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KUGLER

PPS

Dressed  for  Success.  This  motto  also 
applies  to  your  product.  Machines  of 
Kugler  and  PPS  offer  a  unique  range 
of  options  for  your  creative  packaging 
dreams.  A dazzling  array  of  feasible 
shapes  and  highly  sophisticated  dosing 
units for cosmetics of all viscosities make 
Kugler  machines  the  safest  investment. 
Many  of  the  machines  are  implemen­
ted  as  monoblock  systems,  supporting 

a multitude of functions on a single ma­ 
chine frame. For decades, our innovative 

clientele  of  the  fast­changing  cosmetics 
sector. 

As  a  member  of  Optima  Group,  Kugler 
stands for experience, synergies and 
worldwide service. 

Optima Group worldwide: U.S., Mexico, Brazil, France, Great Britain, Italy, Japan, Korea, China and Germany

KUGLER GmbH 
Geschwister­Scholl­Strasse 89, 74523 Schwäbisch Hall 
Germany, www.kugler­ger.com

Fine Feathers make Fine Birds – 

First Class Packaging makes a Statement!
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Michel Fontaine, 
head of packaging of L’Oreal,
explains the company’s approach to the

question of “Sustainable Packaging” 

and shows that luxury packaging can 

also be environmentally friendly.

SERVICE DOWNLOADS

Free Downloads for Subscribers
www.cossma.com/download

PRODUCT INFORMATION 

n Product information:

Ingredients:

Preventhelia

EpiCalmin TCM

SEBUMOL LPC : Lauryl PCA

SEBUMOL SPC : Isostearyl PCA

SEBUMOL ODPC : Octyldodecyl

PhytoCellTec Malus Domestica

Hydrolite 5

Aqualance

Aquasense

CellActive-Hydro

DayMoist CLR

Hydrasalinol

Ion-Moist4men

Pheohydran

Renovhyal

Finished products:

Innovative products, selected by Mintel:

a Hand Creme with Emu Oil 

a Bio-Moist Serum Foundation with White Snow Mushroom

a Godiva Safe Sea Sunblock with Jelly-fish Sting protection

Spongeables Shower Gel

Riff Underarm Deodorant Patches

Bidet-in-a-Bottle Self-Starter Kit

Solution 2 Post-Shave Treatment

Fructis Nordic Hair Care, 

Rosy Lips

Eyeliner Bare Natural 

Polished Mama Nail Polish

GVO-free Malibu Lemon Blossom Solid Perfume

UV Light Mascara

Wave Deep Clean Power-Cleanser

Shampoo Pantene Pro-V Beautiful Lengths

SpinLash Mascara

SCIENTIFIC ARTICLES AND STUDIES

Avoiding free radicals during the 

self-tanning process

References concerning study + 

Maillard reaction

Facial care: Current trends

Background information, trend statements (Cognis, Lab.

Serobiologiques, Dow Corning, Symrise)

Effective ingredients for beauty foods

Concept Information: Body Silhouette - Beauty from within

Cell Renaissance – Beauty from within

Article: Conjugated linoleic acid supplementation for 1 y

reduces body fat mass in healthy overweight humans

Article: The effect of Korean pine nut oil on food intake, 

feeding behaviour and appetite

New complex to beat stretch marks

In-vitro study results Vanistry 

Mouth odor and its treatment

Background information mouth odor treatment

REFERENCES: 

Dangerous Nanotechnology? 

A lot of fuss about nothing

References

Soil Association: Press Information and 

background info on nano materials

Emulsifier blend makes it possible:

Plant-based W/O formulations

References

Cell-active folic acid:

References

SUPPLIER LISTINGS

Service Providers international

Address listing

Natural Cosmetics:

Supplier listing ingredients and 

packaging

Contract Services International

Address listing

Ingredient Providers International

Address listing

Packaging Providers International

Address listing

MARKET DATA AND STUDIES

n by country

France: Market Cosmetics & Toiletries

Latin America:

Market Cosmetics & Toiletries

Germany: Personal Care Market 2007

Geo cosmetics:

Detailed description of the study

Eastern Europe:

Market Data Cosmetic Market

Russia: Data on cosmetic market

Spain: Market shares by segments,

companies and brands

n by segments

Finished Products:

Market data and Studies 

Facial Care Market World-Wide 

(size, growth, brand ranking)

Color Cosmetics Market: 

Brand Shares Ranking

Hair Care: Market data world-wide

Body Care: Market data by

segments and countries

Natural Cosmetics: Market data,

list of products recently launched 

(international)

Sun Care/ Sun Protection:

Market data international

Gérald Martines of RPC Beauté
presents three environmentally friendly 

lipstick developments.

Claudia Tillmanns 
of DuPont Cosmetic Solutions
explains the advantages of the Biomax

biopolymer and shows the most appro-

priate applications for this material in the

area of cosmetic packaging.

Click through our Web TV 

clips: www.cossma.com/tv 

a NEW!

Download

Extra

The exclusive service for 

our subscribers:

At www.cossma.com/download

you will find additional information 

that you can download. 

Your access codes for February:

User name: cossma2

Password: hair

www.cossma.com





FORMULATIONS SERVICES

Facial care
products

In March we will be focussing
on cleansing products. In

April it will be the turn of
masks, face packs and exfo-

liants. All of the information
published here has been care-

fully assembled, however nei-
ther the publishers nor the devel-

opers of these formulations can
accept responsibility for their safety

or accuracy.

C.H. Erbslöh KG

Contact: Düsseldorfer Str. 103

47809 Krefeld, Germany

Phone: +49-(0)2151-525351

Fax: +49-(0)2151-525200

CKuepper@che-kg.de

www.cherbsloeh.de

Profile: C.H. Erbslöh KG, with subsidiaries in all

major European countries, offers an extremely

wide range of raw and auxiliary substances sup-

plied by strongly innovative producers. The

range of products consists of active ingredients

and basic products, surfactants, film-forming

agents and rheology modifiers for all cosmetic

applications.

Formulas:– Eye Cleansing Gel

– Long Lash Mascara

– Lip Butter

– Cream Foundation

– Body Butter for Dry Skin

Facial Care:

Time Perfection (ST-70 and ST-71)

Arch Personal Care Products, L.P.

High UV Protection Facial Care Fluid

Arkema

Refreshing Under-Eye-Treatment

Clariant

Soothing Face Care O/W

CLR

Anti-wrinkle and Whitening Essence

Corum Inc. 

Eye Cream with Jojoba Pro

Desert Whale Jojoba Co., Inc.

Energizing Soft Serum ECO

Dr. Straetmans

Facial Moisturizer with 

Broad Spectrum SPF 20,

HallStar

Anti-wrinkle Day Cream with 

IBR-Snowflake

IBR ltd

Moisturising Cream 

with Cranberry Oil

John L Seaton & Co Ltd

Daily Anti-Oxidant Boost

S. Black

Eternal Life Code – 

Code Vie Eternelle

SEPPIC

Silicone Facial Cream

Silab

Soft Cream (O/W) C.24

Sisterna B.V.

Facial Mask

Stepan

After Shave Balm (PEG-free)

ZSCHIMMER & SCHWARZ GmbH & Co KG

Colour Cosmetics:

Mascara

BASF SE.

Pressed Powder Eyeshadow

Bayer MaterialScience

Glams Touch

Dow Corning

Natural Loose Eye Shadow –

“Sandy Bronze”

Eckart Effect Pigments

Mascara Waterproof with 

Ceramides

Evonik

Y
ou will find 36 formulations, going from face cream and eye cream

through after-shaves to colour cosmetics, put forward by 30 different in-

gredients suppliers. For example, how about a face cream with the in-

triguing name Eternal Life Code, proposed by Seppic? In terms of foundations

there are the suggestions from LCW, who offer the Powdery Evanescent Foun-

dation, Siltech LLC with their Fluid Foundation, and Dow Corning, who tempt

us with the Glams Touch.

For this special on facial care products we have been able to assemble a particularly wide 

selection of formulations, which you can, if they are of interest to you, download from our 

web site at www.cossma.com using the access codes for February shown on the Internet 

button on this page.

BI-Phase Make-up Remover

Extracts & Ingredients

Lip Gloss with LexFeel 700 & 

Lexgard O

Inolex Chemical Company

Powdery Evanescent Foundation

LCW Sensient Cosmetic Technologies

Solid Ink Eyeliner

LCW Sensient Cosmetic Technologies

True Red Lipstick w. 

Covafluid FS TW 1737

LCW Sensient Cosmetic Technologies

Loose Eyeypowder Mermaid

Merck

Waterproof Clean & Sooth 

Make-up Remover

RES PHARMA Srl 

Fluid Foundation

Siltech LLC

Olive Butter Lip Balm with 

Purester 24

Strahl & Pitsch Inc.

Eye Liner Base

SunChemical

Download

Extra

The exclusive service for 

our subscribers:

At www.cossma.com/download

you will find additional information 

that you can download.

Your access codes for February:

User name: cossma2

Password: hair

GmbH . Chemische Produkte

Erich-Müller-Str. 19a Postfach 180303 Tel. (02 11) 5 07 25 09

D-40597 Düsseldorf D-40570 Düsseldorf Fax: (02 11) 5 07 25 11

E-Mail: info@mani-gmbh.com Internet: www.mani-gmbh.com

Energen – Energie für die gestresste Haut des Mannes

Drenalip – Anti-Cellulite, Reduzierung der Orangenhaut, 

festere Haut, bessere Durchblutung

Xeradin – 24 Stunden Moisturiser

Wirkstoffe für innovative

Haar-, Gesichts- und Körperpflege

natürliche WirkkomplexeNEUE
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SERVICES TOP DOWNLOADS

Top Downloads 2008 

Rang Formulation supplied by

1 NATURECARE  Anti-Age Special Treatment Cognis

(Formulated under consideration of Ecocert guidelines)

2 NATURECARE  Sweet Almond Butter Gel Cognis

(Formulated under consideration of Ecocert guidelines)

3 High-SPF Sun Lotion SPF 44 DSM

4 NATURECARE  Argan oil fresh body milk Cognis

(Formulated under consideration of Ecocert guidelines)

5 Lip Liner Natunola

6 Moisture Balm, Preservative free Dr. Straetmans

7 Jelly – Super Foaming Shower Fun Cognis

8 Rich Face Cream Dr. Straetmans

9 Chocolate Sensation Foam Cognis

10 W/O Sun Protection Lotion Kolb Distribution Ltd.

11 High Performance Sunscreen SPF 45 DSM

12 Anti-wrinkle Day Cream with Folic acid and AMPHISOL® K DSM

13 Natural Facial Cleansing Gel Dr. Straetmans

14 Rich Bodybutter for dry skin (mineral oil and PEG free) Clariant

15 Natural and edible lotion Sisterna

16 Fresh Facial Cleansing “Yoghurt” Cognis

17 BrightenAge – “Natural Anti-Age Spot Cream” Eckart

18 Cherry & coconut lip glaze John Seaton

19 Natural O/W Cream ECOCERT Evonik

20 Night eye serum with Folic acid DSM

21 Natural Sugar Scrub Dr. Straetmans

22 Natural Body Spray Dr. Straetmans

23 T-Zone Make-up Primer with Acnacidol BG ISP

24 Intense Eyeliner Fluid Icy Beauty Merck KgaA

25 Eco-friendly Hair Conditioner, PEG-free Evonik

Our formulations page is always a very popular feature. This is where you can quickly

find all sorts of interesting new formulations, sorted by category. For those who want to

look closely at the individual formulations, they are available for downloading on our web

site at www.cossma.com/formulations. As a special service to our readers we have collected

together the most popular downloads of 2008 under the heading Top Downloads 2008. Here

you will see at a glance which 25 formulations were accessed most frequently during the past year.

Have fun browsing through them!

Download

Extra

The exclusive service for 

our subscribers:

At www.cossma.com/

formulations

you can download all 

formulations listed below. 

photo: Aveda
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EVENTS SERVICES

Fairs, conferences and seminars

20092009When? What? Where? Who?

19.–22.02.2009 Vivaness Nuremberg, NürnbergMesse GmbH

Germany ellen.rascher@nuernbergmesse.de, www.vivaness.de

24.–26.02.2009 PCHI China Guangzhou, Reed Sinopharm Exhibitions

China pchi@reedsinopharm.com, www.pchi-china.com

25.–26.02.2009 PLMA International Berlin, PLMA International Council

Roundtable Conference Germany info@plma.nl, www.plmainternational.com

02.–03.03.2009 HBA Spring Conference New York, HBA Global Expo

USA nschwartz@hbaexpo.com, www.hbaexpo.com

04.–06.03.2009 Seminar: Dispersionen Karlsruhe , MVM, Uni. Karlsruhe, beate.oremek@mvm.uni-karlsruhe.de 

und Emulsionen Germany www.mvm.uni-karlsruhe.de/716.php

05.–08.03.2009 BEAUTY & CARE (WK) Turkey 2009 Istanbul, Interteks 

Türkei www.interteks.com

07.–08.03.2009 BEAUTY FORUM SWISS Zurich, Health and Beauty Marketing Swiss GmbH

Switzerland info@health-and-beauty.ch, www.beauty-fairs.ch

09.–10.03.2009 Skin and Versailles, AGPI

Formulation & Skin Forum France www.agpi.org/skin

09.–11.03.2009 Cosmeceuticals Orlando, IntertechPira

Summit USA cgroff@intertechusa.com, www.intertechpira.com

10.–11.03.2009 Aerosol Forum Paris, Oriex

France oriex@oriex.fr, www.aerosol-forum.com

12.–14.03.2009 BEAUTY FORUM SLOVAKIA Trencin, Expo Center

Slovakia wos23@tmm.sk, www.tmm.sk

14.–15.03.2009 BEAUTY FORUM POLAND 2009 Warsaw, Health and Beauty Media Sp.z.z.o.

Poland targi@health-and-beauty.com.pl, www.beauty-fairs.com.pl

17.–18.03.2009 LuxePack Shanghai Shanghai, Idice SAS

China info@idice.fr, www.luxepackshanghai.com

20.–22.03.2009 Beauty International Düsseldorf, Messe Düsseldorf GmbH

Germany info@messe-duesseldorf.de, www.beauty.de

23.–24.03.2009 Parfümerietagung Düsseldorf, Bundesverband Parfümerien

Germany info@parfuemerieverband.de, www.parfuemerieverband.de

23.–24.03.2009 Symposium: Kosmetik Düsseldorf, Akademie Fresenius

und Körperpflegemittel Germany mstratmann@akademie-fresenius.de, www.akademie-fresenius.de

25.–26.03.2009 Karlsruher Karlsruhe, CVUA Karlsruhe

Kosmetiktag: Naturkosmetik Germany www.cvua-karlsruhe.de

25.–26.03.2009 CED Annual Meeting Barcelona, CED

Spain ced@jornadasced.com, www.jornadasced.com

30.03.–01.04.2009 GD Jahrestagung Heidelberg, Society for Dermopharmacy

Germany www.gd-online.de

02.–05.04.2009 Cosmopack Bologna, SoGeCos

Italy sogecos@cosmoprof.it, www.cosmoprof.com

03.–06.04.2009 Cosmoprof Bologna, SoGeCos

Italy sogecos@cosmoprof.it, www.cosmoprof.com

20.04.2009 Seminar: Frankfurt a.M., Cosmetic Campus

Lohnherstellungsverträge Germany info@cosmetic-campus.de, www.cosmetic-campus.de

gemäß Kosmetik-GMP

21.–23.04.2009 In-Cosmetics Munich, Reed Exhibitions

Germany nicole.houben@reedexpo.co.uk, www.in-cosmetics.com

23.–24.04.2009 InterCharm Moscow, ExpoMediaGroup Staraya Krepost

Russia info@cosmeticsinrussia.com, www.intercharm.net

05.–07.05.2009 Vitafoods Geneva, IIR Exhibitions International

Switzerland kmorris@iirx.co.uk, www.vitafoods.eu.com

06.–08.05.2009 DGK-Symposium Nuremberg, DGK e.V, Christine Domsch

Germany info@dgk-ev.de, www.dgk-ev.de

11.–15.05.2009 Achema Frankfurt a.M., Dechema

Germany info@achema.de, www.achema.de

www.cossma.com
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Charles Sell

Understanding 

fragrance chemistry

This book covers the

basics of organic

chemistry as appli-

cable to the fra-

grance business.

417 pages, hard

bound, € 95.00

Current technical books – selected for you by the COSSMA editori-

al team. Further information on the items listed, as well as lots more

interesting titles, can be found in the beauty professional’s bookshop

at www.beauty-profi-shop.com. Order your personal copies today!

www.beauty-profi-shop.com 

Phone +49 (0) 721 165-122

gabriele.hagner@health-and-beauty.com

Parfums Edition 2009

The authors, Su-

sanne Opalka and

Uschi Rollar, present

164 new perfumes

and reports taken

from “Haute Par-

fumerie” as well as

interviews with de-

signers and perfumers.

184 pages, hard bound, € 29.90

Johann W. Wiechers, PhD

Skin Delivery Systems

In this language

handbook entitled

“Science and Appli-

cation of Skin Deliv-

ery Systems” expert

contributions update

the reader on the 

latest findings in 

this field.

511 pages, hard bound, € 230.00

Who and what

This German language reference

work for 2009 is on CD-ROM

and as a printed book, and

contains detailed infor-

mation on all of the im-

portant players in the

cosmetics industry. With the

supplementary marketing CD-ROM

all of the data can be exported.

316 pages, paperback, standard 

version, € 166.00, marketing version

with data export function, € 1058.51

ECV

Blue List

This reference work

for cosmetic ingredi-

ents, with CD-ROM,

lists 8,000 cosmetic

ingredients, includ-

ing additives.

880 pages, with CD-

ROM, € 168.00

Cheryl M. Burgess

Cosmetic Dermatology

This book explains

cosmetic treatments

carried out by derma-

tologists and how the

symptoms of skin age-

ing can be treated.

170 pages, 35 illustra-

tions, 33 charts 

and tables, € 96.25

Fiedler

Encyclopaedia of 

Excipients

This 2-volume ency-

clopaedia contains

more than 12,900

entries covering ad-

ditives, as well as a

list of the manufac-

turers.

2 volumes, 1,600

pages, hard bound, € 350.00

Andreas Reinhart 

Cosmetics Law

A German language

practical handbook,

“Cosmetics Law”

presents the current

legal position and

explains some re-

cent court decisions.

190 pages, paper-

back, € 36.00

Clemens Zerling 

Dictionary of Plant 

Symbolism

A German language

lexicon describes

the symbolism con-

nected with over 300

plants in 200 exten-

sive entries.

336 pages, hard

bound, € 34.90

Kai Bester

Personal Care Com-

pounds in the

Environment

This book covers in

detail which toxic

chemicals are re-

sponsible for harm-

ing the environment.  

244 pages, hard

bound, € 129.00 

Anthony J. O’Lennick

Silicones for 

Personal Care

In this publication

Anthony J. O’Len-

nick offers an intro-

duction to the basic

chemistry of sili-

cones and their 

application in cos-

metics.

160 pages, paperback, € 110.25

Barbara B. Gilchrest, 

Jean Krutmann

Skin Aging 

This comprehensive

technical book con-

tains numerous ex-

pert contributions

providing an exten-

sive overview of cur-

rent research into

skin ageing.

216 pages, 72 illustrations, 24 tables,

hard bound, € 106.95

Book Shop
Place your order today, and be sure to keep yourself fully up to date!

N
ew

N
ew

www.cossma.com



Procter & Gamble

www.pg.com pp. 8, 10, 12, 17

Rako Etiketten

www.rako-etiketten.com p. 32

Reckitt Benckiser

www.reckitt.com p. 8

Replay

www.replay.it p. 19

Rexam Personal Care

www.rexam.com p. 30

Rosa Heinz

www.rosa-heinz.de p. 30

RPC

www.rpc-containers.co.uk p. 32

Schwarzkopf

www.schwarzkopf.com pp. 14, 16, 17

Seufert

www.seufert-verpackungen.ch p. 32

Shiseido

www.shiseido.com p. 26

Skinnovation

www.skinnovation.net p. 20

Soil Association

www.soilassociation.org p. 30

Sophyto Organic Skin Care

www.sophytoorganics.com p. 30

STO-Flaconnage

www.stoelzle.com p. 32

Symrise

www.symrise.com pp. 8, 26

Ted Gibson Salon

www.tedgibsonsalon.com p. 14

The University of Texas, Austin

www.utexas.edu p. 3

Tigi

www.tigihaircare.com p. 16

Touch of Gray

www.touchofgray.com p. 14

V. Mane Fils

www.mane.com p. 8

Valois

www.valois.com p. 30

Wella Professionals

www.wella-professionals.de p. 12

Wella

www.wella.de p. 16

World Packaging Organisation

www.worldpackaging.org p. 30

Yes To Carrots

www.yes.to-carrots.com p. 19

Advertising Standards Authority

www.asa.org.uk p. 20

Alcan

www.alcanpackaging.com p. 32

Aveda

www.aveda.com pp. 8, 14, 16

Babor

www.babor.de p. 8

BBLameplast

www.lameplast.it p. 30

Biotherm

www.biotherm.de p. 8

Botanica

www.botanica.ch pp. 8, 27

Clairol

www.clairol.com p. 14

Clinique

www.clinique.com p. 8

COC Farmaceutici

www.coc.it p. 30

Croda

www.croda.com p. 20

Drom

www.drom.com p. 8

DSM

www.dsm.com p. 24

Ecocert

www.ecocert.com p. 30

Edelmann

www.edelmann.de p. 32

Emsar

www.emsargroup.com p. 30

Erich-Lexer-Klinik

www.lexerklinik.com p. 32

Estée Lauder

www.esteelauder.com p. 20

Euromonitor

www.euromonitor.com p. 12

Forest Stewardship Council

www.fsc.org p. 30

Fragrance Resources

www.hgh-fragrance.de p. 8

Fritsch

www.fritsch-verpackungen.de p. 32

Frost & Sullivan

www.frost.com p. 20

Fudge

www.g0rsq.co.uk/Fudge/Index.htm p. 14

Garnier

www.garnier.com p. 14

Geka Brush

www.geka-brush.com p. 32

Gillette

www.gillette.com p. 19

HCP

www.hcpackaging.com p. 32

Helena Rubinstein

www.helenarubinstein.com p. 8

Herbal Essences

www.herbalessences.com p. 17

IFF

www.iff.com p. 8

IFSCC

www.ifscc.org p. 8

Impag

www.impag.de p. 27

In-Cosmetics

www.in-cosmetics.com pp. 3, 9

Italian Packaging Institute

www.istitutoimballaggio.it p. 30

Indigo

www.indigobyvalois.com p. 30

Jean d’Arcel Cosmétique

www.jda.de p. 32

Juravendis

www.juravendis.de p. 9

Kibio

www.kibio.com p. 30

Kosé

www.kose.co.jp p. 32

L’Oréal

www.loreal.com pp. 8, 14, 17, 20, 32

Label-Aire

www.label-aire.com p. 32

Lancôme

www.lancome.com p. 3

Lessonia

www.lessonia.com p. 27

Lipo Chemicals

www.lipochemicals.com p. 27

Lipotec

www.lipotec.com pp. 8, 26

Liquidrock

www.liquidrock.info p. 14

Manheimer

www.mastertaste.com p. 8

Mäurer & Wirtz

www.m-w.com p. 8

Meding

www.meding.com p. 32

Merck Chimie

www.merckchimie.fr p. 8

Merck

www.merck4cosmetics.com p. 26

Mintel

www.mintel.com p. 19

Oscar Blandi

www.oscarblandi.com p. 14

Pfeiffer Consulting

www.pfeiffer-consulting.com p. 9

Pharma Cosm Polli

www.pharmacosm.it p. 8

Company

Index

Advertisers’

Index
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S. Black GmbH

www.sblack.com p. 27

Botanica GmbH

www.botanica.ch p. 13

Croda Chemicals Ltd.

www.croda.com p. 19

Daiichi Fine Chemical Europe GmbH

www.daiichi.de p. 11

DSM Nutritional Products Ltd. 

Branch Pentapharm

www.pentapharm.com p. 52

Flacopac 

www.flacopac.de p. 29

Flavex Naturextrakte GmbH
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. . . . at the

In-Cosmetics exhibition

in Munich

From April 21st to 23rd, 2009

• Come and see us on the COSSMA

stand in hall 2, stand number K240 

at the new exhibition centre 

in Munich!

• Join the first 2009 "In-Spi-Telligence"

tours and take a tailor-made, 

guided tour around the innovations 

to be found at In-Cosmetics 2009.

Contact:

Health and Beauty Business Media GmbH, 

Karl-Friedrich-Str. 14 -18, 

76133 Karlsruhe, Germany

dorothea.michaelis@health-and-beauty.com

Tel.: ++49 (0)721 165-131 

Fax: ++49 (0)721 165-103

Get the

experience

This is a free-of-charge service for

COSSMA readers as well as Health

and Beauty group advertisers and

those taking part in Health and

Beauty group exhibitions

Places are limited!

Book now at: 

www.cossma.com/tours

or by e-mail to

dorothea.michaelis@health-and-beauty.com
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Marketing

Anti-ageing products: 

Genuine and implied

claims

Product development

Nutricosmetics – 

A trend „still in short

pants“ 

Packaging

Sample Packaging 

on an „eco-trip“
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Focus: Hair care
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Dr. Frauke Neuser,

P&G, talks about

what hair care holds

for the future 
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Order now:
www.cossma.com/abo

Hotline: +49 (0)721 165-131

High quality

S. Oliver stainless steel

digital watch

12 issues per year for 

€ 192.00 (Germany)

or € 198.00 

(outside Germany)

Keep ahead of the times…

… and read today all about what 

your competitors are planning for

tomorrow

Your exclusive subscriber benefits!

m The latest industry information - every

month

m Unlimited access to the print version and 

on-line version (E-paper)

m Free-of-charge unlimited access to

research the unabridged articles archive

m A free-of-charge small ad in COSSMA 

- value € 156.00

Super gift for new subscribers


