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FUNCTIONAL PRODUCTS BY SYMRISE. This new emollient brings more pleasure to your shower and bath: SymMollient
® 

W/S maintains the 

moisture and lipid balance in your skin. The perfect emollient for shower and bath products provides softness and suppleness to your skin. 

More about our SymMollient
® 

W/S at www.symrise.com

A BOOST OF MOISTURE:
SymMollient® W/S.
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a Mouth odor and its treatment

Background information mouth odor

treatment

A better future for your skin:
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Laboratory technology: Measuring the
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Pure water supply system:

Upgraded to latest standards
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Hair Care:

Natural anti-ageing much in demand 

Extended version of the trend statements

of Laboratoires Sérobiologiques, Silab,

National Starch
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Dangerous Nanotechnology? 

A lot of fuss about nothing

References

Soil Association: Press Information and 

background info on nano materials

Emulsifier blend makes it possible:

Plant-based W/O formulations

References

Cell-active folic acid:

References
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Address listing

Natural Cosmetics:

Supplier listing ingredients and 

packaging

Contract Services International
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Packaging Providers International
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MARKET DATA AND STUDIES

n by country

France: Market Cosmetics & Toiletries

Latin America:

Market Cosmetics & Toiletries

Germany: Personal Care Market 2007

Geo cosmetics:

Detailed description of the study
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n Product information:

Ingredients:

a Cognis APG

a Ion-Moist 4Men

a Decelerine
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ABIL® UV Quat 50
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List of ingredients for organic
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ALP-SEDUM
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SERVICES FORMULATIONS

Croda Chemicals Europe Ltd. 

Contact: Corwick Hall, Snaith 

Goole DN14 9AA, Great Britain

pc-europe@croda.com

www.croda.com/europe/pc

Profile: Croda is one of the world’s leading sup-

pliers of speciality raw materials, combining

functionality with a natural positioning to pro-

vide winning ingredients for the personal care in-

dustry. With a wide and diverse product range,

Croda offers innovation supported by proven ef-

ficacy testing across all personal care market

sectors.

Formulas:– Anti Acne Face Wash

– Time Management Eye Cream

Merck KGaA 

Contact: Ms Dr. Dagmar Kleefeld

Frankfurter Str. 250

64271 Darmstadt, Germany

dagmar.kleefeld@merck.de

www.merck4cosmetics.com 

Profile: Merck provides more than 330 years of

experience to its customer relations. It all began

in 1668 with a pharmacy in Darmstadt, Germany.

Today the Merck Group is one of the leading

world-wide suppliers of pharmaceutical products,

laboratory products and chemicals.In addition to

special effect pigments and specialty fillers we

develop a wide range of active ingredients for

use in all kind of cosmetic formulations. For fur-

ther information, please visit our website

www.merck4cosmetics.com

Formulas:– Refreshing Cream for Impure Skin

– Smooth Gel for Impure Skin

– Color & Care Rich Foundation

– Soothing Cream for Impure Skin 

Symrise GmbH & Co. KG 

Contact: Mühlenfeldstr. 1

37603 Holzminden, Germany

Phone +49 5531 90 0 

Fax +49 5531 90 1649

scentandcare@symrise.com

www.symrise.com

Profile: Symrise is a global supplier of fra-

grances, flavorings and raw materials and active

ingredients for the perfume, cosmetics and food

industry. Its sales of € 1.27 bn in 2007 place the

company among the top four in the international

flavors and fragrances market. Headquartered 

in Holzminden, Germany, Symrise is represented

in more than 30 countries in Europe, Asia, the 

United States and South America.

With more than 40 first patent applications per

year, Symrise is one of the most innovative man-

ufacturers on the market. Used by manufacturers

of perfumes, cosmetics and foods, our products

are an inseparable part of daily life. At Symrise

we combine an awareness of consumer trends

with cutting-edge technologies, focusing on inno-

vative fashion and lifestyle products that have

additional practical value for the consumer.

The Symrise Scent & Care division is responsible

for the company’s comprehensive lines of fra-

grances, mint flavors and aroma molecules. Their

recently re-established business unit “Life Essen-

tials” comprises not only cosmetic ingredients

and UV filters. With a strong focus on beauty from

the inside, “Life Essentials” also incorporates bio-

chemicals (highly pure plant extracts), plant-

based bioactive ingredients, health and medical

food and biotechnology screening services.

Formula: – Cleansing Gel

Download
Extra

The exclusive service for 

our subscribers:

At www.cossma.com/download
you will find additional information 

that you can download.

Your access codes for August:

User name: cossma8
Password: makeup

Anti-acne +
teenagers

In September our formula-
tions will be focussed on
body care. In October it will
be the turn of formulations to
firm the skin. All of the infor-
mation published here has
been carefully assembled, how-

ever neither the publishers nor
the developers of these formula-

tions can accept responsibility for
their safety or accuracy.

T
horough cleansing is the an-

swer in cases of impure skin.

There are cleansing formula-

tions from Croda, Symrise, Colonial

Chemical, Cognis and Desert Whale

Jojoba. Among the creams offered are

formulations from the suppliers Mer-

ck, DSM, Evonik and Sederma.

On the topic of anti-acne and products for teenagers we

bring you 24 formulations from 19 ingredients suppliers,

all of which can be downloaded from our web site.

Beta-Pause Balancing Skin Tonic
(TN-11)

Arch Personal Care Products, L.P.

Skin Revealing Lotion for 
Problem Skin

Arch Personal Care Products, L.P.

Young Care for Impure Skin O/W
with Cutipure CLR

CLR Chemisches Laboratorium 
Dr. Kurt Richter GmbH

Teenage Dream

Cognis GmbH

Facial Scrub for Acne Control & 

Poly SugaPhos/ColaMoist Facial

Cleanser

Colonial Chemical, Inc.

Kiwi Facial Cleanser

Desert Whale Jojoba Co., Inc.

Oil-in-Water Skin Cream: 

Sebum Control 

Dow Corning

Protecting Mattifying Cream

DSM Nutritional Products Branch Pentapharm

Anti Acne with Stay C 50

DSM Nutritional Products Europe Ltd.

Teen Pure Anti Sebum 
Cream

Evonik

Purifying Ice Gel – 
MM7964/C

Gattefossé

T-Zone Make-Up Primer with 
Acnacidol BG

ISP Vincience

Pore Redefining Wipes

Laboratoires Sérobiologiques

Day Cream with ac.net™

Sederma

Cream Gel

SILAB

Nutri 20

Solabia Group

Natural Acne Treatment Gel 
(12 Hour Activity)

Southern Cross Botanicals Pty Ltd
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in focus

Health and Beauty – Europe’s Number 1 for print, on-line and trade fair communications. A unique marketing concept for cosmetics, nail care,

fitness and tanning – all from one source. Unbeatable for quality, know-how and innovative thinking.

Take advantage of our international marketing skills and reap the benefits from a group that you can rely on.

Health and Beauty Group · www.health-and-beauty.com
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Fairs, conferences and seminars

20082008When? What? Where? Who?

16.–18.08.2008 Face & Body San Francisco, Skin Inc. Magazine

USA annie@praxismktg.com, www.skininc.com

17.–21.08.2008 Extracts New York, George Little Management

USA melissa_engongoro@glmshows.com, www.extractsny.com

02.–03.09.2008 Konferenz Nuremberg, IIR Deutschland GmbH

Naturkosmetik Germany isabella.treser@iir.de, www.iir.de

03.–05.09.2008 Seminar: Verpackungsentwicklung Nuremberg, DVI

und Verpackungsoptimierung Germany wohlatz@verpackung.org, www.verpackungsakademie.de

06.–07.09.2008 BEAUTY FORUM AUSTRIA Salzburg, Health and Beauty Marketing Ges.m.b.H.

Austria info@health-and-beauty.com, www.beauty-fairs.at

07.–10.09.2008 International Symposium Quedlinburg, GDCh

on Essential Oils Germany tg@gdch.de, www.gdch.de/iseo2008

09.–11.09.2008 HBA Global Expo New York, CMP Information (CMPi)

USA jgorga@hbaexpo.com, www.hbaexpo.com

13.–15.09.2008 Cosmesur Buenos Aires, Indexport Messe Frankfurt

Beautyworld Argentina info@indexport.com.ar, www.cosmesur.com.ar

17.–18.09.2008 Fresenius Fachkonferenz Cologne, Die Akademie Fresenius GmbH

Kosmetik und Körperpflegemittel Germany imueller@akademie-fresenius.de, www.akademie-fresenius.de

17.–18.09.2008 In-Cosmetics Mumbai, Reed Exhibitions

India India incosindiateam@reedexpo.co.uk, www.in-cosmeticsindia.com

17.–19.09.2008 Outlook Estoril, Edana

Portugal catherine.lennon@edana.org, www.edana.org

30.09.–02.10.2008 CPhI Wordlwide Frankfurt/Main, CMP Information

Germany hschoute@cmpi.biz, www.cphi.com

30.09.–02.10.2008 PPMA Birmingham, Reed Exhibitions

Great Britain deborah.sibthorpe@reedexpo.co.uk, www.ppmashow.co.uk

03.–06.10.2008 Beautyworld Mumbai, Messe Frankfurt

India India sonali.manilal@india.messefrankfurt.com,

www.beautyworld.messefrankfurt.com

04.–05.10.2008 TAN & NAILS Bolzano, Health and Beauty Trade Fairs GmbH

Italy info@fierabolzano.it, www.tanandnails.it

06.–08.10.2008 Beautyworld Osaka, Mesago Messe Frankfurt

Japan West Japan info@beautyworldjapan.com, www.beautyworldjapan.com/en/west

06.–09.10.2008 IFSCC Congress Barcelona, SEQC

Spain info@barcelonaifscc2008.org, www.barcelonaifscc2008.org

07.10.2008 Seminar: Nahrungs- Frankfurt/Main, Forum Institut für Management

ergänzungsmittel Germany e.eckert@forum-institut.de, www.forum-institut.de

08.–09.10.2008 Les Antioxydants et Paris, Société Française des Antioxydants

leur actualité France sfa-paris@wanadoo.fr, www.sfa-site.com

08.–09.10.2008 Natural Beauty Paris, Itec France

Summit Europe France infos@beyondbeautyparis.com, www.naturalbeautysummit.com

13.–14.10.2008 Seminar: Struktur-Wirkungs- Kaiserslautern, DGK e.V, Christine Domsch

Beziehung und Metabolismus Germany info@dgk-ev.de, www.dgk-ev.de

15.–17.10.2008 SEPAWA Kongress Würzburg, SEPAWA

Germany huber@sofw.com, www.sepawa.com

21.10.2008 Seminar: Qualitätssicherung Frankfurt/Main, Forum Institut für Management

kosmetischer Mittel Germany e.eckert@forum-institut.de, www.forum-institut.de

22.–23.10.2008 DGK User Meeting: Hamburg, DGK e.V, Christine Domsch

Rheologie kosmetischer Germany info@dgk-ev.de, www.dgk-ev.de

Emulsionen

23.–26.10.2008 FormulAction Moscow, Reed Elsevier (Russia)

Russia robert.bakirov@reedexpo.ru, www.intercharm.net

23.–26.10.2008 Intercharm Moscow, Expomediagroup Staraya Krepost

Russia robert@intercharm.ru, www.intercharm.net

25.–26.10.2008 BEAUTY FORUM MÜNCHEN Munich, Health and Beauty Trade Fairs GmbH, Arndt Nickel

Germany arndt.nickel@health-and-beauty.com, www.beautyforum.de

www.cossma.com



BOOK SERVICE SERVICES

This lexicon in German by Clemens Zer-

ling describes the symbolism associat-

ed with over 300 plants. 200 plants,

from A to Z, are presented in detailed

images. There are also short pen-por-

traits of a further 100 plants. For each

plant there is an information box giving

its botanical family, its common names,

time of flowering and type of blossom,

any medicinal effects, and its basic sig-

nificance with regard to symbolism,

plant characteristics and the language

of flowers.

336 pages, hard bound, € 34.90

The new practical handbook “Kos-

metikrecht“ (Cosmetics Legislation)

pulls together all of the fragmented cur-

rent legislation and looks at some rele-

vant legal judgements, as well drawing

on experience gathered in a law prac-

tice. The book also examines the moni-

toring of manufacturers, their obliga-

tions and transgressions, as well as

looking at the purely pharmaceutical 

aspects of cosmetics legislation.

190 pages, paperback, € 36.00

Clemens Zerling

Lexicon of plant 

symbolism

Andreas Reinhart

Kosmetikrecht

"

Book Shop

Order Form
Health and Beauty Business Media GmbH, COSSMA book service, Karl-Friedrich-Str. 14–18, 76133 Karlsruhe, Germany 

Hotline: +49 (0)721 165-122, Fax +49 (0)721 165-103 or order online at: www.beauty-profi-shop.com

q Zerling, Clemens: Lexikon der Pflanzensymbolik (in German) ........................................................................................€ 34.90 

q Reinhart, Andreas: Kosmetikrecht (in German)................................................................................................................ € 36.00   

q Rollar, Uschi: Parfums Edition 2008 – the Year’s Lovliest Fragrances (in German) ......................................................€ 18.80

C
O

S
S

M
A

 8
/0

8

www.

beauty-profi-

shop.com

Sender:

First name, family name

Street and number

City

Company

Phone

Fax

E-mail

Date, Signature

All prices are the same as the normal retail price, including VAT. We reserve the right to change these in the case of reprints.

I understand that I will be invoiced for the book(s) plus carriage charges at the time of dispatch.

A total of 168 new perfumes – 99

women’s fragrances and 69 men’s fra-

grances – are covered in the latest issue

of this standard German language refer-

ence work for fragrance professionals.

“Parfums Edition 2008 – the Year’s

Loveliest Fragrances” contains, in addi-

tion to details of the fragrance concept,

composition and design of the new

launches, news from the fragrance busi-

ness, a trend report, an alphabetical list-

ing of fragrance houses and a fra-

grances guide with test, plus a presenta-

tion of 4711’s new look. 

184 pages, hard bound, € 18.80

Uschi Rollar

Parfums Edition 2008

www.cossma.com
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