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ROVI cosmetics launches new range of actives

@ ROVI

[COSMETICS|

Dirk Teichmuiller
President and CEO, ROVI Cusmellcs

COSSMA

During In-Cosmetics 2009 in Munich, Dirk Teichmiiller,
President and CEO at ROVI Cosmetics, talks about the
new Cellular Actives™ line with high performance
active ingredients in his Web-TV interview. Part of that
range is the new Aquafill™ — an innovative active for the
immediate and long-term improvement of the skin pro-
file. Aquafill™ is the first active of ROVI's new product
line called Cellular Actives™. Aquafill™ leads to an
instantly visible wrinkle reduction and pore refinement.
The skin profile is instantly levelled out. Aquafill's™ effi-
cacy was proven in various standardised short and long-
term studies.

To learn more on the latest innovations, check the
Web-TV clip at
WWW.cossma.com/rovi

Clariant presents solutions for the Green Trend

& Clariani

Elmar Busch
Global Business Personal Care, Clariant
. - .

During In-Cosmetics 2009 in Munich, Elmar Busch, Global
Business Director Personal Care at Clariant International Ltd.,
talks about solutions for the current “Green Trend” in Personal
Care Products in his Web-TV interview. Clariant presented the
new emulsifier based on vegetable, renewable and GMO-free
sources — Hostacerin SFO. The product follows the trend of
beeing EO- and PEG-free and is produced by a low energy con-
suming process directly from natural sunflower oil. Despite its
origin from natural oil the product shows excellent oxidative
stability. Being suitable for both O/W and W/O emulsions
depending on the choice of co-emulsifier, Hostacerin SFO pro-
vides formulations with rich, elegant skin feeling. With its
world-wide presence, Clariant is presenting itself as a global
partner with local support.

To learn more on the latest innovations,
check the Web-TV clip at
Wwww.cossma.com/clariant

Innovative Launches at Merck during In-Cosmetics

In the focus of Merck during In-Cosmetics in Munich were superior concepts for true photo protection, concepts to slow
down aging of the skin combined with alluring effect pigments to give customers attractiveness. At In-Cosmetics 2009
new water dispersible UVA capsules for superior sunscreen solutions, anti-aging ingredients with excellent efficacy as
well as novel silver, gold and red cosmetic effect pigments were launched. Look for innovative functional fillers under
the new brand RonaFlair™ — they either balance and mattify skin or help it look more even and harmonic. Merck also
showed how their natural ingredients can reduce wrinkles and prevent inflammation. Customers could feel the
striking, sensual colors available with Merck’s eco-certified effect pigments.

Dr. Hansjiirgen Driller on UVA capsules
and anti-aging ingredients

Can Merek C

(OVMA

Dr. Hansjurgen Driller
C.SSMA Senior U;re-n_-ljr::r i:.gr.;.:.metu: Actives at Merck (KGaA Darmstadt)
Dr. Hansjiirgen Driller, Senior Director Cosmetic Actives at
Merck (KGaA Darmstadt), presents the latest developments in
sun protection and anti-aging actives in an extensive Web-TV
interview.

Dr. Matthias Lergenmiiller on effect pigments
and cosmetic functional fillers

COSSMAE Dr. Matthias Lergenmuller

Senior Director Cosmetic Pigments at Merck (KGaA Darmstadt)

Dr. Matthias Lergenmueller, Senior Director Cosmetic Pigments
at Merck (KGaA Darmstadt), presents the latest developments
in effect pigments and functional cosmetic fillers in an exten-
sive Web-TV interview.

To learn more on the latest innovations, check the Web-TV clip at www.cossma.com/merck




SERVICE | DOWNLOADS

www.cossma.de

Free Downloads for Subscribers

WWW.COSSsma.com/download

Click through our Web TV clips:
www.cossma.com/tv

describes new types of molecules which provide

protection against UV and infrared radiation.

outlines the advantages of a new polymer
which, with its film-forming properties, can
boost the SPF of a sun care formulation
by as much as 70 percent.

explains the advantages of polymeric
sun filters, a new class of UV filters.

talks about the latest trends in the formulation
and application of sun protection products.

summarises the results of a study in which
the bioaccumulation properties of UV filters
were tested.

B | Cossma 7-812009

> NEW!

PRODUCT INFORMATION

B Product information:
Ingredients:
) SilCare® Silicone SEA
) Aristoflex® AVC
) Hostacerin SFO
) SymHelios® 1031
MicroSilver BG
Preventhelia
EpiCalmin TCM
SEBUMOL LPC : Lauryl PCA
SEBUMOL SPC : Isostearyl PCA
SEBUMOL ODPC : Octyldodecy!
PhytoCellTec Malus Domestica
Hydrolite 5
Aqualance
Aquasense
CellActive-Hydro
DayMoist CLR

Finished products:
Innovative products, selected by Mintel:
) Anti-ageing dermatological food supplement for men
) Dual body care targeting cellulite
) Aromatic hair treatment for an oily scalp
Outlast Lipstain
Rush Hour Two-in-One Shower Wash
Mascara Noir Grenade et Aloé Vera
Rose & Chamomile Gentle Face Scrub
Designing Concentrate
Solar Tan Self-Tanning Primer
Tremendous Tomato Daily Volumizing Conditioner
Venus Shaving Starter Kit
Shower gel Replay for Him
Hand Creme with Emu Oil
Bio-Moist Serum Foundation with White Snow Mushroom
Godiva Safe Sea Sunblock with Jelly-fish Sting protection
Spongeables Shower Gel

SCIENTIFIC ARTICLES AND STUDIES
D The ideal sun cream

Scientific Version with charts

More efficient cosmetics production:

Hot/cold saves time and energy

Chart: Process temperature and relative process time
Avoiding free radicals during the

self-tanning process

References concerning study +

Maillard reaction

Facial care: Current trends
Background information, trend statements (Cognis, Lab.
Serobiologiques, Dow Corning, Symrise)

New complex to beat stretch marks
In-vitro study results Vanistry

REFERENCES:
From physiology to the end product: Living on our skin
References
Background: Bacteria on our skin

Bacteria in cosmetics formulations: Not easy to kill
References on microbiology in personal care formulations
Dangerous Nanotechnology?
References
Cell-active folic acid:
References

SUPPLIER LISTINGS
Service Providers international
Address listing

Natural Cosmetics:

Supplier listing ingredients and
packaging

Contract Services International
Address listing

Ingredient Providers International
Address listing

Packaging Providers International
Address listing

Download

our.access codyé%fs:m{
User name: ¢ 8

Password: makeup

MARKET DATA AND STUDIES
H by country
France: Market Cosmetics & Toiletries
Latin America:
Market Cosmetics & Toiletries
Germany: Personal Care Market
Geo cosmetics:
Detailed description of the study
Eastern Europe:
Market Data Cosmetic Market
Russia: Data on cosmetic market
Spain: Market shares by segments,
companies and brands

M by segments

Finished Products:

) Sun Care Market
Hair Care Market Data Worldwide
Facial Care Market World-Wide
(size, growth, brand ranking)
Color Cosmetics Market:
Brand Shares Ranking
Body Care: Market data by
segments and countries
Natural Cosmetics: Market data,
list of products recently launched
(international)
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Click through our

Web TV-clips

WWW.COSSMa.com,/tv

Michel Fontaine, head of packaging of L'Oreal
explains the company’s approach to the
question of “Sustainable Packaging” and
shows that luxury packaging can also be
environmentally friendly.

nt Director RPC beauté

Gérald Martines of RPC Beauté

presents three environmentally friendly
lipstick developments.

lutions
—

Claudia Tillmanns of DuPont Cosmetic Solutions
explains the advantages of the Biomax
biopolymer and shows the most appropriate
applications for this material in the area of
cosmetic packaging.

e

=i

Dr. Adolf Klenk, head of R&D at Dr. Kurt Wolff

talks about what are currently the most
important areas of research in hair care.

COSSMA

Barbara Brockway, Active Concepts
Whilst diamond dust is eminently suitable as

an ingredient for marketing women’s products
meteorite dust is the appropriate one for men’s
products. In addition Barbara Brockway,
Marketing director of Active Concepts, presents
some efficient anti-ageing peptides.

Isabelle Benoit of Laboratoires
Sérobiologiques

tells us about her company’s latest active and
the current direction that is being taken in R & D.

Dr. Thomas Forster of Henkel

talks about the most important research and
product trends in skin care at the moment.

Juan Carlos Escudero of Lipotec
Juan Carlos Escudero of Lipotec describes his
company’s latest and most significant products

and also tells us which products are in the pipeline.

WEB TV | service

Brigitte Closs-Gonthier R&D Manager at Silab
presents a new approach to anti-ageing
treatments. She outlines the areas of
developments in which her company is
currently heavily engaged.

Ry h“

Dr. Mike Farwick, Head of R&D for active

substances at Evonik Goldschmidt,

talks the latest anti-ageing trends and some

important anti-ageing active ingredients.
¥ “2Z

Bettina Jackwerth, Global Marketing
Manager Personal Care at Cognis,

tells of some important new product launches,
explains the global importance of ,Green
Chemical Solutions” and describes new
advances in actives with sensory properties.

Rebecca Webster of Croda

explains how the desired product perfor-
mance of lipstick formulations can be
achieved with the right specific ingredients.

Cossma 7-812009 ‘ 7



SERVICES | BOOK SERVICE

Current technical books - selected for you by the COSSMA editori- fo
al team. Further information on the items listed, as well as lots more
interesting titles, can be found in the beauty professional’s bookshop
at www.beauty-profi-shop.com. Order your personal copies today!

GfK report

Shopper types for natural
cosmetics

This extensive con-
sumer type analysis
is based on the find-
ings of a GfK panel
with 25,000 partici-
pants.

Full report in
German, 96 pages:
€ 7,021. Full report in English: € 8,211.
Summary in German, 38 pages:

€ 2,975. Summary in English: € 4,165

Kai Bester
Personal Care Compounds
in the Environment

This book covers in
detail which toxic
chemicals are re-
sponsible for harm-
ing the environment.
244 pages, hard
bound, € 129.00

Parfums Edition 2009

The authors, Su-
sanne Opalka and
Uschi Rollar, present
164 new perfumes
and reports taken
from “Haute Par-
fumerie” as well as
interviews with de-
signers and perfumers.

184 pages, hard bound, € 29.90

Who and what
This German language reference

\ work for 2009 is on CD-ROM
and as a printed book, and
\ contains detailed infor-

mation on all of the im-

portant players in the
cosmetics industry. With

the supplementary marketing CD-

ROM all of the data can be exported.
316 pages, paperback, standard
version, € 166.00, marketing version
with data export function, € 1,050.18

: 5
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« Cosmetic Ingredients

SO0OK Shop

Place your order today, and be sure to keep yourself fully up to date!

rder B www.beauty-profi-shop.com

Charles Sell

Understanding
fragrance chemistry

This book covers the
basics of organic
chemistry as appli-
cable to the fra-
grance business.
417 pages, hard
bound, € 95.00

Johann W. Wiechers, PhD
Skin Delivery Systems

In this handbook en-
titled “Science and
Application of Skin
Delivery Systems”
expert contributions
update the reader on
the latest findings in
this field.

511 pages, hard bound, € 230.00

ECV
Blue List

This reference work
for cosmetic ingredi-
ents, with CD-ROM,
lists 8,000 cosmetic
ingredients, includ-
ing additives.

880 pages, with CD-
ROM, € 168.00

BLUE LIST

Cheryl M. Burgess
Cosmetic Dermatology

This book explains
cosmetic treatments
carried out by derma-
tologists and how the
symptoms of skin age-
ing can be treated.
170 pages, 35 illustra-
tions, 33 charts

and tables, € 96.25

www.cossma.de

Phone +49 (0) 6123 9238-206

Fiedler

Encyclopaedia of
Excipients

This 2-volume ency-
clopaedia contains
more than 12,900
entries covering ad-
ditives, as well as a
list of the manufac-
turers.

2 volumes, 1,600
pages, hard bound, € 350.00

Andreas Reinhart
Cosmetics Law

[emr— = A German language
*- practical handbook,
“Cosmetics Law”
presents the current
Iommmilrelt legal position and
= explains some re-
cent court decisions.
190 pages, paper-

back, € 36.00

Anthony J. O’Lennick
Silicones for
Personal Care

In this publication
Anthony J. O’Len-
nick offers an intro-
duction to the basic
chemistry of sili-
cones and their
application in cos-
metics.

160 pages, paperback, € 110.25

Barbara B. Gilchrest,

Jean Krutmann

Skin Aging

This comprehensive

technical book con-
Skin Aging tains numerous ex-

! ﬁ* pert contributions

providing an exten-

sive overview of cur-

rent research into

skin ageing.

216 pages, 72 illustrations, 24 tables,

hard bound, € 106.95

health-and-beauty.com@vertriebsunion.de
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Fairs, conferences and seminars

05.-06.09.2009

09.-11.09.2009

12.-13.09.2009

15.-17.09.2009

16.-17.09.2009

16.-20.09.2009

19.-20.09.2009

22.-23.09.2009

23.09.2009

24.09.2009

25.-27.09.2009

29.-30.09.2009

29.09.-01.10.2009

05.-07.10.2009

06.10.2009

07.-09.10.2009

13.-15.10.2009

13.-15.10.2009

14.-16.10.2009

21.-23.10.2009

24.-25.10.2009

07.-08.11.2009

07.-09.11.2009

10.11.2009

11.11.2009

17.11.2009

BEAUTY FORUM AUSTRIA

BEAUTY
FORUM

AT R e

Hair-Science Symposium

BEAUTY FORUM ITALY

-

HBA Global Expo

Symposium: Kosmetik und _ &3
# i A Lz

Korperpflegemittel %\\ EE

Rives de

la Beauté

BEAUTY FORUM Nailpro Show
DEAUTY 2
FORUM )i

Naturkosmetik Branchenkongress

Natural Cosmetics Conference
Seminar: Moderne
Hautpflegemittel |

Seminar: Moderne
Hautpflegemittel Il

Asthetik-Ka

Euroforum-Konferenz
Kosmetik 2010

Fachpack
Pack Expo

Las Vegas
Seminar: Konservierung

von kosmetischen Mitteln
IFSCC Congress
Cosmethica Congress

In-Cosmetics Asia

SEPAWA Kongress

Luxe Pack
Monaco

BEAUTY FORUM MUNCHEN

BEAUTY CONGRESS GREECE

Seminar: Naturkosmetik

in der Praxis

Workshop:

Kosmetik-GMP

Seminar: Lohnherstellungsvertrége
gemaB Kosmetik-GMP

Salzburg,
Austria

Weimar,
Germany
Verona,
Italy

New York,
USA
Dortmund,
Germany

Paris,
France
Warsaw,
Poland

Nuremberg,
Germany

Windhagen,
Germany
Windhagen,
Germany
Karlsruhe,
Germany
Berlin,
Germany
Nuremberg,
Germany
Las Vegas,
USA
Frankfurt a.M.,
Germany
Melbourne,
Australia
Grasse,
France
Singapore,
Republic of Singapore
Wiirzburg,
Germany

Monte Carlo,
Monaco

Munich,
Germany

Budapest,
Hungary

Athens,
Greece

Frankfurt a.M.,
Germany
Windhagen,
Germany
Frankfurt a.M.,
Germany

EVENTS | SERVICES

Health and Beauty Marketing Ges.m.b.H.
info@health-and-beauty.com, www.beauty-fairs.at

DWI
kueppers@dwi.rwth-aachen.de, www.dwi.rwth-aachen.de

Health and Beauty Marketing Italy S.r.I.
info@health-and-beauty.it, www.beauty-forum.it

CMP Information (CMPi)

nschwartz@hbaexpo.com, www.hbaexpo.com

Die Akademie Fresenius

mstratmann@akademie-fresenius.de, www.akademie-fresenius.de.

Intuid

wouter.wiels@rivesdelabeaute.com, www.rivesdelabeaute.com
Health and Beauty Media Sp.z.z.0.
info@health-and-beauty.com, www.beauty-fairs.com.pl

NiirnbergMesse GmbH
www.naturkosmetik-branchenkongress.de

Cosmetic Campus

info@cosmetic-campus.de, www.cosmetic-campus.de
Cosmetic Campus

info@cosmetic-campus.de, www.cosmetic-campus.de
Karlsruher Messe- und Kongress-GmbH
info@kmkg.de, www.messe-karlsruhe.de

Euroforum

info@euroforum.com, www.euroforum.de
NiirnbergMesse GmbH

www.fachpack.de

PMMI

www.packexpo.com

Cosmetic Campus

info@cosmetic-campus.de, www.cosmetic-campus.de
SEQC

info@ifscc2009.com.au, www.ifscc2009.com.au

Club des Entrepreneurs du pays de Grasse
contact@cosmethica-grasse.com, www.cosmethica-grasse.com
Reed Exhibitions

www.in-cosmeticsasia.com

SEPAWA

senicky@sofw.com, www.sepawa.com

Idice SAS

info@idice.fr, www.luxepack.com

Health and Beauty Trade Fairs GmbH, Arndt Nickel
arndt.nickel@health-and-beauty.com, www.beauty-fairs.de

Health and Beauty Business Media Kft.
info@health-and-beauty.hu, www.beauty-fairs.hu

Beauty Greece Tsirimokou
info@beautygreece.gr, www.health-and-beauty.com
www.beauty-forum.com

Cosmetic Campus
info@cosmetic-campus.de, www.cosmetic-campus.de
Cosmetic Campus
info@cosmetic-campus.de, www.cosmetic-campus.de
Cosmetic Campus
info@cosmetic-campus.de, www.cosmetic-campus.de

cossMa 7-812009 | 39



SERVICES | INTERNATIONAL B2B EXCHANGE

B2B Exchange: Find your
business partners of tomorrow today!

COSSMA and BEAUTY FORUM will help you to build new

1K

business contacts.
All our business partners can use this "International B2B

Go to

WWw.Cossma.com/
b2bexchange

for more information
about suppliers and
their products

Exchange".
Have a look at the entries below now and
’91% o‘\,& find your business partner of tomorrow today!
¥tionay Busines® Further information: see www.cossma.com/b2b-exchange
(»=NEW!)
Wish to export their products
abalico Glory Nails Klapp Cosmetics GmbH

D-69469 Weinheim, Germany
Contact: Mr. Riidiger Vogel
info@abalico.de; www.abalico.de
Products: Cosmetic products
for hand and nail
wish to export to: A, CH, F, E, GB

Anusan GmbH

D-56281 Emmelshausen, Germany

Contact: Mrs. Annou Ritzer
webmaster@anusan.de
www.anusan.de

Products: High quality Food Supplement

Wish to export to: worldwide

Beauty Line Consulting

D-76698 Ubstadt-Weiher, Germany

Contact: Janos Stegena
info@belico.de
www.belico.de

Products: skin and body Care products,
private label, bulk

wish to export to: worldwide

DR. BELTER COSMETIC GMBH

D-38106 Braunschweig, Germany

Contact: Carola Schmerbach
COSMETIC@BELTER.de
www.BELTER.de

Products: skin and body care cosmetics

wish to export to: worldwide

BioEpiderm GmbH

D-90411 Niirnberg, Germany

Contact: Eva Adamaschek
eva.adamaschek@bioepiderm.de
www.bioepiderm.de

Products: Innovativer Rohstoff MicroSilver BG -
Das reine & natiirliche Antimikrobium
fiir die Personal Care- und Pharma-
Branche

wish to export to: worldwide

De Clars Swiss Advanced
Cosmetology Leaf GmbH

CH-6004 Luzern, Switzerland
Contact: Judith Huber
jhuber@declars.com
www.declars.com
Products: Anti Aging Advanced Cosmetology
wish to export to: worldwide

40 | cossmMa 7-812009

D-34123 Kassel, Germany

Contact: Sven Dowiasch
Sven.dowiasch@glorynails.com
www.glorynails-shop.com

Products: Cosmetic Products for Hands, Nails, Feet

wish to export to: worldwide

Dr. GRANDEL GmbH

D-86150 Augsburg, Germany

Contact: Mr. Jiirgen Geisler
geisler@grandel.de
www.grandel.de

Products: Skin care products, Spa collection
series

wish to export to: GB, PL, THAI, F, GUS

GERTRAUD GRUBER
KOSMETIK GmbH & Co.

D-83700 Rottach-Egern/Tegernsee, Germany

Contact: Roland Schafer
rschaefer@gruber-kosmetik.de
www.gertraudgruber.de

Products: Wirkstoffaktives holistisches Produkt-
und Anwendungskonzept auf Natur-
basis der 1. Beautyfarm Europas.

wish to export to: B, CH, E, GB, GUS, L, NL, PL,

ROK

Ingeburg Praxis-Cosmetic GmbH

D-78229 Karlsruhe, Germany

Contact: Ms. Renate Karner
r.karner@praxis-cosmetic.de
Www.praxis-cosmetic.de

Products: Skin and Body Care
Cosmetics, Ampoules,
Decorative cosmetics

wish to export to: EU + worldwide

lonto-comed GmbH

D-76344 Eggenstein, Germany
Contact: Mrs. Annett Kiihl
sales@ionto.de
www.ionto.com
Products: skincare, podiatry, medical equipment
wish to export to: worldwide

D- 37235 Hessisch Lichtenau, Germany
Contact: Fernando Duarte
f.duarte@Klapp-cosmetics.com
www.klapp-cosmetics.com
Products: Cosmetic products,
SPA collection series
wish to export to: EU, S. America, Asia

NEOVITA COSMETICS

D-69256 Mauer, Germany

Contact: Karina Grimm
IS@neovita.de
www.neovita.de

Products: Premium Skin Care products for
professionals

wish to export to: worldwide

Neubourg skin care
GmbH & Co.KG

D-48268 Greven, Germany
Contact: Dr. Thomas Neubourg
neubourg@neubourg.de
www.neubourg.de
Products: Cream Foams
wish to export to: AUS, AT, EG, F, GB, JAP,
MEX, P, SA, SP, USA, VAE, VZ

Dr. med Christine Schrammek
Kosmetik GmbH & Co. KG

D-45127 Essen, Germany

Contact: Birgit Schmitz
b.schmitz@schrammek.de
www.schrammek.de

Products: Hautpflegeprodukte, Peelings

wish to export to: |, MAL, RA, UA, ZA

TANA Cosmetics

D-33602 Bielefeld, Germany
Contact: Egypt-Wonder GmbH+Co.KG
Mr. Ronald Fortmann
info@tana-cosmetics.com
www.tana-cosmetics.com
Products: Colour cosmetics,
Cosmetic products for self tanning
wish to export to: A, P, CZ, S, GB, E
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24th BEAUTY FORUM AUSTRIA, on Sep. 5th and 6th, 2009 in Salzburg

1 he exhibition high-
light n Salzoburg

A super new venue for the
BEAUTY FORUM AUSTRIA -
now in the smart Salzburg
exhibition centre

ore than 250 companies and
brands will be on show with
their latest developments

and innovations in three amply di-
mensioned halls at the 24th BEAUTY
FORUM AUSTRIA in Salzburg — Aus-
tria’s leading trade fair for profession-
al beauticians. Come and be inspired
by the latest trends and ideas, and
keep abreast of the competition with
your own developments!

To enable visitors to enhance their
own skills there is a supporting pro-
gramme of presentations and work-
shops by high calibre speakers cover-
ing topical themes of interest to the
beauty sector.

On Saturday September 5th the
programme includes the 23rd Austrian

photo: SalzburgerLand Tourismus

Make-up Championship on the theme
of Cabaret in Paris 1889 - a story of pas-
sion and beauty. Working live on stage,
the contestants will be required to cre-
ate a sumptuous make-up with gloss
and glitter effects that reflects the
glamorous fashions and pulsating
night-life of Paris at the end of the 19th
century. Nail designers and nail artists
will also have something special to
look forward to: in addition to the 23rd
Austrian Nail Design Championship
this year will also see the competition
for the 1st Austrian NailArt Trophy on
the theme of Sissi - NailArt for an Em-
press. Further details of the champi-
onships and the 24th BEAUTY FORUM
AUSTRIA can be found on the Internet
at www.beauty-fairs.at.

For those who, after a relaxing summer holiday,
wish to update themselves on the most interesting
and exciting developments and new products in
the beauty business, BEAUTY FORUM AUSTRIA
- the country’s No. 1 cosmetics trade fair - is a
must. But please note - the show will be held for
the first time at Austria’s premier exhibition centre,
close to the city centre, railway station and airport,
and with its own motorway exit.

DE4
J:QJD [ \
Facts and figures

24. Ing,
CopMernation,
onress g prel
Austria . s, i

G Izbyrg
06. Septembegr 2009,

Messe: 24th BEAUTY FORUM AUSTRIA
Dates: September 5th and 6th, 2009
Venue: Salzburg exhibition centre,

Am Messezentrum 1,
A-5020 Salzburg, Austria

Opening times, Saturday: 9.30h-18.00h

Opening times, Sunday:  9.30h-16.30h

Admission prices: One-day ticket: 14 Euros
Workshop ticket: 12 Euros
Special admission: 6 Euros

Advance ticket sales: One-day ticket: 9 Euros
Workshop ticket: 9 Euros

Online ordering:
Organisers:

www.beauty-profi-shop.com
Health and Beauty
Marketing Ges.m.b.H., Linz
www.beauty-fairs.at

Further information:

For active networking with potential
customers Salzburg, the exhibition’s
attractive location, has plenty to offer.
The baroque city on the Salzach river,
and home of Mozart, was included on
the UNESCO list of world heritage sites
in 2005 and offers countless sightsee-
ing possibilities, such as the Salzburg
Cathedral, the Mirabell castle, Mozart’s
birthplace in the picturesque street
known as the Getreidegasse, and the
Hohensalzburg fortress high above
the city.

Order your exhibition admission
tickets in advance at www.beauty-fairs.
at/ticketshop
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BASF SE

www.personal-care.basf.com p.33
S. Black GmbH

www.sblack.com p.37
CES Centre Europeen des Silicones
www.silicones.eu p. 52
Clariant International Ltd.
www.clariant-personalcare.com p.5
Cognis GmbH

Www.cognis.com pp. 8,9
Compes Cosmetic GmbH & Co.KG
www.kosmetikmacher.de p.32
Courage + Khazaka electronic GmbH
www.courage-khazaka.de p. 30
Cremer Oleo GmbH & Co.KG

www.cremer-care.de p.15
Dermatest GmbH

www.dermatest.de p.13
Die Akademie Fresenius GmbH
www.akademie-fresenius.de Loose Insert
DONAU Kanol GmbH & Co.KG
www.donau-kanol.com p.31
Flavex Naturextrakte GmbH

www.flavex.com p.37
Hacoba AG

www.hacoba.ch p.21
HLP Clear Packaging Products
www.hlp-verpackung.com p.19
IDICE SAS

www.packandgift.com p.29
ISANH

www.isanh.com p. 47
Lablabo

www.lablabo.com p.27
Sigmund Lindner GmbH
www.sigmund-lindner.com p.23
MAG Cosmeitcs GmbH

www.mag-cosmeitcs.de p.34
Mani GmbH

www.mani-gmbh.com p.12
Merck KG aA

www.merck4cosmetics.com p.5
Niirnberg Messe GmbH

www.fachpack.de p.17
Power Container Corp.

www.powercontainer.com p.34
Rovi Cosmetics International GmbH
www.ROVIcosmetics.com p.5
Werner Schneider GmbH

www.kosmetik-toelz.de p.32
Seidel GmbH & Co.

www.seidel.de p. 11
SystemKosmetik GmbH

www.systemkosmetik.de p.12
Trichema AG

www.trichema.ch p.28
Zschimmer & Schwarz GmbH & Co.KG
www.zschimmer-schwarz.com p.2
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Akademie Fresenius HEALTH AND BEAUTY ITALY Pago
www.akademie-fresenius.de p.8 www.health-and-beauty.com p.8 www.pago.ch p.8
Ancorotti Cosmetics Health and Beauty Marketing, Linz Procter & Gamble
www.ancorotticosmetics.com p.32 www.beauty-fairs.at p. 41 WWW.pg.com p.8
BASF Beauty Care Solutions Hochschule Niederrhein Provital
wnw.basf.com PP-26,30  yyww hs-niederrhein.de p.10  www.provital.org p.8
CEFIC X In-Cosmetics Quadpack/Yonwoo
voww cefic.be P12 \ywwin-cosmetics.com pp.26,30  www.quadpack.net p.34
CES
IRI Deutschland Rexam
www.silicones-europe.com p.12 . .
Chanel www.informationresources.de p.16 WWW.rexam.com p. 34
anel
www.chanel.com p.26 ISP . RMK
CLR WWW.iSpcorp.com p. 30 www.rmkrmk.com p.18
www.clr-beriin.de 0.30 L'Oréal Rovi Coslmetics‘
Cognis www.loreal.com pp. 8, 16,26 www.rovicosmetics.de p.30
www.cognis.com pp.14,30  Lablabo Sederma
COSSMA www.lablabo.com p.34 www.sederma.fr p. 26
WWW.COSSMa.com pp. 8,16, 30 Laboratoires Sérobiologiques ShinEtsu
Croda www.laboratoires-serobiologiques.com p.30 www.shinetsusilicones.com p.8
www.croda.com p. 26 Lancome Shu Uemura
Crodarom www.lancome.com p. 26 Www.Shu-uemura.co.jp p.18
www.crodarom.co.uk p. 26 Le Métier de Beauté Solabia
Dow Corning www.lemetierdebeaute.com p.18 www.solabia.fr pp. 8,26
www.dowcorning.com p.10  Lehmann & Voss Soliance
Drom www.lehvoss.de p.8 www.soliance.com p. 26
www.drom.com P8 LipoC Sonia Rykiel
DuPont www.lipochemicals.com p.30  www.soniarykiel.com p.18
Wwwiw.dupont.com p.34 Lipotec Stéarinerie Dubois
Ebay " 1 www.lipotec.com p.30 www.stearinerie-dubois.fr p. 26
www.ebay.com p. —— -
- Lig Symrise
Euromonitor " 316 www.liquidrock.info p.16 WW\W.Symrise.com pp. 8,26
Www.euromonitor.com .3,
Evonik PP Lucas Meyer Cosmetics Tarte
o . www.lucasmeyer.com p. 26 www.tartecosmetics.com p. 26
www.evonik.com/personal-care pp. 10,30
Firmenich Merck , , Too Faced
www firmenich.com 0.8 www.merck4cosmetics.com p.30 www.toofaced.com p.16
Gaplast Messe Niirnberg Ultragen
www.gaplast.de p.34 www.messe-nuernberg.de p.8 www.pollogen.com p. 26
Geka Brush Mibelle Biochemistry Unilever
www.geka-brush.com p.32 www.mibellebiochemistry.com pp. 8, 30 www.unilever.com p.8
Givaudan Mintel VKE
www.givaudan.com p.8 www.mintel.com p.18 WWW.KC ikverband.de p.3
Guerlain Momentive Wacker
www.guerlain.com p.16 www.momentive.com pp.8,10 www.wacker.com p.10
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