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DSM’s portfolio of innovative synthetic 

peptides, developed by its subsidiary 

Pentapharm, comprises three unique 

ingredients for all types of effective 

anti­ageing and anti­wrinkle products. 

Select the peptide for your specific 

need or combine them for maximal 

results. Our peptides are clinically 

proven, preservative­free and easy  

to formulate.

DSM Nutritional Products Ltd 
Branch Pentapharm
CH­4002 Basel, Switzerland
sales­cosmetics@pentapharm.com
www.pentapharm.com

OUR PEPTIDES FOR YOUR EFFECTIVE ANTI­AGEING TREATMENT

SYN®­AKE
AGE­KILLING EFFECT AGAINST EXPRESSION LINES

SYN®­TACKS
ORGANIZE YOUR DERMAL­EPIDERMAL JUNCTION (DEJ)

SYN®­COLL
BOOST AND PROTECT COLLAGEN TO IRON OUT WRINKLES
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SERVICE DOWNLOADS

Free Downloads for Subscribers
www.cossma.com/download

PRODUCT INFORMATION 

n Product information:

Ingredients:

SilCare® Silicone SEA

Aristoflex® AVC

Hostacerin SFO

SymHelios® 1031

MicroSilver BG

Preventhelia

EpiCalmin TCM

SEBUMOL LPC : Lauryl PCA

SEBUMOL SPC : Isostearyl PCA

SEBUMOL ODPC : Octyldodecyl

PhytoCellTec Malus Domestica

Hydrolite 5

Aqualance

Aquasense

CellActive-Hydro

DayMoist CLR

Finished products:

Innovative products, selected by Mintel:

a Kaleidoscope Lip Kit 

a Emotional Aura Pact 

a Gloss Trio 

a The Pink Collection

a Jelly Cheeks

Anti-ageing dermatological food supplement for men

Dual body care targeting cellulite

Aromatic hair treatment for an oily scalp

Outlast Lipstain

Rush Hour Two-in-One Shower Wash

Mascara Noir Grenade et Aloé Vera

Rose & Chamomile Gentle Face Scrub

Designing Concentrate

Solar Tan Self-Tanning Primer

Tremendous Tomato Daily Volumizing Conditioner

Venus Shaving Starter Kit

SCIENTIFIC ARTICLES AND STUDIES

a Silicones: Tailor-made all-rounders

Additional information on silicones

The ideal sun cream

Scientific Version with charts

More efficient cosmetics production: 

Hot/cold saves time and energy

Chart: Process temperature and relative process time

Avoiding free radicals during the 

self-tanning process

References concerning study + 

Maillard reaction

Facial care: Current trends

Background information, trend statements (Cognis, Lab.

Serobiologiques, Dow Corning, Symrise)

New complex to beat stretch marks

In-vitro study results Vanistry 

REFERENCES: 

From physiology to the end product: Living on our skin

References

Background: Bacteria on our skin

Bacteria in cosmetics formulations: Not easy to kill

References on microbiology in personal care formulations

Dangerous Nanotechnology? 

References

SUPPLIER LISTINGS

Service Providers international

Address listing

Natural Cosmetics:

Supplier listing ingredients and 

packaging

Contract Services International

Address listing

a Ingredient Providers International

Address listing

Packaging Providers International

Address listing

MARKET DATA AND STUDIES

n by country

France: Market Cosmetics & Toiletries

Latin America:

Market Cosmetics & Toiletries

Germany: Personal Care Market

Geo cosmetics:

Detailed description of the study

Eastern Europe:

Market Data Cosmetic Market

Russia: Data on cosmetic market

Spain: Market shares by segments,

companies and brands

n by segments

Finished Products:

a Sun Care Market

Hair Care Market Data Worldwide

Facial Care Market World-Wide 

(size, growth, brand ranking)

Color Cosmetics Market: 

Brand Shares Ranking

Body Care: Market data by

segments and countries

Natural Cosmetics: Market data,

list of products recently launched 

(international)

a NEW!

Download

Extra

The exclusive service for 

our subscribers:

At www.cossma.com/download

you will find additional information 

that you can download. 

Your access codes for September:

User name: cossma9

Password: face

describes new types of molecules which provide

protection against UV and infrared radiation.

summarises the results of a study in which 

the bioaccumulation properties of UV filters 

were tested. 

Click through our Web TV clips: 

www.cossma.com/tv 

talks about some significant research findings

and the particular features of the company’s

R&D department.

presents his company’s clever new ideas

for use with colour cosmetics

outlines the most important changes 

and requirements contained in the new

Cosmetics Directive.

WWW.COSSMA.COM



WEB TV SERVICE

Michel Fontaine, head of packaging of L’Oreal
explains the company’s approach to the

question of “Sustainable Packaging” and

shows that luxury packaging can also be 

environmentally friendly.

Gérald Martines of RPC Beauté
presents three environmentally friendly 

lipstick developments.

Barbara Brockway, Active Concepts
Whilst diamond dust is eminently suitable as 

an ingredient for marketing women’s products 

meteorite dust is the appropriate one for men’s

products.

Isabelle Benoit of Laboratoires 

Sérobiologiques
tells us about her company’s latest active and 

the current direction that is being taken in R & D.

Brigitte Closs-Gonthier R&D Manager at Silab 
presents a new approach to anti-ageing 

treatments. She outlines the areas of 

developments in which her company is 

currently heavily engaged.

Dr. Mike Farwick, Head of R&D for active

substances at Evonik Goldschmidt, 
talks the latest anti-ageing trends and some

important anti-ageing active ingredients.

Einzigartigkeit 

für Ihr Produkt

Etiketten, Sleeves und Etikettiertechnik
von Pago bringen Marken zum Strahlen 
und Produkte zum Ziel. 

• Mit innovativer Druck­ und Veredlungs­
technik, 

• modernsten Etikettiermaschinen, 

• vernetzter Warenkennzeichnung 

• sowie kompetenter Beratung und 
lückenlosem Service.

Machen Sie Ihre Produkte unverwechselbar.
Mit der branchenübergreifenden Erfahrung 
des Systemspezialisten. Für Ihren Erfolg!

www.pago.com

Nürnberg

29.09.–01.10.2009

Halle 3, Stand 3-141

Web TV-clips 
Click through our www.cossma.com/tv

WWW.COSSMA.COM
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SERVICES FORMULATIONS

Body 
care

In October we
will be high-
lighting skin
firming prod-
ucts, and in 
November it
will once again

be the turn of
spray and foam

formulations. All of
the information pub-

lished here has been
carefully assembled,

however neither the pub-
lishers nor the developers of

these formulations can accept re-
sponsibility for their safety or accuracy.

F
ormulations for natural cosmetics products are exactly in line with current

trends, and include the Anti-gel – Firming & repairing melting butter from

Cognis, the Natural Body Butter from Desert Whale, the Natural Moisture

Balm from Dr. Straetmans, the Organic Youth Cream from Gattefossé, the Nature-

Based Hand and Body Cream from Hallstar, the Gentle Cleansing Preservative-Free

Body Wash from Inolex and the Organic Skin Lotion from R.T. Vanderbilt Company.

Additional creative ideas are presented by, for instance, Croda with Body Soufflé

and Bath Bliss 3-Phase Oil.

In this issue we bring you 35 formulations in the body care category, put forward by 

29 different ingredients suppliers. The range of products goes from body creams through

skin cleansing formulations to foot care. Those readers interested in these formulations

can download them at any time from our web site at www.cossma.com/download. 

The access codes for this month can be found on the Internet button on this page.

Croda Chemicals Europe Ltd.

Contact: Corwick Hall, Snaith 

Goole DN14 9AA, United Kingdom

www.croda.com/europe/pc

pc-europe@croda.com

Profile: Croda is one of the world’s leading

suppliers of speciality raw materials,

combining functionality with a natural

positioning to provide winning ingredi-

ents for the personal care industry.

With a wide and diverse product

range, Croda offers innovation sup-

ported by proven efficacy testing

across all personal care market 

sectors.

Formulas: – Relax & Unwind Body Night Cream

– Anti Aging Facial Moisturiser

– Body Soufflé

– Bath Bliss 3-Phase Oil

– Skin Rescue Salve

Evonik Goldschmidt GmbH

Contact: Goldschmidtstraße 100

45127 Essen, Germany

Phone: +49 201 173-2854

Fax: +49 201 173-1828

personal-care@evonik.com

www.evonik.com/personal-care

Profile: Evonik Goldschmidt Personal Care 

is a global leader in the manufacture

and supply of raw materials, addi-

tives, and active ingredients for the

cosmetics industry. We provide our

customers not only with a unique and

comprehensive range of organic and

silicone-based specialties but also

with tailor-made system solutions for

all kinds of skin and hair care prod-

ucts. Our business activities are

strongly supported by our application

technology labs, as well as by our 

own research & development. Our

dedicated team of highly skilled pro-

fessionals is committed to excellence

and customer satisfaction.

Formulas: – Light O/W Collagen Boosting Lotion,

Cold Processing

– Anti-stress lotion for skin

– Melting Balm with beeswax

Download

Extra

The exclusive service for 
our subscribers:

At www.cossma.com/download

you will find additional information 
that you can download.

Your access codes for September:

User name: cossma9

Password: face

Jan Dekker International

Contact: P.O. Box 10, 

1520 AA Wormerveer, Netherlands

Phone: +31(0)75 647 9999

cosmetic@jandekker.com

www.jandekker.com

Profile: You need innovation and efficacy to

win. Jan Dekker International is your

partner for success. The company 

has grown into a leading supplier of

functional and active ingredients to

the global cosmetic and food indus-

tries. We have the perfect mix to

blend into your business: 

active ingredients, antioxidants, 

oils and fats as well as preservative

systems.

Formulas: – Natural Body Cream

– Wonderful skin with soft relaxing

cream

– Melting Balm with beeswax



FORMULATIONS SERVICES

Tonic Refreshing Gel with Phytamis

Alban Muller International

Skin Balance Neutralizing Primer

Arch Personal Care Products, L.P.

Moisturizing Shower Cream

BASF

LPD Eyelash Booster

Blagden Specialty Chemicals Ltd

«Anti-gel» firming & repairing melting butter

Cognis

Natural Body Butter

Desert Whale Jojoba Company

Gentle Exfoliating Face Wash

DKSH GmbH

Mango Citrus Bliss Body Butter

Dow Corning

Natural Moisture Balm

Dr. Straetmans

Organic Youth Cream 

(Organic formulation with new vegetal butter)

Gattefossé

Silky BodyFoam

GOVA

Nature-Based Hand & Body Cream

HallStar

Oliven-Badeschaum

IMPAG Import GmbH

Gentle Cleansing Preservative-Free Body Wash

Inolex

Energising foot spray

Kolb Distribution Ltd.

Rose Ultra Lipstick

Laserson

Cocooning Body Cream

Lipo Chemicals

Super Fit Body Lotion

Merck

Cooling Foot Scrub

Protameen

Cellulite gel dren

Provital group

Organic Skin Lotion 

R.T. Vanderbilt Company, Inc.

Soft exfoliant foaming

SACI-CFPA

Ultra Slimming Gel-Cream 

Sederma SAS

Slimming treatment

Sinerga

Moisturizer with Strawberry Butter

Zenitech, LLC

Body Butter with liquid crystals

Zschimmer & Schwarz GmbH & Co KG

Aus der Natur  

direkt in Ihre Formulierung 

Coleus Oil  

Bakterizid aus unserer Reihe  

Natural Cosmeceuticals  

>> Akneschutz 

>> Produktkonservierung  

>> Frische Duftnote 

      für parfümfreie Rezepturen 

Kraemer & Martin GmbH

www.kum-online.de | care.chemicals@azelis.de

Big enough to do the job, small enough to care

Treffen Sie uns!

SEPAWA Stand 89

WWW.COSSMA.COM
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GfK report 

Shopper types for natural

cosmetics

This extensive con-

sumer type analysis

is based on the find-

ings of a GfK panel

with 25,000 partici-

pants.

Full report in 

German, 96 pages: 

€ 7,021. Full report in English: € 8,211.

Summary in German, 38 pages:

€ 2,975. Summary in English: € 4,165

Current technical books – selected for you by the COSSMA editori-

al team. Further information on the items listed, as well as lots more

interesting titles, can be found in the beauty professional’s bookshop

at www.beauty-profi-shop.com. Order your personal copies today!

www.beauty-profi-shop.com 

Phone +49 (0) 6123 9238-206

health-and-beauty.com@vertriebsunion.de

Parfums Edition 2009

The authors, Su-

sanne Opalka and

Uschi Rollar, present

164 new perfumes

and reports taken

from “Haute Par-

fumerie” as well as

interviews with de-

signers and perfumers.

184 pages, hard bound, € 29.90

Johann W. Wiechers, PhD

Skin Delivery Systems

In this handbook en-

titled “Science and

Application of Skin

Delivery Systems” 

expert contributions

update the reader on

the latest findings in 

this field.

511 pages, hard bound, € 230.00

Who and what

This German language reference

work for 2009 is on CD-ROM

and as a printed book, and

contains detailed infor-

mation on all of the im-

portant players in the

cosmetics industry. With

the supplementary marketing CD-

ROM all of the data can be exported.

316 pages, paperback, standard 

version, € 166.00, marketing version

with data export function, € 1,050.18

ECV

Blue List

This reference work

for cosmetic ingredi-

ents, with CD-ROM,

lists 8,000 cosmetic

ingredients, includ-

ing additives.

880 pages, with CD-

ROM, € 168.00

Cheryl M. Burgess

Cosmetic Dermatology

This book explains

cosmetic treatments

carried out by derma-

tologists and how the

symptoms of skin age-

ing can be treated.

170 pages, 35 illustra-

tions, 33 charts 

and tables, € 96.25

Fiedler

Encyclopaedia of 

Excipients

This 2-volume ency-

clopaedia contains

more than 12,900

entries covering ad-

ditives, as well as a

list of the manufac-

turers.

2 volumes, 1,600

pages, hard bound, € 350.00

Andreas Reinhart 

Cosmetics Law

A German language

practical handbook,

“Cosmetics Law”

presents the current

legal position and

explains some re-

cent court decisions.

190 pages, paper-

back, € 36.00

Kai Bester

Personal Care Compounds

in the Environment

This book covers in

detail which toxic

chemicals are re-

sponsible for harm-

ing the environment.  

244 pages, hard

bound, € 129.00 
Anthony J. O’Lennick

Silicones for 

Personal Care

In this publication

Anthony J. O’Len-

nick offers an intro-

duction to the basic

chemistry of sili-

cones and their 

application in cos-

metics.

160 pages, paperback, € 110.25

Barbara B. Gilchrest, 

Jean Krutmann

Skin Aging 

This comprehensive

technical book con-

tains numerous ex-

pert contributions

providing an exten-

sive overview of cur-

rent research into

skin ageing.

216 pages, 72 illustrations, 24 tables,

hard bound, € 106.95

Book Shop
Place your order today, and be sure to keep yourself fully up to date!

N
ew

Charles Sell

Understanding 

fragrance chemistry

This book covers the

basics of organic

chemistry as appli-

cable to the fra-

grance business.

417 pages, hard

bound, € 95.00

WWW.COSSMA.COM



COSSMA 9I2009 39

EVENTS SERVICES

Fairs, conferences and seminars 20092009When? What? Where? Who?

09.–11.09.2009 Hair-Science Symposium Weimar, DWI
Germany kueppers@dwi.rwth-aachen.de, www.dwi.rwth-aachen.de

12.–13.09.2009 BEAUTY FORUM ITALY Verona, Health and Beauty Marketing Italy S.r.l.
Italy info@health-and-beauty.it, www.beauty-forum.it

15.–17.09.2009 HBA Global Expo New York, CMP Information (CMPi)
USA nschwartz@hbaexpo.com, www.hbaexpo.com

16.–17.09.2009 Symposium: Kosmetik und Dortmund, Die Akademie Fresenius
Körperpflegemittel Germany mstratmann@akademie-fresenius.de, www.akademie-fresenius.de.

16.–20.09.2009 Rives de Paris, Intuid
la Beauté France wouter.wiels@rivesdelabeaute.com, www.rivesdelabeaute.com

19.–20.09.2009 BEAUTY FORUM Nailpro Show Warsaw, Health and Beauty Media Sp.z.z.o.
Poland info@health-and-beauty.com, www.beauty-fairs.com.pl

22.–23.09.2009 Nuremberg, Nürnberg Messe GmbH
Germany www.naturkosmetik-branchenkongress.de

23.09.2009 Seminar: Moderne Windhagen, Cosmetic Campus
Hautpflegemittel I Germany info@cosmetic-campus.de, www.cosmetic-campus.de

24.09.2009 Seminar: Moderne Windhagen, Cosmetic Campus
Hautpflegemittel II Germany info@cosmetic-campus.de, www.cosmetic-campus.de

25.–27.09.2009 Ästhetik-Ka Karlsruhe, Karlsruher Messe- und Kongress-GmbH
Germany info@kmkg.de, www.messe-karlsruhe.de

29.–30.09.2009 Euroforum-Konferenz Berlin, Euroforum
Kosmetik 2010 Germany info@euroforum.com, www.euroforum.de

29.09.–01.10.2009 Fachpack Nuremberg, Nürnberg Messe GmbH
Germany www.fachpack.de

30.09.2009 Seminar: Labelling Frankfurt a.M., Forum Institut für Management
kosmetischer Mittel Germany e.eckert@forum-institut.de, www.forum-institut.de

05.–07.10.2009 Pack Expo Las Vegas, PMMI
Las Vegas USA www.packexpo.com

06.10.2009 Seminar: Konservierung Frankfurt a.M., Cosmetic Campus
von kosmetischen Mitteln Germany info@cosmetic-campus.de, www.cosmetic-campus.de

07.–09.10.2009 IFSCC Congress Melbourne, SEQC
Australia info@ifscc2009.com.au, www.ifscc2009.com.au

12.–14.10.2009 World Congess Lyon, CME/Package Organisation
on Emulsions France thibaut.jouvet@gl-events.com, www.cme-emulsion.com

13.–15.10.2009 Cosmethica Congress Grasse, Club des Entrepreneurs du pays de Grasse
France contact@cosmethica-grasse.com, www.cosmethica-grasse.com

13.–15.10.2009 In-Cosmetics Asia Singapore, Reed Exhibitions
Republic of Singapore www.in-cosmeticsasia.com

14.–15.10.2009 Fortbildungskurs: Moderne Tübingen, DGK e.V
Hautpflegemittel Germany ruth.wudeneh@dgk-ev.de, www.dgk-ev.de

14.–16.10.2009 SEPAWA Kongress Würzburg, SEPAWA
Germany senicky@sofw.com, www.sepawa.com

18.–19.10.2009 Haare 2009 Nuremberg, Nürnberg Messe GmbH
Germany info@nuernbergmesse.de, www.haare2009.de

21.–23.10.2009 Luxe Pack Monte Carlo, Idice SAS
Monaco Monaco info@idice.fr, www.luxepack.com

24.–25.10.2009 BEAUTY FORUM MÜNCHEN Munich, Health and Beauty Trade Fairs GmbH, Arndt Nickel
Germany arndt.nickel@health-and-beauty.com, www.beauty-fairs.de

24.–25.10.2009 Conférence Paris, Société Française des Antioxydants
Cosmétogénomique France www.sfa-site.com

27.–29.10.2009 Science Symposium Newark, The Personal Care Products Council
USA tulipanej@personalcarecouncil.org, 

www.personalcarecouncil.org

WWW.COSSMA.COM
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SERVICES INTERNATIONAL B2B EXCHANGE

Ionto-comed GmbH

D-76344 Eggenstein, Germany

Contact: Mrs. Annett Kühl

sales@ionto.de

www.ionto.com  

Products: skincare, podiatry, medical equipment

wish to export to: worldwide

Klapp Cosmetics GmbH

D- 37235 Hessisch Lichtenau, Germany

Contact: Fernando Duarte

f.duarte@Klapp-cosmetics.com

www.klapp-cosmetics.com

Products: Cosmetic products,

SPA collection series

wish to export to: EU, S. America, Asia

NEOVITA COSMETICS

D-69256 Mauer, Germany

Contact: Karina Grimm

IS@neovita.de

www.neovita.de

Products: Premium Skin Care products for 

professionals

wish to export to: worldwide

Dr. med Christine Schrammek

Kosmetik GmbH & Co. KG

D-45127 Essen, Germany

Contact: Birgit Schmitz

b.schmitz@schrammek.de

www.schrammek.de

Products: Hautpflegeprodukte, Peelings

wish to export to: I, MAL, RA, UA, ZA

TANA Cosmetics

D-33602 Bielefeld, Germany

Contact: Egypt-Wonder GmbH+Co.KG 

Mr. Ronald Fortmann

info@tana-cosmetics.com 

www.tana-cosmetics.com

Products: Colour cosmetics, 

Cosmetic products for self tanning

wish to export to: A, P, CZ, S, GB, E

Glory Nails

D-34123 Kassel, Germany

Contact: Sven Dowiasch 

Sven.dowiasch@glorynails.com

www.glorynails-shop.com

Products: Cosmetic Products for Hands, Nails, Feet

wish to export to: worldwide

Dr. GRANDEL GmbH

D-86150 Augsburg, Germany

Contact: Mr. Jürgen Geisler

geisler@grandel.de

www.grandel.de

Products: Skin care products, Spa collection 

series

wish to export to: GB, PL, THAI, F, GUS 

GERTRAUD GRUBER 
KOSMETIK GmbH & Co.

D-83700 Rottach-Egern/Tegernsee, Germany

Contact: Roland Schäfer

rschaefer@gruber-kosmetik.de

www.gertraudgruber.de

Products: Wirkstoffaktives holistisches Produkt-

und Anwendungskonzept auf Natur-

basis der 1. Beautyfarm Europas. 

wish to export to: B, CH, E, GB, GUS, L, NL, PL,

ROK

a 101 Haar-System

D-91126 Schwabach, Germany

Contact: Ms. Tang-Schuster

info@101haar-system.de

www.101haar.com

Products: Beauty Face Device,  

Hair Growth Tonic, Anti-Acne Lotion

wish to export to: Europe, Middle East

Ingeburg Praxis-Cosmetic GmbH

D-78229 Karlsruhe, Germany

Contact: Ms. Renate Karner

r.karner@praxis-cosmetic.de

www.praxis-cosmetic.de

Products: Skin and Body Care 

Cosmetics, Ampoules, 

Decorative cosmetics

wish to export to: EU + worldwide

abalico 

D-69469 Weinheim, Germany

Contact: Mr. Rüdiger Vogel

info@abalico.de; www.abalico.de

Products: Cosmetic products 

for hand and nail

wish to export to: A, CH, F, E, GB

a Anolis Pharma GmbH

D-51429 Bergisch Gladbach, Germany

Contact: Dr. Peter Engels

engels@anolispharma.com

www.anolispharma.com

Products: Skin care using actives derived from

Baobab tree

wish to export to: Europe, Middle East

Beauty Line Consulting

D-76698 Ubstadt-Weiher, Germany

Contact: Janos Stegena

info@belico.de

www.belico.de

Products: skin and body Care products,

private label, bulk

wish to export to: worldwide

a beauty lumis GmbH

D- 80995 München, Germany

Contact: Angela Frommer

a.frommer@beautylumis.com

www.byonik.net

Products: 2-Frequenz-Simultan- Meso-Laser-and

cosmetic products

wish to export to: worldwide

DR. BELTER COSMETIC GMBH

D-38106 Braunschweig, Germany

Contact: Carola Schmerbach

COSMETIC@BELTER.de

www.BELTER.de

Products: skin and body care cosmetics

wish to export to: worldwide

De Clars Swiss Advanced 
Cosmetology Leaf GmbH

CH-6004 Luzern, Switzerland

Contact: Judith Huber

jhuber@declars.com

www.declars.com

Products: Anti Aging Advanced Cosmetology

wish to export to: worldwide

Wish to export their products

Go to

www.cossma.com/

b2bexchange

for more information

about suppliers and 

their products

B2B Exchange: Find your 
business partners of tomorrow today!

COSSMA and BEAUTY FORUM will help you to build new

business contacts.

All our business partners can use this "International B2B

Exchange".

Have a look at the entries below now and 

find your business partner of tomorrow today!

Further information: see www.cossma.com/b2b-exchange

(a=NEW!)
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I
n addition to the wide range of new

treatment concepts and develop-

ments with which the 800 com-

panies and brands will attract the 

visitors there will, this year for the

first time, be a special area called

Centre in Riem on the outskirts of the

city. The constantly increasing popu-

larity of the exhibition among national

and international exhibitors, and the

constant increase in visitor numbers,

means that a change of venue is essen-

tial. You can find more details on 

the Internet at www.beauty-fairs.com/

munich2010.

24th BEAUTY FORUM MUNICH

The latest offerings
from 800 brands

Facts and figures

Messe: 24th BEAUTY FORUM MUNICH

Dates: October 24th and 25th 2009

Location: M,O,C, Münchener Order Center, 

Lilienthalallee 40, 

80939 Munich and the Zenith-Halls, 

Lilienthalallee 29, 80939 Munich

Opening times: 9.00 to 18.00 Uhr

Discounts for 

pre-ordered tickets: www.beauty-fairs.de/ticketshop

Online-Bestellung: www.beauty-profi-shop.com 

Further information: www.beauty-fairs.de

The exhibition’s new venue in 2010 offers

more room for exhibitors and visitors

In financially difficult times it is particularly important to get ready for the demands of a brighter future to come. This is

exactly the sentiment reflected in the motto of the 24th BEAUTY FORUM MUNICH: “Now more than ever!” On October 

24th and 25th 2009 a total of 800 companies and brands will be presenting their product innovations and latest treatment

concepts in the Munich M,O,C,. There will be all kinds of great new ideas on show in various exciting zones around the

venue, from colour cosmetics, skin care and apparative cosmetics through to foot care, nail care and permanent make-up,

and including sunbeds and sun care cosmetics.

60minutes SPA. Here the visitor will

find companies involved in wellness,

tanning, fitness and cosmetics, who

will be making high quality presenta-

tions about their products and servic-

es. The aim of this special exhibition

area is to give beauticians added 

impetus and help them to increase

the turnover in their salons.

Among the well-known companies

from the fitness and tanning sector,

who will have the opportunity here to

contact new target audiences, are, for

instance, Hypoxi, miha bodytec, Power

Plate, KBL Sunbeds and Plettenberg

Sunbed Concepts (sales agent for the

Ergoline brand).

2010: BEAUTY FORUM 

MUNICH is on the move

Coinciding with the event’s 25th 

anniversary BEAUTY FORUM MUNICH

will be moving in October 2010 to one

of Europe’s most modern exhibition

centres: the New Munich Trade Fair

photo: M,O,C,
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Numerous new developments and an extensive

and varied programme of supporting events

awaits visitors at the BEAUTY FORUM MUNICH

from October 24th to 25th 2009 in the M,O,C,

EVENTS SERVICES
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Momentive

www.momentive.com p. 22

Nivea

www.nivea.com p. 26

Olay

www.olay.com p. 29

Optima Group

www.optima-packaging-group.de p. 30

Pago

www.pago.ch pp. 28, 30

Parfums Christian Dior

www.dior.com p. 8

pourLegart

www.pourlegart.de p. 8

Presperse

www.presperse.com p. 22

Procter & Gamble

www.pg.com pp. 8, 26

Rahn

www.rahn-group.com p. 22

Schwarzkopf Professional

www.schwarzkopf-professional.com p. 26

Sebapharma

www.sebapharma.de p. 8

Sederma

www.sederma.fr p. 22

Shiseido

www.shiseido.com p. 8

Skin Minerals for Men

www.giorgioarmanibeauty.com p. 16

Tubex

www.tubex.de p. 26

United Cosmeceuticals

www.unicos.ch p. 22

Wala Heilmittel

www.wala.de p. 8

Wessling Laboratorien

www.wessling.de p. 8

4711

www.4711.com p. 28

Alcan Packaging Beauty

www.alcanpackaging.com p. 26

Amore Pacific

www.amorepacific.com p. 14

Anthony Logistics

www.anthony.com p. 16

Aquea Scientific

www.aqueascientific.com p. 22

Avon

www.avon.com p. 8

Babor Cosmetics

www.babor.de p. 8

BASF SE

www.basf.com p. 8

Beauty & Co

www.fabsalon.com p. 8

Beiersdorf

www.beiersdorf.com p. 8

Botanica

www.botanica.ch p. 22

CCL Label

www.ccllabel.com p. 29

Clinique

www.clinique.com p. 16

Cognis

www.cognis.com p. 20

Cosmetic Campus

www.cosmetic-campus.de p. 8

COSSMA

www.cossma.com p. 8

Coty

www.coty.com p. 8

Creme 21

www.creme21.com p. 28

CVUA Karlsruhe

www.cvua-karlsruhe.de p. 8

DieterBakicEnterprise

www.bakic.com p. 29

Dr. Straetmans

www.dr-straetmans.de p. 8

DSM

www.dsm.com p. 10

Ducray

www.pierre-fabre.com p. 18

Etma

www.etma-online.org p. 26

Euromonitor

www.euromonitor.com p. 3

Evonik

www.evonik.com/personal-care pp. 12, 22

Exsymol

www.exsymol.com p. 22

Fachpack

www.fachpack.de p. 30

Fribad Cosmetics

www.fribad.de p. 8

Gerhard Schubert

www.gerhard-schubert.de p. 30

Henkel

www.henkel.com p. 8

Huber Decorative Packaging

www.huber-packaging.com p. 30

IKW

www.ikw.org p. 8

Juravendis

www.juravendis.de p. 8

L’Oréal

www.loreal.com p. 8

Lipotec

www.lipotec.com p. 22

Liquidrock

www.liquidrock.info p. 16

Litamin

www.litamin.de p. 28

Lynx

www.unilever.co.uk p. 16

M&H Plastics

www.mhplastics.com p. 29

Megaplast

www.megaplast.de p. 29

Mintel

www.mintel.com p. 14

Company

Index

Advertisers’

Index
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Alcan Packaging Beauty
www.alcanpackagingbeauty.com p. 2

A. & E. Connock Perfumery + Cosmetics Ltd.
www.connock.co.uk p. 52

Asahi Kasei Fibers Deutschland GmbH
www.asahi-kasei.co.jp p. 17

S. Black GmbH
www.sblack.com p. 31

CCW Sarl./Créations Couleurs
www.creationscouleurs.com p. 19

CLR Chem. Laboratorium
Dr. Kurt Richter GmbH
www.clr-berlin.com p. 11

Corum Incorporated
www.corum.com p. 22

Jan Dekker (Deutschland) GmbH
www.jandekker.com p. 21

DSM Nutritional Products Ltd. 
Branch Pentapharm
www.pentapharm.com p. 5

DSM Nutritional Products Ltd.
www.dsmnutritionalproducts.com p. 13

Ekato Systems GmbH
www.ekato.com p. 29

ETS Bugnon
www.ets-bugnon.fr p. 8

Greentech S.A.
www.greentech.fr p. 25

Karl Höll GmbH & Co.KG
www.karl-hoell.de p. 26

Impag Import GmbH
www.impag.de p. 19

Paul Kaders GmbH
www.kaders.de p. 8

Kraeber GmbH & Co
www.kraeber.de p. 30

Kraemer & Martin GmbH
www.kum-online.de p. 37

Kyowa Hakko Europe GmbH
www.kyowa.eu/daiichi p. 23

Lameplast SPA
www.lameplastgroup.com p. 35

Lipotec S.A.
www.lipotec.com p. 24

Liquidrock
www.liquidrock.info p. 14

Lutz GmbH & Co.KG
www.lutz-packaging.de p. 33

Mani GmbH
www.mani-gmbh.com p.18

Nürnberg Messe GmbH 
www.fachpack.de p. 9

Pago Ettiketiersysteme GmbH
www.pago.com p. 7

Rovi Cosmetics
www.ROVIcosmetics.de p. 22

Sepawa
www.sepawa.com p. 47

Seufert transparente Verpackungen GmbH
www.seufert.com p. 27

SystemKosmetik GmbH
www.systemkosmetik.de p. 18

Trichema AG
www.trichema.ch p. 28

Z & Z Sprayer Europe AG
www.zzsprayer.com p. 31
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Ingredients

High performance 

emollients 

with sensory appeal

Actives 

Multi-targeted active 

to reduce skin redness 

Packaging 

Tubes – this year’s best

E 512 8 0

C O S M E T I C S  

S P R AY  T E C H N O L O G Y   

M A R K E T I N G

Focus: Facial care
9 / 2 0 0 9

w w w . c o s s m a . c o m

Petra Biehl of Evonik

talks about a multi-

functional approach 

to anti-ageing

VIP of the Month


