

e-mail  
Newsletter 
Standard

Send-out: 8 Jul Send-out: 29 Jul Send-out: 13 Aug Send-out: 26 Aug

e-mail  
Newsletter  
Exclusive Send-out: 15 Jul Send-out: 22 Jul Send-out: 5 Aug Send-out: 20 Aug Send-out:  

2 Sep

Trade Event Cosmoprof  
Las Vegas

Calendar week 37 38 39 40 41 42 43 44 45

Print & e-Paper
28 Sep: Booking 
Deadline  
COSSMA 7

5 Oct: COSSMA 6 
Published

27 Oct: Booking 
Deadline  
COSSMA 8

2 Nov: COSSMA 7 
Published

e-mail  
Newsletter 
Standard

Send-out: 9 Sep Send-out: 23 Sep Send-out: 7 Oct Send-out: 21 Oct Send-out: 4 Nov

e-mail  
Newsletter  
Exclusive

Send-out: 16 Sep Send-out: 30 Sep Send-out: 14 Oct Send-out: 28 Oct

Trade Event HPCI Warsaw FachPack Luxe Pack  
Monaco

Cosmetorium 
Barcelona

Sepawa Con-
gress Berlin

Calendar week 46 47 48 49 50 51 52    

Print & e-Paper 1 Dec: COSSMA 6 
Published

e-mail  
Newsletter 
Standard

Send-out: 18 Nov Send-out: 2 Dec Send-out: 9 Dec

e-mail  
Newsletter  
Exclusive

Send-out: 11 Nov Send-out: 25 Nov Send-out: 16 Dec Send-out: 30 Dec

Trade Event
Cosmoprof Asia   
SCS Formulate 
Coventry

Making  
Cosmetics Milan

Cosmoprof India 
Mumbai
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COSSMA DIGITAL 
New in 2027 – Digital Editions in January and May

Put your company, products and expertise in front of the international cosmetics industry with COSSMA’s Digital Issue Specials 2027.
Benefit from a powerful combination of prominent placement in the PDF issue and extended digital reach on cossma.com and social media.
• Published on January 14 and May 5, 2027
• Distributed via email and social media to 10.000 plus qualified recipients 

Digital Special Issue I

Formulation Special: 
Premium Entry Formulation for PDF + digital coverage on cossma.com
Company Profile “Highlight” for PDF + digital coverage on cossma.com
Your full page classical advert in the PDF + digital coverage on cossma.com
Sponsored content on cossma.com + social media
Your pre-marketing for Cosmet’Agora
Your pre-marketing for Paris Packaging week
Advertising deadline:  December 22, 2026
Copy deadline:  January 5, 2027
Will be published (via email newsletter + QR code + social media):  January 14, 2027

Digital Special Issue II

Market Survey Special: 
Company Profile “Highlight” for PDF + digital coverage on cossma.com
Your full page classical advert in the PDF + digital coverage on cossma.com
Your company logo on cossma.com/suppliers + in each print issue 2027 + market survey listing
Sponsored content on cossma.com + social media
Your pre-marketing for Packaging Premier Milan
Your review for in-cosmetics, Cosmoprof Bologna
Advertising deadline:  April 20, 2027
Copy deadline:  April 27, 2027
Will be published (via email newsletter + QR code + social media):  May 5, 2027

Circulation & Demographics:
The Digital Special Issues will be available as a Downlad on cossma.com.
The download area will be communicated to all subscribers via QR code PLUS to all of the 10.000+ recipients of COSSMA’s e-mail news-
letter.The download link will be sent out via a special newsletter on the publishing date of each Digital Special Issue, i.e. on 14 Jan and 5 
May. It will also be communicated via COSSMA’s Social Media Channels (Linkedin, X…). For details, see page 4.

Digital Issue I + II: Choose your visibility package
Showcase your expertise and connect with professionals looking for ingredients, concepts 
and formulation solutions. Choose from one of the advertising formats below:

• Full Page Premium Formulation Advertorial
What you will get: 

• Your Company Profile with your logo and contact data
• PLUS Formulation Listing with formulations of your choice 

on a full page in the Digital Special issue 
• PLUS on cossma.com with downloadable PDFs of your formulations

Your rate: Just € 1890 net for a full page + digital download services

•  Full Page Highlight Advertorial
What you will get: 

• Your Company Profile with your logo and contact data
• PLUS extended advertorial article on the topic of your choice 

on a full page in the Digital Special issue 
• PLUS additional communication in COSSMA’s Social Media channels

Your rate: Just € 1890 net for a full page + social media exposure

• Full Page Classical Advert in Digital Issue
What you will get: 

•  Your full page advert (210x297 mm) with 
your classical campaign visual

• on a full page in the Digital Special issue
Your rate: Just € 1690 net for 
a full page + social media exposure for full PDF

FORMULATIONS
SPECIAL ISSUE:
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MARKET SURVEYS
SPECIAL ISSUE:
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FOR GORGEOUS 
HAIR
Redefining Natural Hair Care with MultiMoist CLR™

H air care is undergoing a 
transformation. With the 
“skinification” of hair, 

today’s formulations are expected to 
deliver more than surface-level con-
ditioning. Consumers – and by exten-
sion, brands – demand active ingre-
dients that support the hair fiber’s 
structural integrity while meeting 
high standards for sustainability, effi-
cacy, and multifunctionality.

MultiMoist CLR™ responds to these 
demands with a scientifically proven, 
naturally derived solution that brings 
measurable benefits in both rinse-off 
and leave-on systems. It effectively 
protects keratins and lipids in the hair 
fiber from oxidative stress – even after 
a single shampoo application. It 
improves overall hair condition, 
shine, and suppleness. In addition, 
MultiMoist CLR™ strengthens hair and 

reduces frizz and static flyaway. 
Finally, it even protects against color 
fading caused by repeated washing, 
making MultiMoist CLR™ a natural all-
in-one solution for hair that shines, 
feels irresistibly soft, and is effort-
lessly manageable.

With its broad applicability, Multi-
Moist CLR™ allows formulators to 
build high-performance products 
across various formats – from sham-
poos and conditioners to masks and 
styling foams – without compromis-
ing on natural positioning or 
performance.

The relaunch of MultiMoist CLR™

reflects CLR’s mission to empower 
beauty with science, offering products 
that really make a difference. Whether 
for everyday care or targeted treat-
ment lines, it offers a comprehensive 

performance profile that meets the 
expectations of today’s sophisticated 
consumer. Empower your hair care 
innovations – with MultiMoist CLR™.

MultiMoist CLR™ is a natural 
all-in-one solution for hair that 
shines, feels irresistibly soft, and is 
effortlessly manageable. Discover 
at: www.clr-berlin.com

CLR Chemisches Laboratorium
Dr. Kurt Richter GmbH
Sperenberger Str. 3
12277 Berlin
Germany
www.clr-berlin.com

58 | COSSMA 7-8/2025

Highlight Ingredients

Beyond
Conditioning
Future-ready conditioning starts here.

•   Conditions, moisturizes, and emulsi�ies  
  with one multifunctional technology 

•   Creates elegant lamellar structures that  
  support sensory and performance bene�its 

•   Brassica-derived and trusted by sustainably  
  minded formulators 

Learn more at Inolex.com

I want to package a unique cosmetic product.

This is our answer:
to those who dream of redefining beauty, 
to those who challenge the future of aesthetics.

We design and manufacture packaging machines and complete 

lines for the cosmetics industry, combining experience with 

efficiency.

Beauty knows no limits, and neither does our support. From concept 

creation to post-sales assistance, we transform every idea into an 

extraordinary solution.

INSPIRED BY THE EXTRAORDINARY

beauty.marchesini.com

Discover our perfume packaging line at:

Cosmopack | 26th-28th march 2026

Hall 19 | Stand A9

Bologna, Italy

PERFORMANCE 
VERSATILITY 
RECYCLABILITY 
PROTECTION
PREMIUM AESTHETICS

Elevate your brand 
with the power of Airless

AIRLESS 
IS MORE

Unlock Global Beauty Rituals.
Inspired by the World. Reimagined for You.
Across cultures, beauty rituals tell stories of care, heritage, and 

innovation. In today’s connected world, they inspire consumers to 

blend trends from around the globe into routines tailored to their 

individual needs. By decoding the core benefit behind each ritual, 

we transform cultural insights into market-ready formulation 

concepts for skin and hair — designed to meet today’s diverse and 

evolving expectations. From global inspiration to local beauty codes.

 Meet us at SEPAWA, Cosmetorium, SCS Formulate or Making Cosmetics!
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performance profile that meets the 
expectations of today’s sophisticated 
consumer. Empower your hair care 
innovations – with MultiMoist CLR™.

 is a natural 
all-in-one solution for hair that 
shines, feels irresistibly soft, and is 
effortlessly manageable. Discover 

CLR Chemisches Laboratorium

“REDUCE. RECYCLE. 
ECOFUSION TOP”
The innovative, eco-designed ultra-light cap for a lower environmental impact

Albéa  was  the first cosmetic 
packaging company to sign 
the New Plastics Economy 

Global Commitment from the El-
len McArthur Foundation in Octo-
ber 2018. This commits  the com-
pany to making 100% of its packaging 
recyclable or reusable by 2025, as 
well as lowering plastic usage where 
relevant.
In Albéa’s responsible tubes 
roadmap, reducing plastic use 
through weight reduction is a top pri-
ority. With its latest innovation and 
market first EcoFusion Top, the com-
pany is going a step further towards 
responsible packaging.
By designing a single open-and-close 
system and bringing the tube’s com-
ponents to only two, Albéa makes 
EcoFusion Top the most advanced 

solution in weight reduction on the 
market. The fusion of tube head 
and cap enables a reduction of more 
than 80% compared to standard 
head+cap solutions and 55% for a 
whole tube with EcoFusion 
Top+Thin-Wall vs a tube with stand-
ard cap, head and sleeve*. Besides, 
the innovative design offers a higher 
restitution rate of the formula.
This two-in-one system is available 
with various sleeve options for both 
laminate and extruded tubes. To 
guarantee mono-materiality and re-
cyclability, EcoFusion Top is made 
from HDPE and is ready to be recy-
cled in HDPE streams.
In addition to being a responsible 
solution, this light weight is also 
adapted to the e-commerce market, 
complying with Ista-6 standard for 

online distribution and suitable for 
in-store distribution.

Discover Albéa’s packaging novelties 
at Cosmetic Business in Munich, 
Hall 2, Booth D04.

*tube D50, 200ml, EcoFusion Top + Thin-Wall 
350 µm vs. standard head+cap with 500µm 
sleeve thickness.

Albéa Tubes 

www.albea-group.com/tubes
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EcoFusion Top: single-component 
open-and-close system weighing 
only 2,4 grams and available with 
several sleeve options

ADVERTISEMENT

www.cossma.com l 25

Highlight Packaging

25 PR-Seite _Highlight_ Packaging Albéa.indd   2525 PR-Seite _Highlight_ Packaging Albéa.indd   25 23.08.24   11:2223.08.24   11:22
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ADVERTISING RATES PRINT + E-PAPER

 FORMAT MEASUREMENTS* RATE

2/1 page 420 x 297 mm 6,300 €

1/1 page 210 x 297 mm 3,800 €

Inside front cover 210 x 297 mm 5,400 €

Inside back cover 210 x 297 mm 4,950 €

Outside back cover 210 x 297 mm 5,700 €

 FORMAT MEASUREMENTS RATE

1/4 page horizontal 210 x  75 mm* 2,100 €

1/4 page block  90 x 130 mm 2,100 €

1/4 page job offer   2,100 €

1/8 page block  90 x  62 mm 1,600 €

1/8 page horizontal 182 x  28 mm 1,600 €

Entry Suppliers‘ Guide               43 mm  5,00 € 
   p. mm height

Loose Insert up to 25 g 2,700 €

Bound Insert 2 pages 2,200 €

Bound Insert 4 pages 3,100 €

 FORMAT MEASUREMENTS* RATE

 1/3 page vertical  84 x 297 mm 2,200 €

1/3 page horizontal 210 x  98 mm 2,200 €

 Discounts: 
When placing in one insertion year 
(starting with the publication of the first ad)

Frequency discounts  Quantity discounts
 3 ads  3 %  3 pages    5 %
 6 ads  5 %  6 pages  10 %
12 ads 10 % 12 pages  15 %
20 ads 15 % 20 pages  20 %
No discounts on inserts, postcards and ads in the Suppliers' 
Guide section.

Prices & conditions:
All prices in EUR exclusive of statutory VAT, charge for special 
placement 10 %
Payment terms: Net, upon receipt of invoice

Agency commission:
15% of customer’s net price
Please note: There are no agency comissions on any digital 
advertising formats.

 FORMAT MEASUREMENTS* RATE

 1/2 page vertical 103 x 297 mm 2,600 €

1/2 page horizontal 210 x 145 mm 2,600 €

* Plus 3 mm bleed edges on all outstanding edges 
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PRINT-ONLINE COMBINATION: 
Combine your print advert with your display banner on www.cossma.com

Combine your print advert in an attention-grabbing format with 
your banner display advert on cossma.com and maximize the vi-
sibility for your company in all media channels! When booking 
one of those extraordinary print advertising formats as listed be-

low, you will automatically get a display banner advertisement on 
cossma.com included in your booking – totally free of charge as 
part of the print-online-combination package!

FORMAT MEASUREMENTS  RATE  INCLUDES VALUE BANNER 
   BANNER FORMAT  FORMAT

1/2 page 4c 103 x 297 mm* 2,600 €  – –

1/4 page 4c  90 x 130 mm 2,100 €  – –

Triangle diagonal 166 x 166 mm* 2,900 €  Medium Rectangle 
 (234 mm diagonal)  300x250 px 530 € 

Round Island 78 mm diameter 2,400 €  Medium Rectangle  
   300x250 px 530 € 

Big Island 106 x 106 mm 2,300 €  Skyscraper 
   160x600 px 540 € 

L-Display 210 x 67 (bottom)* 2,600 €  Skyscraper 
 +70 x 230 mm (side)*  160x600 px 540 € 

Bookmark Header 111 x 15 mm 2,550 €  Suppliers Logo 
 (5 consecutive pages)  Entry f. 6 months 420 €  
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BORMIOLI LUIGI 
Launched in the fall, the skincare line is made up of three products in various 
sizes: Reset Cleanser, Alter-Care Serum and Restore Cream moisturizer.
Each step of the products’ life cycle was studied in order to minimize their 
environmental impact; the packaging is both recyclable and refillable. On 
top of this, the refill itself doubles up as a standalone on-the-go product, a 
revolution in the packaging world.
www.aerobal.org

BASF
Expanding color spaces make the overall rainbow of automotive color 
broader
White, black, gray, and silver still dominate for non-commercial vehicles.
Yellow, orange, green, and violet all gain market share
As they have for several years, achromatic colors dominated the automo-
tive market around the globe in 2022. But as BASF’s designers found in the 
company’s Color Report for Automotive OEM Coatings, the automotive 
color rainbow is expanding to allow colors like yellow, orange, green, and 
violet to take market share.
www.basf.com

F
FLINTGROUP
The company’s UV LED Dual Cure ink series 
builds on the original successful formula of 
the EkoCure ANCORA series, which was 
developed specifically for food packaging 
and labeling.  Flint Group’s Dual Cure inks and 
coatings are designed to cure with a conven-
tional UV lamp or energy-saving UV LED.
www.flintgrp.com

CCHOCAL 
Formable, printable packaging that 
can be used for products in all 
industries - that’s what Chocal 
Paper Fibres (CPF) aims to make 
possible. According to the pack-
aging specialist, it has developed a 
technology that allows sustainable 
and fully recyclable packaging to 
be molded into custom shapes.
www.chocal.com

B
BURGOPAK
Presenting a collection of 
creative gift card pack-
aging concepts to get 
those creative juices 
flowing on how you can 
build anticipation and 
appetite for your menu, 
the Takeout range is here 
to not only feed your 
Burger loving needs, but 
to fire the imagination of 
gift card managers and 
merchandisers in restau-
rants and fast-food 
chains across the nation.
www. burgopak.com

EMPOWER YOUR BODY’S 
NATURAL SHIELD
With solutions from the ceramide expert

With more than 25 years of experience in ceramides, we offer a comprehensive 
portfolio to boost formulations with ceramides. www.evonik.com/personal-careMEET US AT 

IN-COSMETICS 

GLOBAL IN PARIS, 

BOOTH F30
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are called upon to switch over and make their contribution 
to a world without plastic waste,” explains Dr von Niessen. 
The new packaging materials developed by his company 
consist of transparent cellulose materials, or coated, mold-
able papers. Thanks to this technology, both packaging 
materials can be individually shaped, resulting in stable 
and food-safe products.  These packages can be composted 
or recycled at home, making them a clear, sustainable com-
petitor to PLA packaging, which is not safely biodegrada-
ble. “Until now, however, consumers have been led to 
believe that PLA packaging is ecologically sound. Ulti-
mately, however, they too are responsible for microplastics 
in the environment, just like any classic plastic bag or hard 
plastic packaging,” says von Niessen.

Products made from PLA decompose 
only after 80 years 
The currently popular PLA packaging is made of poly-
lactic acid, which is also based on renewable raw 
materials, and is advertised as “biodegradable”. 
But this detail turns out to be problematic on 
closer inspection, von Niessen emphasizes. 
Because biodegradable initially means 
not much more than that the material 
only decomposes under certain 
conditions. 

“In the wild, it takes about 80 years for PLA to decompose. 
That roughly corresponds to the time it takes for a com-
mercially available tetrapack to decompose,” the doctor of 
engineering knows, adding, “During this long time, PLA 
contributes to the environmental pollution caused by plas-
tics and microplastics – and is thus no different from plas-
tics made from petroleum.” Products made from PLA 
should therefore not be thrown into nature or end up in 
organic waste or household compost. 
“Only theoretically could PLA be disposed of in an envi-
ronmentally sound manner with considerable effort. Con-
stant temperatures of 55° to 70° Celsius and moisture in 
interaction with microorganisms would be the prerequisite 
for this,” explains von Niessen, finally putting an end to 
the fairy tale of easily and quickly compostable plastic. 
Conclusion: “Realistically, the use of PLA is not an ade-
quate means of avoiding plastic waste. The biodegra-
dability of PLA remains a theory that is virtually non-ex-
istent in practice.”
Packaging specialist is declaring war on plastic waste 
“because the packaging industry has a key role to play,” 
von Niessen is certain. 

Paper package can be customized 
shaped and printed
The packaging specialist is declaring war on plastic waste 
“because the packaging industry plays a key role,” von 
Niessen is certain. “Half of plastic waste is generated by 
packaging.” A truly sustainable solution to this problem 
is therefore tantamount to a revolution in the industry. 
“We have found it,” von Niessen proudly 
announces. The solution combines the compa-
ny’s own technology for producing pre-
formed packaging, which has been tried 
and tested a million times over, with 
naturally compostable materials: 
“We use papers and transparent 
films based is and on blue 
claim materials. Vegeta-
ble waste can also be 
used as a material 
base,” says von 
Niessen. 

There are already 
alternatives to PLA 
in the cosmetics 
industry.
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AAEROBAL
The International Organization of Manufacturers of 
“Aluminum Aerosol Cans”  reports that global shipments 
by its members increased by 6.8 percent to approxi-
mately 6 billion units in 2022.
The market growth was primarily due to above-average 
increases in demand from the pharmaceutical, hairspray, 

BASF
Expanding color spaces make the overall rainbow 
of automotive color broader White, black, gray, and 
silver still dominate for non-commercial vehicles.
Yellow, orange, green, and violet all gain market 
share As they have for several years, achromatic 

colors dominated the automotive market around 
the globe in 2022. But as BASF’s designers found in 
the company’s Color Report for Automotive OEM 
Coatings, the automotive color rainbow is 
expanding to allow colors like yellow, orange, 
green, and violet to take market share.
www.basf.com

G
GABRIEL CHEMIE
T Using natural resources, feeling warmth, absorbing energy and the 
amazing color spectrum of natural greens has inspired Gabri-
el-Chemie to create the CV 23 series. The Green Task focuses on the 
natural world and its benefits for well-being. 
With the analysis of new color trends from different industries and 
the consideration of social influences in the market, new trend 
themes are elaborated every year. Each theme is visualized using 
nine innovative lens plates.
www.gabriel-chemie.com

B
BURGOPAK
Presenting a collection of 
creative gift card packaging 
concepts to get those 
creative juices flowing on 
how you can build anticipa-
tion and appetite for your 
menu, the Takeout range is 
here to not only feed your 
Burger loving needs, but to 
fire the imagination of gift 
card managers and 
merchandisers in restau-
rants and fast-food chains 
across the nation.
www. burgopak.com

EMPOWER YOUR BODY’S 
NATURAL SHIELD
With solutions from the ceramide expert

With more than 25 years of experience in ceramides, we offer a comprehensive 
portfolio to boost formulations with ceramides. www.evonik.com/personal-careMEET US AT 

IN-COSMETICS 

GLOBAL IN PARIS, 

BOOTH F30
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The novel encapsulation 
technology promises an 
instant sebum reduction 
on the scalp and continual 
improvements with 
repeated applications.

CLEANER HAIR, FOR LONGER
CRODA | According to the manufacturer, “Nutrinvent Balance” employs 
a novel encapsulation technology, providing the targeted delivery and 
controlled release of actives onto the scalp and hair, offering sebum 
reduction on the scalp from the first application. With consumer per-
ceivable effects that continue to improve with repeated applications, the 
active ingredient is said to offer consumers the opportunity to adapt their 
usual hair wash routines, without compromising on scalp wellness or hair 
aesthetics, for hair that looks and feels cleaner for longer. 
www.crodapersonalcare.com ph
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Healthy skin
SEPPIC | To reach healthy skin and get a radiant 
glow, skin homeostasis needs to be maintained 
and restored if damaged. “Taladvance” acts on 
the radiance and healthy glow of the skin and 
gives a smooth and supple skint as the manufac-
turer says. The active ingredient is extracted from 
organic leaves of Centella asiatica plant. With a 
composition in triterpenes and polyphenols close 
to the molecular content of the native Centella 
asiatica plant, it demonstrates a significant in 
vivo improvement of +11% on skin suppleness 
after 28 days with 2% of active ingredient. 
www.seppic.com

The leaves of the Centella asiatica plant, which are 
already known from African, Chinese and Ayurvedic 
medicine, are also used for the new active ingredient.

The tiny moss species Aloina aloides is known 
for its high water storage capacity.

HARMONISING THE MOISTURE FLOW
MIBELLE BIOCHEMISTRY | Based on the “MossCellTec” 
 technology wthich allows for the susstainable largescale 
 production of Aloina aloides moss extract “MossCellTec Aloe” 
was developed. This rare and tiny moss species has a high water 
retention capacity and it is also known as aloe-moss. The active 
ingredient is said to improve cell-to-cell communication via 
connexin channels, to optimally evens the moisture distribution in 
the skin, to reduce the volume and depth of wrinkles, and to fade 
away signs of ageing. 
www.mibellebiochemistry.com
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BBORMIOLI LUIGI 
Launched in the fall, the skincare line is made up of three products in various 
sizes: Reset Cleanser, Alter-Care Serum and Restore Cream moisturizer.
Each step of the products’ life cycle was studied in order to minimize their 
environmental impact; the packaging is sizes: Reset Cleanser, Alter-Care 
Serum and Restore Cream moisturizer. sizes: Reset Cleanser, Alter-Care Serum 
and Restore Cream moisturizer. both recyclable and refillable. On top of this, 
the refill itself doubles up as a standalone on-the-go product, a revolution in 
the packaging world.
www.aerobal.org

FFLINTGROUP
The company’s UV LED Dual Cure ink series builds on the original 
successful formula of the EkoCure ANCORA series, which was 
developed specifically for foo Group’s Dual Cure inks and coatings 
are de Group’s Dual Cure inks and coatings are designed to cure 
with a signed to cure with a d packaging and labeling.  Flint Group’s 
Dual Cure inks and coatings are designed to cure with a conven-
tional UV lamp or energy-saving UV LED.
www.flintgrp.com

CCHOCAL 
Formable, printable packaging that can be used for 
products in all industries - that’s what Chocal Paper 
Fibres (CPF) aims to make possible. According to the 
packaging specialist, it fully recyclable packaging to 
be molded into custom shapes. According to the 
packaging specialist, it has developed a technology 
that allows sustainable and fully recyclable packaging 
in all industries - that’s what Chocal Paper Fibres (CPF) 
aims to make possible. According to the packaging 
specialist, it has developed a technology that allows 
sustainable and fully recyclable packaging to be 
molded into custom shapes.
www.chocal.com
molded into custom shapes.
www.chocal.com

EMPOWER YOUR BODY’S 
NATURAL SHIELD
With solutions from the ceramide expert

With more than 25 years of experience in ceramides, we offer a comprehensive 
portfolio to boost formulations with ceramides. www.evonik.com/personal-careMEET US AT 
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GLOBAL IN PARIS, 
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22-01-017 Cossma Print Online Combi - AZ Ceramide, 210x67mm, engl.indd   122-01-017 Cossma Print Online Combi - AZ Ceramide, 210x67mm, engl.indd   1 07.02.22   15:2107.02.22   15:21

B
ARCADE BEAUTY
Arcade Beauty launches a retail range of eco-designed pads 
and masks. The Arcade Beauty Retail offer is constantly 
expanding. Among the new turnkey products, this innovative 
collection of pads and masks is aimed at demanding 
consumers, aware of trends, who are looking for a simple and 
efficient, natural and respectful beauty routine.
Developed in a neutral material, these masks and pads are 
washable and infinitely reusable.
www.arcadebeauty.com
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A
AEROBAL
The International Organization of Manu-
facturers of “Aluminum Aerosol Cans”  
reports that global shipments by its 
members increased by 6.8 percent to 
approximately 6 billion units in 2022.
The market growth was primarily due to 
above-average increases in demand from 
the pharmaceutical, hairspray, shaving 
which grew 13 percent, 17 percent, 14 
percent and 42 percent, respectively, 
compared to the previous year. 
www.aerobal.org
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GABRIEL CHEMIE
T Using natural resources, feeling warmth, absorbing energy and the amazing color 
spectrum of natural greens has inspired Gabriel-Chemie to create the CV 23 series. The 
Green Task focuses on the natural world and its benefits for well-being. 
With the analysis of new color trends from different industries and the consideration of 
social influences in the market, new trend themes are elaborated every year. Each 
theme is visualized using nine innovative lens plates.
www.gabriel-chemie.com

BARCADE BEAUTY
Arcade Beauty launches a retail range of eco-designed pads and masks. The Arcade 
Beauty Retail offer is constantly expanding. Among the new turnkey products, this 
innovative collection of pads and masks is aimed at demanding consumers, aware of 
trends, who are looking for a simple and efficient, natural and respectful beauty routine.
Developed in a neutral material, these masks and pads are washable and infinitely 
reusable.
www.arcadebeauty.com
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YOUR BANNER BUNDLE IN COSSMA 
PRINT, NEWSLETTER AND ON COSSMA.COM
Combine banner formats in COSSMA’s e-mail newsletter, on 
cossma.com as well as an exclusively placed banner-sized 1/3 
advertisement in print and e-paper issue. Make sure to achieve 

maximum visibility for your brand, products and services in all re-
levant media channels.

FORMAT WHAT YOU WILL GET TOTAL VALUE OF 
  ELEMENTS CONTAINED YOUR RATE

Banner Bundle Basic 3x your 3rd position banner 
 in 3 consecutive e-mail newsletters 
 PLUS 
 3x your premium banner on cossma.com 
 in 3 consecutive months 4,950 €  3,900 € 

Banner Bundle Plus 3x your 2nd position banner in 3 consecutive 
 e-mail newsletters
 PLUS
 3x your premium banner on cossma.com
 in 3 consecutive months 6,630 €  4,350 € 

Banner Bundle Premium 1x your 1/3 page horizontal in
 COSSMA print issue of your choice
 PLUS
 2x your 1st position banner in 2 consecutive
 e-mail newsletters in month of print publication
 PLUS
 3x your premium banner on cossma.com in
 3 consecutive months, starting with
 month prior to print publication 7,280 €  5,600 €

+ +

2x banner in newsletter in 
month of the print publication

3x premium banner on cossma.com
in month of publication + 
one month prior, one month after 
publication

1x1/3 page banner
exclusive placement on right-hand 
side in print issue + epaper
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Understanding the “why” will guide the consumer in find-
ing the right solutions for their relief. The level of relief 
one experiences depends on how well one cares for their 
environment through the products they choose to use.

brain. The specific ingredients trigger a wonderful feeling 
giving excitement and relaxation. This happens instantly 
and puts the consumer in a better state to take care of the 
skin thus having the skin react better. This is important for 
people with sensitive skin because most dread using yet 
another failed solution. Neurocosmetics-based products 
give relief while emotionally giving a good feeling. Over 
the years, clients have expressed that they cannot wait to 
use their skincare and that it’s become essential care for 
them because of this positive soulful reaction. As seen, 
skin relaxes resulting in better functioning skin. Now, this 
is called, a skin-brain changing purpose.
Imagine wearing a dreamy face mask or massaging in a 
moisturiser that penetrates well but also smells so good 
it triggers wonderful memories of Mum’s sugar cookies 
or grandmas’ cupcakes? Neurocosmetics is skin care that 
takes the calming effect to a higher, soul-soothing level. The 
upper layers of the skin contain sensory receptors called 
Merkel cells that recognise touch and temperature and 
these like to talk to the brain. More treatments should be 
focused on the brain-skin connection and looking into how 
simple sensory stimulation can improve the overall well-
being. When a product hugs the skin like a fluffy creamy 
mask, it feels good but partner it with cocoa butter and 
wintergreen – and it gives this skincare experience even 
more purpose. A much more meaningful use so people 
want to use it so much more. 

Conclusion
The essence of it all is this... the skin communicates. It’s 
important to listen and be aware of the environment one 
is in. Whether it’s an environment one can’t control, one 
that can be controlled, or one that has been imposed (as 
mentioned earlier), the skin will show why it’s sensitive. 

Genelle Holub 
MUA, LCE, NCE, Founder of Face It Skin, 
Happy Valley Oregon, US, www.faceitskin.net

The results of a amaged skin barrier.

www.magnesia.de
       
MAGNESIA GmbH | Max-Jenne-Straße 2-4 | Germany, 21337 Lüneburg | +49 4131 8710-0 | info@magnesia.de

Mineral 
compounds 
for your 
cosmetic 
industry

Toothpastes: 
Di-Calcium phosphate as an opacifying agent

Calcium carbonate as an abrasive

Deodorants: 
Magnesium oxide as an absorbant

Magnesium hydroxide as a buffering agent

Powders: 
Kaolin as an anti-caking agent

Talc as an absorbant

Lipsticks: 
Calcium carbonate as a colorant agent

Scan the QR-Code & 
discover our 
product portfolio!

ADVERTISEMENT
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NEWSLETTER 
You will reach your target group quickly and ef-
fectively with a modern digital marketing tool! 
Book your space in COSSMA VIP Mail newslet-

ters which are sent out twice a month to decision makers from 
the international cosmetic and personal care industry. COSSMA 
VIP Mail is sent out in an international version in English.

�

�

�

�

ADVERTISING SPACES AVAILABLE:

�  1st Position Banner (600 px wide, 180 px high) 

�  2nd Position Banner (600 px wide, 180 px high) 

�  3rd Position Banner (600 px wide, 180 px high) 

�   Text Advert Sponsored Post Plus (your Sponsored Post 
on cossma.com + teaser in e-mail newsletter)

ADVERTISING SLOT FORMAT RATE

1st Position Banner 600 x 180 px 1,550 €

2nd Position Banner 600 x 180 px 1,050 €

3rd Position Banner 600 x 180 px   990 €

Sponsored Post Plus newsletter, website, social media 1,520 €

Exclusive newsletter  1 exclusive newsletter, website, social media  1,870 €  
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EXCLUSIVE NEWSLETTERS
Put your company into prime position as an exclusive advertiser 
in one of our exclusive e-mail newsletters. The exclusive newslet-

ter slots are also available twice a month and are sent out in the 
weeks in which the COSSMA VIP Mail is not sent.

ADVERTISING SLOT FORMAT RATE

Exclusive newsletter Website + 1 exclusive newsletter 1,870 €
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ONLINE DISPLAY BANNER
With your banner display advert, you 
will benefit from excellent click rates. 
You will reach a highly targeted audien-

ce of decision makers in the international cosmetics and toiletries 
industry. You can choose among the following formats:* 

BOOKING OPTIONS + RATES
 FREQUENCY FORMATS RATE/MONTH

� Superbanner All pages, max. 3 rotations 1,170 x  90 px 540 €
    728 x  90 px
    468 x  60 px
    320 x  50 px

� Skyscraper All pages, max. 3 rotations, not mobile   160 x 600 px 540 €
    120 x 600 px

� Premium Banner Only home, exclusive 1 customer   620 x 200 px 660 €
    468 x  60 px
    320 x  50 px

� Medium Rectangle All pages, max. 3 rotations   300 x 250 px 530 €

* Please provide multiple formats for optimal view on all devices (desktop, mobile ...)

Online Display Banner

JOB OFFER
You will reach a highly targeted audience of 
decision makers in the international cosmetics and 

toiletries industry. What you will get: Your job offer posted in 

COSSMA‘s relevant social media channels + Your job offer will run 
on all of these channels for 30 days. It will be marked with the le-
gend ”Advertisement“.

BOOKING OPTIONS + RATES
 ONLINE NEWSLETTER RATE
  ENGLISH VERSION

Job Offer Platinum 9 9 1,550 €

Job Offer Basic 9  1,120 €

� �

�

�
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SPONSORED POST
A Sponsored Post is a strictly limited, fea-
tured post. The more informative and ap-
pealing the content is for the reader, the 
better the result for the advertiser. 
Your benefits: Get additional leads from 

cross publication of your Sponsored Post on all COSSMA‘s social 

media channels. Position your company as an expert in your field! 
Benefit from the positive image transfer from COSSMA‘s editorial 
content. Explain complex advertising messages. 
What you will get: Your post will appear on COSSMA‘s relevant 
social media channels. Your post will be marked as an ”Adverti-
sement“.

BOOKING OPTIONS + RATES
 WWW.COSSMA.COM & ENGLISH LANGUAGE RATE
 SOCIAL MEDIA NEWSLETTERVERSION

Sponsored Post Basic 9  1,150 €

Sponsored Post Plus 9  9 1,520 €

Video production on top 9  2,300 €



15

COVER ADVERTISING
Maximum visibility for your experts: You will 
get a cover presence (outside back cover 
and /or cover flap) to create with your art-
work. This position is exclusive to only one 

company per issue.  Included in your cover package is your adver-
torial cover story of minimum 2 pages length – benefit from the 
positive image transfer of COSSMA's editorial content.

BOOKING OPTIONS + RATES

FORMAT ELEMENTS INCLUDED PRINT ONLINE RATE

Cover Basic 1/1 page advertising with your artwork on outside back cover
 2 pages minimum advertorial cover story x  € 8,300

Cover Gold Your cover fl ap (2x ½ page vertical on front cover)
 2 pages minimum advertorial cover story x  € 8,900

Cover Platinum Your cover fl ap (2x ½ page vertical on front cover)
 1/1 page advertising with your artwork on outside back cover
 2 pages minimum advertorial cover story x  € 9,800

Cover Digital on top* Sponsored post containing text, pictures, video content 
 (delivered by client‘s marketing); social media posting on 
 COSSMA‘s relevant channels, call-to-action to defi ned target site   € 2,130+

* Only possible in combination with print booking
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COVER FLAP
Maximum visibility for your advertising message which will be ad-
ded as a cardboard flap to the front cover of the magazine. You 

can use front- and back of this flap for your artwork, i.e. you will 
get a full page of advertising space (2x ½ page vertical).

FLIP INSERT
Maximum awareness in a very cost-effective way: You will get 2x 
1/3 page vertical adverts on 2 opposite pages in the print issue, 
plus a bound insert for a half page inserted in between these ad-

verts. This results in 2 full pages of advertising space for you to 
bring across your advertising message (2x 1/3 page adverts + 2x 1/3 
page space on the bound insert)! 

BOOKING OPTIONS + RATES

FORMAT ELEMENTS INCLUDED RATE

Cover Flap Your cover fl ap (2x ½ page vertical on front cover with your artwork, 
 COSSMA logo included on the front side) € 6,800

BOOKING OPTIONS + RATES

FORMAT ELEMENTS INCLUDED RATE

Flip Insert 2x 1/3 page vertical on 2 opposite pages in print issue,  
 + bound insert in between these adverts (format 2/3 page horizontal, 
 i.e. 2x 2/3 pages on front and back of this insert) = 2 full pages of 
 advertising space with extremely high awareness within the print issue € 6,500 
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HIGHLIGHT ADVERTORIAL
Your advertorial promoting your company in digital + 
print formats: Present your top product, news or ser-

vice on a full page in the relevant “Highlight” feature. Your latest 
launch, new distributors, smart formulations, interesting study re-
sults – it is totally up to you to decide what your current highlight 

is. The highlight feature uses a special customized layout, inclu-
ding your feature photo, your company logo and address data.
In addition to the print issue, the highlight feature can be cross-
promoted in one of the COSSMA's email newsletter on the publi-
cation date following the relevant print publication.

BOOKING OPTIONS + RATES

FORMAT ELEMENTS INCLUDED PRINT ONLINE RATE

Highlight  1 page customised presentation 9  4,600 €
 Article will  be marked as ”Advertisement“
 Picture, logo and address

Highlight  Sponsored Post with links to microsites   1,120 €
Digital on top*  social media posting on COSSMA's 
 relevant channels

Highlight/Advertorial Highlight/Advertorial in Digital Issue
in Digital Issue

* Only possible in combination with print booking

+

ADVERTISEMENT
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FOR GORGEOUS 
HAIR
Redefining Natural Hair Care with MultiMoist CLR™

H air care is undergoing a 
transformation. With the 
“skinification” of hair, 

today’s formulations are expected to 
deliver more than surface-level con-
ditioning. Consumers – and by exten-
sion, brands – demand active ingre-
dients that support the hair fiber’s 
structural integrity while meeting 
high standards for sustainability, effi-
cacy, and multifunctionality.

MultiMoist CLR™ responds to these 
demands with a scientifically proven, 
naturally derived solution that brings 
measurable benefits in both rinse-off 
and leave-on systems. It effectively 
protects keratins and lipids in the hair 
fiber from oxidative stress – even after 
a single shampoo application. It 
improves overall hair condition, 
shine, and suppleness. In addition, 
MultiMoist CLR™ strengthens hair and 

reduces frizz and static flyaway. 
Finally, it even protects against color 
fading caused by repeated washing, 
making MultiMoist CLR™ a natural all-
in-one solution for hair that shines, 
feels irresistibly soft, and is effort-
lessly manageable.

With its broad applicability, Multi-
Moist CLR™ allows formulators to 
build high-performance products 
across various formats – from sham-
poos and conditioners to masks and 
styling foams – without compromis-
ing on natural positioning or 
performance.

The relaunch of MultiMoist CLR™

reflects CLR’s mission to empower 
beauty with science, offering products 
that really make a difference. Whether 
for everyday care or targeted treat-
ment lines, it offers a comprehensive 

performance profile that meets the 
expectations of today’s sophisticated 
consumer. Empower your hair care 
innovations – with MultiMoist CLR™.

MultiMoist CLR™ is a natural 
all-in-one solution for hair that 
shines, feels irresistibly soft, and is 
effortlessly manageable. Discover 
at: www.clr-berlin.com

CLR Chemisches Laboratorium
Dr. Kurt Richter GmbH
Sperenberger Str. 3
12277 Berlin
Germany
www.clr-berlin.com
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FIRST RECYCLABLE  

PAPER TUBE
PaperX FiberTop: Combining Product Protection and Paper Recycling

P
aper-based tubes are con-

sidered a promising way to 

reduce plastic – but until now, 

many concepts have failed due to 

recyclability issues. With PaperX Fib-

erTop, Neopac Group shows that there 

is a way. The tube has been assessed 

by the independent PTS Institute as 

technically recyclable in the conven-

tional paper stream. It is also the first 

tube tested to meet the requirements 

of the CEPI/4evergreen Recyclability 

Evaluation Protocol 2025.

The PTS Institute evaluated the tube 

in accordance with the latest Recycla-

bility Laboratory Test Method – Part 

I, Recycling Mill with Conventional 

Process CEPI, Version 3 (02/2025), as 

well as the current 4evergreen proto-

col (01/2025). The entire packaging 

was tested, including the tube body, 

flat shoulder, and paper-based closure. 

PaperX FiberTop meets the minimum 

requirements in all relevant criteria 

– disintegration, sieve yield, optical 

purity, and adhesive separation.

Particularly relevant for packaging 

developers: The tube consists of a 

paper-based laminate with a very thin 

PE-EVOH inner coating. This provides 

the necessary product protection for 

cosmetic formulations without com-

promising recyclability in the paper 

stream. Function, feel, and processa-

bility remain intact.

PaperX FiberTop was developed in 

collaboration with strong technology 

partners. AISA contributed its exper-

tise in tube forming technology, and 

Blue Ocean Closures developed the 

fiber-based closure. The project is 

deliberately designed as a pilot and 

is open to further development.

Neopac is looking for cosmetics 

brands that want to become devel-

opment partners and take the next 

step – from adapting to specific prod-

ucts to industrial scaling. This opens 

up a realistic and feasible path for 

brands that want to combine decar-

bonization, recyclability, and product 

protection.

PaperX FiberTop is the first paper-
based tube that can be recycled in 
the conventional paper stream. It 
was developed by Neopac in 
collaboration with AISA and Blue 
Ocean Closures for sustainable 
cosmetic packaging.

Hoffmann Neopac AG
 

 

|

Highlight PackagingADVERTISEMENT

p
h

o
to

: C
L

R

BEYOND  

CLEANSING
Proven rinse-off skin benefits with SyriCalm™ CLR (PC)

C
leansing is no longer just 

about removing dirt, makeup 

or excess sebum. Consumers 

increasingly expect their cleansing 

products to contribute to skin health 

and become an effective first step in 

their skincare routine. Yet rinse-off 

formulations face an obvious chal-

lenge: active ingredients have only a 

short contact time with the skin to 

deliver meaningful benefits.

SyriCalm™ CLR (PC) rises to this 

challenge. Three independent place-

bo-controlled clinical studies investi-

gated its efficacy in rinse-off formu-

lations for the face, body and scalp. 

The results demonstrate that even 

with short skin contact, SyriCalm™ 

CLR (PC) provides measurable and 

perceivable skin benefits.

In a facial cleanser, 1% SyriCalm™ CLR 

(PC) significantly reduced skin red-

ness while improving perceived skin 

comfort, smoothness and dryness. On 

severely irritated and compromised 

skin, a wash product containing 3% 

SyriCalm™ CLR (PC) reduced irritation 

and redness and visibly supported 

the skin’s healing processes. And in 

a shampoo, 1% SyriCalm™ CLR (PC) 

protected the scalp against dehydra-

tion while providing noticeable calm-

ing and soothing benefits.

These results open up new opportu-

nities for formulators to transform 

everyday cleansing into effective 

skin care. From face wash and body 

cleansing to scalp care, SyriCalm™ CLR 

(PC) enables rinse-off formulations 

to do more than cleanse – helping 

maintain and improve skin condition 

even within the briefest moments of 

contact.

Three placebo-controlled clinical 
studies demonstrate measurable 
and perceivable benefits of 
 SyriCalm™ CLR (PC) in rinse-off 
applications for face, body and 
scalp. Discover at:  
www.clr-berlin.com

Chemisches Laboratorium Dr. Kurt 
Richter GmbH 

|

Highlight Ingredients



18

SUPPLIERS ENTRY
Cost-effective cross media format: Your company 
logo will be listed online at cossma.com/suppliers 
for a minimum of 6 months. All logos listed on this 

site will be displayed in randomized view with each refresh of the 
site. In addition, your logo will be included on a companion print 
advert on the inside back cover of all print issues during the inser-

tion period booked. If you prefer to opt for the full 12 months boo-
king, you will also get a free premium entry with your address + 
logo in the relevant market survey (i.e. ingredients, packaging, 
services or machines + technology).
Minimum entry period: 6 months

FORMULATION ENTRY
Enhance your visibility with your premium formu-
lation entry: In each issue of COSSMA we publish a 
list of formulations for specific cosmetics and per-

sonal care products, in both the printed issue and on the website. 
Enhance your visibility with your premium entry in this formula-

tion area. You will get your premium entry with your logo, address, 
formulation listing in the print issue, up to 5 formulations instead 
of just 1 in the free entry as well as your exclusive formulation 
download online post on cossma.com.

BOOKING OPTIONS + RATES

FORMAT PRINT ONLINE RATE PER MONTH

Logo Entry 9 9 80 €

BOOKING OPTIONS + RATES

FORMAT PRINT ONLINE RATE PER MONTH

Formulation Entry 9 9 400 €

Check the website with detailed online-information for the personal care industry – 
news, product innovations, addresses, events, books and these selected internet sites: 

FIND YOUR SUPPLIERS HERE!

www.personal-care.

basf.com www.weimako.com www.momentive.com

www.solutions.berg-schmidt.

com

www.mibellebiochemistry.com www.susonity.com www.flavex.com

www.lohn-pack.comwww.grolman-group.com www.pfeiffer-consulting.com www.bbmed-kalkar.com

www.biesterfeld-

spezialchemie.com

https://poludnie.orlen.pl/en/www.systemkosmetik.de www.polyneo.eu www.vmp-chemiekontor.de

www.inolex.com www.frickedosing.com www.stockmeier.com

www.lipcare.de/en/

private-label

www.cossma.com/suppliers

www.bomo-trendline.comwww.cossma.com www.jegab.de

www.evident-ingredients.com

Your Logo 
here for just 
80,– EUR

www.aot.dewww.aot.de
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HAIRCARE, 
COLOR & 
STYLING

Easy Comb Spray
BASF

Cleansing Bar/Shampoo Bar
Brenntag

Soft Hydrate Hair Mist
CLR

Curl Repair Mask
Colonial Chemical

Hair Bonding and Scalp Revitalizing 
Conditioner
Croda

Texturizing Hair Stick “Warm Brown”
Eckart Altana

Intense Nutrition Hair Balm
Gattefossé

Scalp Fluid Active
Gfn Selco

Hair Styling Balm
Greentech

Single-Use Shampoo Tablet
J. Rettenmaier & Söhne

Root Touch-Up (Light)
Kobo

Dry Shampoo
Lignopure

Fix-Up Hair Gel
MMP

Power Strand Leave-in Elixir
Nouryon

Overnight Hair Treatment
Nordmann

Pre Swim Hair Slugging
Provital

Hair Detangler “Essence of 
Euphoria”
Roelmi HPC

Sublime Scalp Serum
Seppic

Conditioning Spray
Sisterna

Comfort Wash Shampoo “in Sevilla”
Univar Solutions

Scalp Cleansing Shampoo with 
Organic Hemp Oil
Worlée

The next issue is focussing on formulations for body care. In October, 
formulations for anti-aging for skin and hair will take center stage. All of the 
information published here has been carefully assembled. Neither the 
publishers nor the developers of these formulations can accept responsi-
bility for their safety or accuracy.

Beautiful hair starts with effective formulations backed by  

scientific expertise and high-quality ingredients. Innovation  

is driving the development of products that deliver both  

performance and consumer appeal. This section presents a 

selection of new formulations and ingredient suppliers for hair.

Formulations

| /

MORE INFORMATION  
ONLINE

 You can access the details of each formulation at 

Momentive Beauty and Personal Care

USA 
www.momentive.com/contact-us

Profile:
Momentive’s portfolio includes naturally derived 
 ingredients, film formers, emollients, sensory 
enhancers, and other solutions to help formulators 
achieve desired results. Whether seeking long-lasting 
effects or soft focus in color cosmetics; improved 
spreadability in sun care products; frizz control and 
hydration for hair; or a velvety feel for skin care prod-
ucts, Momentive offers a broad range of solutions, 
including the Harmonie™ product range, which delivers 
high-performance and features increased content 
from biobased renewable feedstocks.

Formulas:
• BB Blur for Damaged Hair
• Curls and Waves Hydro Jelly
• Liquid Gloss Hair Serum
• Shine and Smooth Shield Spray
• Thermo Shine Hair Shield Drops

ADVERTISEMENT +



19

BEAUTY FORUM EVENTS INTERNATIONAL
GERMANY
BEAUTY FORUM Day Hamburg
BEAUTY FORUM Day Cologne
BEAUTY FORUM Day Stuttgart
BEAUTY FORUM Day Berlin
BEAUTY FORUM Day Nurnberg
BEAUTY FORUM Day Frankfurt
BEAUTY FORUM Festival Munich

AUSTRIA
BEAUTY FORUM Day Vienna

FRANCE
BBDAY BORDEAUX
BBDAY CANNES
BBDAY LYON
BBDAY AIX EN PROVENCE
BEAUTY FORUM PARIS
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Cosmoprof Worldwide Bologna is the most important beauty tra-
de show in the world. Founded 55 years ago in 1967, no other event 
brings such large numbers of international visitors and exhibitors 
together in one place.
Cosmoprof B2B format is constantly able to support companies 
and stakeholders in their business all over the world with specific 
tools and initiatives adapting to each market. To the east, 
Cosmoprof Asia was founded in 1996 in Hong Kong, and today is 
the leading beauty fair in Asia. To the west, Cosmoprof North 
America, founded in 2003 in Las Vegas, is now the best networ-
king event in the Americas and will debut with a new edition in 
Miami in January 2024. In September 2018, Cosmoprof launched 
Cosmoprof India in Mumbai. In September 2022, the first edition 
of Cosmoprof CBE Asean took place in Bangkok, Thailand.
The Cosmoprof platform’s global influence continues to flourish. 
Beyond the Cosmoprof network, BolognaFiere Group participates 

as organiser or international sales agent for beauty trade shows in 
key markets for the sector.
In 2018, thanks to the acquisition of the German group Health 
and Beauty, owner of the BEAUTY FORUM brand, BolognaFiere 
Cosmoprof has consolidated its leadership in Europe with new 
shows in the professional beauty salon and nail sectors.
Today, Cosmoprof is a global community made of:
• 6 Cosmoprof shows
• 38 Beauty Events
• 190 Countries of origin
• 10,000+ Exhibitors
• 500,000+ Visitors
For more information about Cosmoprof network visit 
www.cosmoprof.com or write to international@cosmoprof.com

GREECE
BEAUTY FORUM GREECE SPRING
BEAUTY FORUM MACEDONIA SUMMER
BEAUTY FORUM GREECE WINTER
BEAUTY FORUM MACEDONIA WINTER

POLAND
BEAUTY FORUM – SPRING EDITION
BEAUTY FORUM & HAIR – AUTUMN EDITION
BEAUTY FORUM ON THE ROAD

ROMANIA
BEAUTY BUSINESS DAY CLUJ

SLOVAKIA
BEAUTY FORUM TRENČÍN

SLOVENIA
LOVE BEAUTY – BEAUTY FORUM

CZECH REPUBLIC
BEAUTY FORUM PRAGUE

HUNGARY
BEAUTY BUSINESS DAY BUDAPEST
BEAUTY FORUM BUDAPEST
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The BEAUTY FORUM Stars Award is the most prestigious award
in the professional beauty industry, presented by the leading 
German trade magazine BEAUTY FORUM. 
It honours the best products, brands and companies in 25 diffe-
rent categories, based on assessments by industry professionals 
and a 12-member jury of absolute experts. Voting for 2027 will take 

place from June to August 2027. The award ceremony will take 
place in October during the BEAUTY FORUM Festival trade show.
Further information can be found at https://bf-award.de/, and you 
can watch a video of the award ceremony here: 
https://www.youtube.com/watch?v=ItRwxUD5yV0.

WHY SHOULD YOU BECOME A SPONSOR?

Exclusive target group: 
Meet the top decision-makers in the beauty industry.

Brand presence: 
Permanent logo placement on our websites and in print media.

Social media presence: 
Prominent mentions in our communication on social media.

Newsletter voting call: 
Integration of the sponsors in all newsletters.
Presence at the awards gala evening: 
Logo wall at the gala evening.

Varied packages: 
Choose between Silver, Gold and Diamond sponsorship packages, 
offering customised services from 2,500 €.

For detailed information, please contact 
dorothea.michaelis@health-and-beauty.com

BECOME A SPONSOR OF THE 
BEAUTY FORUM STARS AWARD
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PRINTING MATERIAL/COPY
CLOUD:	� Access details for the cloud data storage server are 

available upon request from the advertisement 
service.

	�� Please designate a contact person and telephone 
number for possible questions that may arise.

Transfer:  	� Transfer-relevant contacts and e-mail addresses 
are listed at the end of this section. If you are sub-
mitting via e-mail: Please specify the relevant pu-
blication and appearance date and details. Please 
send a maximum of 7 MB per e-mail.

Labelling/	 You need to present the required/requested?  
file name:	� Filename format in a structured and complete 

way. Advertisement customer, magazine, year and 
issue (e.g. Sample company COS2503)

File formats:	� Preferred file format: PDF/X-3 (printable). The fol-
lowing are also processable: InDesign CC, Illustra-
tor, Photoshop TIF, EPS (convert fonts to outlines).  
No Office documents or CorelDraw files accepted.

Open data:	 – �In the case of open files, all fonts, artwork and 
images used must be delivered in a separate file.

	 – �Do not use TrueType fonts. Please only deliver 
images, logos, fonts etc. actually intended for 
use.

PDF files:	� Data delivery preferably in PDF/X-3 format. 
Transparencies must be checked for printability 

and flattened in advance. Fonts must be comple-
tely embedded or converted to outlines and  
without subgroups.

General:	 – �Save images as EPS, TIF or JPG (quality should be 
at least 8/Photoshop).

	 – �The file must be created (fully) in the final  
format. 
Please observe the format details of the respecti-
ve magazine.

	 – �Create 4c advertisements in CMYK (Euroscale), 
colour profiles should not be attached or embed-
ded.

	 – �Resolution (in original advertisement size): 
CMYK: 300 dpi, greyscale image: 300 dpi, line 
art: 1,200 dpi.

	 – �Bleed advertisements must have a minimum of 
5 mm distance between illustrations/texts and 
the edge of the page.

	 – �In the case of digital data transfer, we accept no 
responsibility for the correct reproduction of the 
advertisement format, text or colour. For colour 
advertisements, a digital contract proof inclu-
ding Fogra media wedge must also be sent to 
the publishers. Without the digital proof, no con-
sideration will be given to complaints regarding 
colour.

DIGITAL ADVERTISING FORMATS
Data 	 Beate Bantzhaff  
delivery:	 beate.bantzhaff@health-and-beauty.com 
	 Phone: +49 7243 7278-232

Destination 	 Please remember to individually state the target  
link: 	 link for each advertising medium.

File formats: 	� PNG, GIF (incl. animated), JPG/JPEG 
HTML5 banner and third-party-HTML code can be 
used, please consult with us.

File size for 
picture files: 	 1 MB max.

Links: 	 Cloud data strorage: access link on request.

Data transfer	 up to max. 7 MB possible. 
via e-mail:

Newsletter  	 When sending newsletter advertising formats,  
advertising:	� please be aware that animations cannot be  

processed.

BECOME A SPONSOR OF THE  
BEAUTY FORUM STARS AWARD
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GENERAL TERMS AND CONDITIONS 
OF BUSINESS FOR ADVERTISING AND OTHER ADVERTISING SUPPLEMENTS IN NEWSPAPERS AND PERIODICALS1

General Terms and Conditions for Advertising Orders with Health and Beauty Germany GmbH (hereinaf-
ter Health and Beauty).

SECTION 1 “Advertising order” within the meaning of the following General Terms and Conditions is the 
contract between Health and Beauty and the customer for the publication of one or more advertise-
ments or other advertising media (hereinafter collectively “advertisements”) placed by an advertiser or 
other advertising party (hereinafter collectively “advertisers”) in a newspaper or magazine for the pur-
pose of distribution.

SECTION 2 A “contract” is an agreement for the publication of multiple advertisements under applica-
tion of any discount granted to the advertiser in accordance with the respective rate card, with commen-
surate publication effected upon requisition by the customer. Discounts will not be granted for compa-
nies whose object of business includes placing advertising orders for multiple advertisers in order to 
obtain a collective discount. Where the right to requisition individual advertisements is granted within 
the scope of a contract, the order is to be completed within one year from publication of the first adver-
tisement, insofar as the first advertisement is requisitioned and published within one year from conclu-
sion of the contract.

SECTION 3 Where one or more requisitions under a contract are not performed for reasons not occa-
sioned by Health and Beauty, without prejudice to any other legal obligations, the customer shall refund 
to Health and Beauty the difference between the discount granted and the discount due on the actual 
number of advertisements effected. In the absence of alternative agreement, the customer shall be 
retrospectively entitled to a discount commensurate with the actual number of advertisements effected 
within one year.

SECTION 4 For the purpose of calculating purchase volumes, millimetres of text lines will be conv erted 
into millimetres of advertising space in accordance with the commensurate price.

SECTION 5 Orders for advertisements to be published solely in particular issue numbers, particular edi-
tions or in certain positions in the printed publication, must be received by Health and Beauty sufficient-
ly in advance to allow the customer to be notified prior to the advertising deadline in the event of the 
order being unable to be executed in the stipulated manner. Classified ads will be printed in the respec-
tive section without any requirement for express agreement to this effect.

SECTION 6 Text section advertisements are advertisements bordered on at least three sides by editorial 
text and not by any other advertisements. Advertisements not recognisable as adverts owing to their 
respective layout will be clearly identified as such by Health and Beauty through the word “Advertise-
ment”.

SECTION 7 Health and Beauty reserves the right to reject advertisements – including individual requisi-
tions within the scope of a contract – where 
- the advertisement content infringes the law or any official regulations or
- �the advertisement content is the subject of complaint by the German Advertising Standards Authority 

(Deutscher Werberat) or
- �publication of the advertisement is unreasonable for Health and Beauty on account of the content, 

layout, origin or technical form
- the advertisement contains advertising by or for third parties.

Orders for other advertising media are only first binding for Health and Beauty following submission and 
acceptance of the respective sample. Advertisements containing advertising by or for third parties (um-
brella advertising) are subject to the prior written acceptance of Health and Beauty in each individual 
case, whereby Health and Beauty is entitled to charge a commensurate umbrella surcharge. The cus-
tomer will be promptly notified of any rejection of an advertisement or other advertising media.

SECTION 8 The customer is solely responsible for the prompt delivery and flawless quality of suitable 
print material/copy or other advertising media. In the case of digital print material/copy, the customer is 
obliged to submit the respective advertisement material in the due and proper form, specifically in terms 
of meeting the requisite format or technical requirements of Health and Beauty, in good time prior to 
placement initiation. The customer shall bear the costs incurred by Health and Beauty for any changes 
to the print material/copy requested or occasioned by the customer. Agreed is the standard quality of 
advertisement or other advertising media, as stipulated in the rate card and order acknowledgment, 
that is customary for the publication concerned and possible within the scope of the print material/copy 
provided. This applies solely where the customer complies with Health and Beauty’s specifications re-
garding the creation and presentation of print material/copy.

SECTION 9 Print material/copy will only be returned to the customer following a specific request to do 
so. The obligation to preserve print material/copy expires following a period of three months from initial 
publication of the advertisement.

SECTION 10 Should publication of the advertisement fail to meet the contractually agreed quality or 
performance, the customer shall be entitled to a reduction in price or a flawless additional insertion of 
the advertisement or publication of the other advertising media; however, solely to the extent that the 
purpose of the advertisement or other advertising media was compromised. Health and Beauty may 
refuse additional insertion of the advertisement or additional publication where such performance 
would require expenditure which, having regard to the subject matter of the obligation and the principle 
of good faith, would be manifestly disproportionate to the customer’s interest in performance or would 
only be possible at unreasonable cost for Health and Beauty.

Should Health and Beauty fail to perform additional insertion of the advertisement or publication of the 
other advertising media within the reasonable deadline extended to it for such, or where additional in-
sertion/publication is once again flawed, the customer shall be entitled to a reduction in price or may 
cancel the order. In the case of negligible defects in the advertisement or publication of other advertising 
media, cancellation of the order is precluded. Complaints pertaining to non-apparent defects must be 
asserted within one year from the start of the statutory period of limitation. 

Health and Beauty bears responsibility for all damage, regardless of whether resulting from infringe-
ment of contractual obligations or tortious acts, in accordance with the following provisions: Liability for 
gross negligence in trade transactions is restricted to compensation of typically foreseeable damage, 
whereby this limitation shall not apply insofar as damage is caused by the legal representatives or man-
agement personnel of Health and Beauty. In the case of ordinary negligence, Health and Beauty bears 
liability solely for the infringement of substantial contractual obligations, whereby liability is limited to 
typically foreseeable damage.

Health and Beauty is responsible for any claims under the Product Liability Act (Produkthaftungsgesetz) 
or any injury to life, body or health in accordance with the commensurate statutory provisions. With the 
exception of non-apparent defects, complaints must be asserted within four weeks following receipt of 
invoice and supporting documentation. All claims asserted against Health and Beauty as a result of the 
infringement of contractual obligations become barred by limitation one year from the start of the stat-
utory limitation period, insofar as not founded on intentional action.

SECTION 11 Proofs will only be supplied where expressly requested. The customer bears responsibility 
for the accuracy of returned proofs. Health and Beauty will include all correction of errors notified by the 
ad closing date or within the period specified when the proofs are sent out or within the scope of the 
agreed correction runs. 

SECTION 12 Where no specific size has been stipulated, invoicing shall be based on the actual print size 
customary for the type of advertisement.

SECTION 13 In the absence of written agreement for an alternative payment term or advance payment 
in the individual case, invoices are payable within the period stipulated in the rate card. Any discounts for 
premature payment will be granted in accordance with the rate card.

SECTION 14 In the case of late or deferred payment, interest and collection costs will be charged at the 
customary bank rate. Where default on payment occurs, Health and Beauty may suspend continued 
performance of the current order until payment has been effected and require advance pay-ment for the 

remaining advertisements. In the event of justifiable doubt regarding the customer’s ability to pay, 
Health and Beauty may – including during the term of an advertising contract – make the publication of 
further advertisements conditional upon advance payment of the amount charged by the ad closing 
date and settlement of outstanding invoices, regardless of previously agreed payment terms.

SECTION 15 Health and Beauty will supply a specimen copy of the advertisement upon request, in the 
form of tearsheets, full pages or complete issues depending on the nature and size of the advertisement 
order. Where a sample copy can no longer be created, legally binding confirmation by Health and Beau-
ty detailing publication and distribution of the advertisement will be provided as an alternative.

SECTION 16A Subject to the provision under Section 16b below and as per sentence 2 of this clause, a 
reduction in the number of copies circulated may give rise to an entitlement for price reduction in the 
case of multiple advertisement contracts where the overall average circulation for the insertion year 
commencing with the first advertisement falls short of that guaranteed. A reduction in the number of 
copies shall only be deemed a defect giving rise to a price reduction where and insofar as respective re-
duction amounts to at least 20% for a guaranteed circulation of up to 50,000 copies, at least 15% for a 
guaranteed circulation of up to 100,000 copies, at least 10% for a guaranteed circulation of 500,000 
copies, or at least 5% for a guaranteed circulation of over 500,000 copies. A reduction in the number of 
copies for reasons stated under Section 23 below remains without prejudice.

The guaranteed circulation is the average circulation either stated in the rate card or otherwise stipulat-
ed; or, where circulation is not stated, the average number of copies sold in the previous calendar year 
(in the case of trade journals, if applicable, the average number of copies actually distributed). Moreover, 
entitlement to a price reduction will not apply for contracts where Health and Beauty has informed the 
customer of the fall in circulation with sufficient notice to allow the customer to with-draw from the 
contract prior to publication of the advertisement.

SECTION 16B (Special provision regarding circulation reductions for publications in which issue-specif-
ic circulation data is published). In variation to Section 16a above, a reduction in the number of copies 
for publications in which issue-specific circulation data is published will only give rise to an entitlement 
for price reduction where and insofar as exceeding 15% for a (guaranteed) circulation of up to 500,000 
copies or 5% for a (guaranteed) circulation of over 500,000 copies. A reduction in the number of copies 
for reasons stated under Section 23 below remains without prejudice. The circulation forming the basis 
of the guarantee is the total number of copies sold. Circulation is calculated for the year of insertion 
based on the average circulation of the four quarters prior to the insertion year, insofar as Health and 
Beauty has not stated an absolute circulation figure as a gua-rantee in the respective rate card. Claims 
for a reduction in price will only be granted for contracts eligible for discount based on volume discount 
and concluded for at least three issues. Price reductions will be calculated on an order-percompany ba-
sis, insofar as calculation according to brand (to be determined at the time of order) was not agreed when 
the order was placed. Possible reductions in the number of copies are calculated as the difference be-
tween the print overruns and print underruns of issues in which advertisements are placed during the 
insertion year. Refunds are payable at the end of the campaign based on the net amount paid by the 
customer, taking into account any agency remuneration already granted as credit in kind or, where this 
is no longer possible, as a cash refund. Entitlement to a refund applies solely where the total refund sum 
amounts to at least EUR 2,500.

SECTION 17 In the case of box number advertisements, Health and Beauty will exercise due diligence 
with regard to the custody and prompt forwarding of the respective offers. Registered mail and express 
letters will be forwarded solely by means of standard mail. Replies to box number advertisements will be 
retained for four weeks and will then be destroyed if not collected within this period. Health and Beauty 
will return valuable documents without any obligation to do such. Health and Beauty may be granted 
the right as a representative on an individual contractual basis to open offers on behalf and in the de-
clared interest of the customer. Letters exceeding the permissible DIN A4 format as well as goods, books, 
catalogues and packages will not be accepted for forwarding. Acceptance and forwarding may, however, 
be agreed in exceptional cases subject to the customer assuming the resulting charges/costs.

SECTION 18 Place of performance is Ettlingen, Germany. Legal venue for judicial proceedings pertaining 
to business transactions with merchants, legal entities under public law or special funds under public 
law is Karlsruhe, Germany. Insofar as claims by Health and Beauty are not asserted by collection proceed-
ings, legal venue for non-merchants shall be their place of residence. Should the domicile or usual place 
of residence of the customer (including non-merchants) be unknown at the time of instituting judicial 
proceedings or where the customer has moved its domicile or usual place of residence outside the area 
of application of the law following conclusion of contract, legal venue is hereby agreed as Karlsruhe, 
Germany.

SECTION 19 In their offers, contracts and invoices with advertisers, advertising agencies and advertising 
agents are obliged to comply with the applicable Health and Beauty rate cards.

SECTION 20 Price amendments for existing advertising orders shall be effective for the respective com-
panies where commensurately announced by Health and Beauty at least one month prior to publication 
of the advertisement or other advertising media. In the case of a price increase, the customer has the 
right to withdraw from the contract, but must exercise this right in writing within 14 days from receipt 
of the commensurate price increase notice.

SECTION 21 Requests for group discount by affiliated companies must be substantiated by written evi-
dence of the advertiser’s group status. Affiliated companies within the meaning of this provision are 
companies in which an equity interest of not less than 50 percent is held. Group status is to be substan-
tiated by a commensurate audit certificate or presentation of the most recent annual report, or in the 
case of partnerships through presentation of the certificate of registration in the commercial register. 
Substantiating documentation must be furnished at the latest by conclusion of contract for the insertion 
year. Subsequent substantiation will not be retrospectively recognised.

GROUP DISCOUNTS are subject to the express, written confirmation of Health and Beauty in all cases.

GROUP DISCOUNTS are granted solely for the duration of group affiliation. Termination of group affilia-
tion is to be promptly communicated. Upon termination of group affiliation, the group discount shall 
also cease.

SECTION 22 The customer guarantees that it holds all necessary rights for placement of the advertise-
ment. The customer bears sole responsibility for the content and legal permissibility of text and image 
materials as well as advertising media provided for insertion of the advertisement. Within the scope of 
the advertisement order, the customer indemnifies Health and Beauty against any third-party claims 
arising as a result of infringement of statutory provisions. Moreover, Health and Beauty shall be indem-
nified for the cost of any necessary legal defence. The customer is also obliged to support Health and 
Beauty in all good faith with information and documentation with regard to any legal defence vis-à-vis a 
third party.

TO THE extent in time and content necessary to allow execution of the advertising order, the customer 
hereby assigns to Health and Beauty all necessary copyrights, rights of use, ancillary copyrights and any 
other rights required to use the advertising in print and online media of any kind, including the Internet, 
and specifically the right to copy, distribute, transfer, transmit, make available to the public, or retrieve 
and download from a database. The aforestated rights are assigned without locational restriction in all 
cases.

SECTION 23 In the event of stoppages or cases of force majeure, illegal industrial action, unlawful sei-
zure, traffic disruption, general shortage of raw materials or energy and suchlike – be it at the works of 
Health and Beauty or third party plants providing services to Health and Beauty to enable performance 
of its obligations – Health and Beauty shall be entitled to full payment for any published advertisements 
provided Health and Beauty has delivered a circulation of the publication in question amounting to 80% 
of the average number of copies sold in the preceding four quarters or an otherwise guaranteed circula-
tion. In the case of lower distribution levels by the publisher, the invoice amount shall be reduced pro 
rata to the disparity between the originally guaranteed circulation/number of copies sold and the actual 
number of copies distributed.
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