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InduPlast’s new big ball Roll-on line, 

available in a smooth or matt fin-

ished version, is an eco-friendly 

packaging made from 100% PP/PE 

recyclable material. 

www.induplast.it

Prestige Pouch is Inotech Kun-

stofftechnik’s new version of their 

Prestige airless dispenser system. 

This system replaces the piston 

pump with bellows and is parti-

cularly suitable for low-viscosity 

media. Because of its barrier pro-

perties, the bellows contributes 

 significantly to the protection of the 

product. 

Compared to the piston pump, the 

system offers reliable protection 

against leakage and provides new 

visual accents. It is available as a 

top-filled version.

www.inotech.de

wiper 18 which will guarantee the 

proper dosage of product. This ap-

plicator is suitable for an application 

of foundation and concealers.

www.baralan.com

Gerresheimer’s new Marble Decora-

tion is a marble-effect surface finish. 

It is produced by floating selected 

colours onto water and dipping the 

bottle in. Due to the individual pat-

terns thus created, each product has 

its own unique appeal. The produc-

tion process can be varied, by set-

ting specific dipping speeds for in-

stance, to create different visual 

effects. However, even though the 

finish on each bottle in a product 

group is slightly different, they all 

have a recognisable design. This 

surface finish is possible on trans-

parent or colour-lacquered glass.

www.gerresheimer.com

A
lbéa’s Cat’s Eyes is a mascara 

range for a wide-eyed look, 

enabling agility in application 

thanks to its extra slim fibre brush-

es. The extra slim design for all types 

of lashes is user-friendly and is even 

suited for small, straight and stiff 

lashes. The new range features two 

new brushes: Panther Brush is an extra 

thin curved brush with short fibres, 

delivering a perfect combination of 

coating and curling performance. Lynx 

Brush is an extra slim brush with short 

fibres providing immediate access to 

the formula: in one stroke, the brush 

coats the lashes from root to tip. 

www.albea-group.com

Baralan’s new Flock Applicator 18 

has been developed with a curved 

shape and rounded tip to allow for 

better product application. This ap-

plicator can be matched to the new 

Meeting the suppliers
Events | This preview selection for this year’s Cosmetic Business, 

with about 400 exhibitors from June 8–9 in Munich, shows  

some exciting novelties.
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Lageen’s new decoration technology 

for plastic tubes, MetallicPlast, in-

volves realistic high resolution 

 photo imaging. It provides many 

 options of metallic effects printed  

to the shoulder and can include tac-

tile effects and diverse textures. It 

can be directly printed on supple 

LDPE, MDPE or CoExTubes. The 

company’s new fully recyclable 

 Sugarcane PE-based Tubes are pro-

duced from PE resin, a renewable 

raw material with low carbon foot-

print emission.

www.lageentubes.com

Meding’s Eyelid Cooler, made entire-

ly of plant-based plastic and metal, 

gently cools the eyelids. It is charged 

by simply putting it into the fridge. 

www.meding.com

Pirlo’s Chalk Tube consists of a combi-

nation of chalk and PE, in which the 

KHK’s formula for Planty is the compa-

ny’s standard for lip-care sticks. Oils 

and waxes of natural origin, such as 

beeswax and shea butter,  together with 

vitamin E, protect the lips. The formula 

has now been developed into a colour-

less lip-care product without vanilla 

scent es pecially for men. An extract of 

hops softens raw male lips. If desired, 

the formula can also be NaTrue-cer-

tified and supplied as a vegan product. 

www.lipcare.de

Albéa’s extra slim fibre brushes Baralan’s applicator has a 
curved shape and rounded tip

Gerresheimer’s new marble-effect  
surface finish

InduPlast’s roll-on line made  
from recyclable material
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use of mineral oil-based plastic can 

be reduced by more than half. Be-

cause of the high proportion of chalk, 

its warm texture is soft to the touch. 

The texture is comparable to that of 

paper; however, the stiffness remains 

similar to that of traditional tube ma-

terials. Because of the natural “filler” 

content, the tube can be made signif-

icantly thinner than traditional tubes.

www.pirlo.com

The inner bottle of Polpak’s Airless 

GR213A, a new functional and luxu-

rious packaging, can be coloured 

with the help of a spraying tech-

nique. Its double thick wall and 

square shape leave plenty of possi-

bilities for decoration. Another ad-

vantage of the product is a built-up 

nozzle without cap.

www.opakowania.polpak.pl

Rebhan’s Boston Luxe is an elegant 

and classic line in bottles made from 

unbreakable glass polymer. The new 

bottle is available with an extensive 

selection of sealing caps, like other 

glass polymer bottles. Further exten-

sions of the company’s standard bot-

tle range include Edge and Quattro. 

www.rebhan-group.com

Rusi’s Bubble Tip Eyeliner features an 

elegant shape with an unusual appli-

cator. The easy-to-handle bubble tip 

allows a precise and fine lid line in 

just one application. The open pores 

of this applicator absorb the colour 

pigments well and give them off in 

the perfect amount.

www.rusi.de

Sederma’s Citystem, a new active 

from HTN technology, is derived 

from Marrubium vulgare plant cells 

and shows visible anti-pollution 

 effects in vitro and in vivo. This in-

gredient will be presented at the 

Spotlight area, a special display 

highlighting selected new develop-

ments from the exhibitors.

www.sederma.com

SHB’s new TC Adapter for angle- 

necked HDPE and PET bottles 

makes it easier to manufacture and 

fill bottles with angled necks. As 

well as facilitating the straightfor-

ward manufacture of bottles using 

conventional blow-moulding ma-

chines, it also facilitates filling them 

in a vertical position on traditional 

filling equipment. The combination 

of adapter and child-proof cap sim-

ply pushes on vertically like a nor-

mal cap. 

www.shb-gmbh.com

The mirrored high gloss look of the 

body of the new Airless Tube de Luxe 

of Tu-Plast complements the luxuri-

ous Airless pump Evolux or Evoclas-

sic from Aptar. With the Polyfoil bar-

rier, products are also shielded from 

air, sun, moisture or chemicals. The 

Polyfoil tube is now available in 

high gloss. Neopac developed a spe-

cial laminate for this, comprising 

several layers bonded together.  

www.tuplast.hu

A lower profile and a maximum 

weight reduction distinguish the 

 closures of the Weener’s Next Ge-

neration line from the market aver-

age. A further extension is the  

Screw-on line which has the same ad-

vantages, but with a screw-on in-

stead of snap-on application. Anoth-

er new introduction is the Advanced 

line, which can be fitted with Pure 

Dispense – a membrane that offers 

the consumer a more controlled dis-

pense without limiting product con-

sumption. 

www.wppg.com □

Inotech’s new airless dispenser is par-
ticularly suitable for low-viscosity media

Rebhan’s elegant bottle line is made  
of unbreakable glass polymer

Meding’s Eyelid Cooler is charged by 
simply putting it into the fridge

Rusi’s Bubble Tip Eyeliner allows a 
precise lid line in just one application

Pirlo’s tube is made of chalk and PE

SHB’s new TC Adapter for 
bottles with angled necks

Polpak’s airless packaging has a built-up 
nozzle without cap

Weener’s new closures
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“ HOW TO GIVE BIRTH  
TO NICHE BRANDS”

GO FUTURE: HAIR CARE
Checking out the latest 
ingredient concepts 

SPOTLIGHT:  
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A broad selection of
creamy delights

MARIANNE BRANDT

from ProDerm 

explains how to

substantiate marketing

 claims in hair care
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