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Felted Moisturizing Soap

Mood Swing Lip Gloss

Diamond Gloss Shampoo

Color Quick by Sally Hansen

Glitter Magic Sparkle by Nair Teens
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n Product information:

Ingredients:

a DayMoist CLR

Aldenine

Lipocroman 6

Baycusan
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List of ingredients for organic

formulations
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BLUE TOCOL Bilberry Seed Oil
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BOOK SERVICE SERVICES

This lexicon in German by Clemens Zer-

ling describes the symbolism associat-

ed with over 300 plants. 200 plants,

from A to Z, are presented in detailed

images. There are also short pen-por-

traits of a further 100 plants. For each

plant there is an information box giving

its botanical family, its common names,

time of flowering and type of blossom,

any medicinal effects, and its basic sig-

nificance with regard to symbolism,

plant characteristics and the language

of flowers.

336 pages, hard bound, € 34.90

The new practical handbook “Kos-

metikrecht“ (Cosmetics Legislation)

pulls together all of the fragmented cur-

rent legislation and looks at some rele-

vant legal judgements, as well drawing

on experience gathered in a law prac-

tice. The book also examines the moni-

toring of manufacturers, their obliga-

tions and transgressions, as well as

looking at the purely pharmaceutical 

aspects of cosmetics legislation.

190 pages, paperback, € 36.00

Clemens Zerling

Lexicon of plant 

symbolism

Andreas Reinhart

Kosmetikrecht

"

Book Shop

“The Who and What of the personal

care, toiletries and detergents industries

2007/2008” is a reference work packed

with information on more than 746 man-

ufacturers, importers and wholesalers,

50 contract manufacturers, 23 service

providers, 39 ingredients suppliers, 

28 associations and trade bodies, plus

57 trade magazines and publications.

316 pages, paperback, Standard CD-

ROM, and book: € 163.63; Marketing 

CD-ROM with data export facility, 

and book: € 1,050.18
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range, Croda offers innovation supported by

proven efficacy testing across all personal care

market sectors.

Formulas: – Anti Aging Facial Moisturiser 

SPF 15

– Beauty Boost Facial Moisturiser

– Collagen Boosting Lotion

– Eye Care Cream SPF 15

– Time Management Eye Cream
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SERVICES FORMULATIONS

Mature skin

In August our focus will be on
anti-acne products and for-
mulations developed special-
ly for teenagers. In September
it will be time for body care
formulations.
All of the information published

here has been carefully assem-
bled, however neither the publish-

ers nor the developers of these for-
mulations can accept responsibility

for their safety or accuracy.

T
he formulations that we received clearly show that natural cosmetics are

still setting the trend. What do you think, for instance, of the Solabia Pep-

tiskin Bio-Regenerator Cream submitted by C.H. Erbslöh, or the Bright-

en Age Natural Anti-Age Spot Cream and the CoverAge Natural Foundation

from Eckart?

The target consumer group is also becoming more well-defined. The 60+ Neck

and Decolleté Serum from Cognis, and their Nutri 50+, are both clearly targetted

at a specific age group.

In this issue we have assembled for you 39 formulations, submitted by a total of 21 ingredients

suppliers, and all developed for mature skin. The formulations can all be downloaded from 

our web site using the access codes on the Internet button on this page

Download
Extra

The exclusive service for 

our subscribers:

At www.cossma.com/download
you will find additional information 

that you can download.

Your access codes for July:

User name: cossma7
Password: body

C.H. Erbslöh KG 

Contact: Kirsten Fuchs

Düsseldorfer Str. 103

47809 Krefeld, Germany

Phone: +49 2151 525351

Fax: +49 2151 525200

KFuchs@che-kg.de

www.cherbsloeh.de

Profile: C.H. Erbslöh KG, with subsidiaries in all

major European countries, offers an extremely

wide range of raw and auxiliary substances sup-

plied by innovative producers. The range of

products consists of active ingredients and ba-

sic products, surfactants, film-forming agents

and rheology modifiers for all cosmetic applica-

tions.

Formulas: – B&T - Olivem®1000 Crystal Skin™ -

Anti-Aging

– Solabia - Peptiskin® - 

Bio-Regenerator Cream

– Solabia - Aquaregul-K® - 

Osmose For Men

– BASF Beauty Care Solutions - 

Linefactor™ - FGF-2 Maximizer

Croda Chemicals Europe Ltd.

Contact: Corwick Hall, Snaith 

Goole DN14 9AA; Great Britain

www.croda.com/europe/pc

pc-europe@croda.com

Profile: Croda is one of the world’s leading sup-

pliers of speciality raw materials, combining

functionality with a natural positioning to pro-

vide winning ingredients for the personal care

industry. With a wide and diverse product

ECKART GmbH

Contact: Katrin Steinbach

Kaiserstrasse 30, 90763 Fürth, Germany

Phone: +49 9152 77 0  

Fax: +49 9152 77 7008

katrin.steinbach@altana.com

www.eckart.net

Profile: Pearlescent and metallic pigments –

classic features which orchestrate beauty, give

powders, eyeshadows, nail varnish, hair care

products and shower gels a fascinating shim-

mering effect and a unique tangible dimension,

thus presenting totally new opportunities and

making themselves indispensable for manufac-

turing today’s cosmetics.

ECKART’s pearlescent pigments unfold their ef-

fect just like nature: they reflect the light like

natural pearls. This gives the impression of

transparency and a softly shimmering tone. 

Aluminium pigment dispersions are particularly

suited to refining nail varnishes. Their fine parti-

cles provide for mysterious mirror effects and 

simultaneously unusual opacity. Metallic effect

pigments are ideally suited to manufacturing

decorative make-up. Based on innovative micro-

encapsulation technology, they combine out-

standing application characteristics with an un-

usual metallic shimmer. From silver and gold to

Lubrizol Advanced Materials 

Noveon Consumer Specialties 

Contact: 9911 Brecksville Road

44141 Cleveland, Ohio, USA

Phone: +1 216 447 5000

Fax: +1 216 447 5740

malte.ruffing@noveon.com

www.personalcare.noveon.com

Profile: Noveon Consumer Specialties provides

our customers with acrylic polymers, urethanes,

silicones, high-quality surfactants, methyl gluco-

side derivatives, lanolin & lanolin derivatives

plus a number of other formulation additives.

Key personal care products include rheology

modifiers, fixatives, and conditioners for hair

and skin. Noveon is the inventor of Carbopol &

Pemulen polymers, Fixate polymers, and

Schercemol and Hydramol esters. 

Formulas: – Fresh Start Energizing Lotion 

– Fresh Start Eye Treatment

– Fresh Start Facial Serum

– Fresh Start Moisturizing 

Facial Mask

a wealth of copper shades – the effects are as

diverse as they are striking. 

The result is always impressive: excellent cos-

metics for shining moments.

Formulas: – Color Age - “Anti-Ageing Cream

Eye Shadow”

– CoverAge - “Natural Foundation”

– Illuminating Make-up base

– Refresh Age - “Face Serum”

– BrightenAge - “Natural Anti-Age

Spot Cream”



FORMULATIONS SERVICES

Beta-Pause Balancing Skin Tonic

(TN-11)

Arch Personal Care Products L.P.

60+ Neck and Decolleté Serum

Cognis

Anti-aging Cream

Dow Corning

Niacinamide PC Night Cream

DSM Nutritional Products Ltd.

O-W Cream for mature skin

Evonik

Tinted Moringa 24 Hour 

Moisturizer

Floratech

Daywear Lotion Broad Spectrum

SPF 30

The HallStar Company 

Antifalten-Creme

IMCD Germany GmbH & Co. KG

Merck KGaA

Contact: Dr. Dagmar Kleefeld

Frankfurter Straße 250

64271 Darmstadt, Germany

dagmar.kleefeld@merck.de

www.merck4cosmetics.com 

Profile: Merck provides more than 330 years

of experience to its customer relations. It all be-

gan in 1668 with a pharmacy in Darmstadt, Ger-

many. Today the Merck Group is one of the lead-

ing world-wide suppliers of pharmaceutical

products, laboratory products and chemicals.In

addition to special effect pigments and special-

ty fillers we develop a wide range of active in-

gredients for use in all kind of cosmetic formula-

tions. For further information, please visit our

website www.merck4cosmetics.com

Formulas: – Advanced Protection 

Night & Day Care Fluid

– Anti-Pollution Body Protector

– Color & Care Rich Foundation

– Dream and let cosmetics care

– Self Tanning with Oxidative 

Stress Dimmer

Enriched Night Cream 

for Mature Skin

ISP

Golden Age

Laboratoires Sérobiologiques

Cream with Antarcticine + 

Argireline

Lipotec GmbH

Age reduction lotion with 

Protaderm HA

Protameen Chemicals Inc

Soothing Cream

Sabinsa Corporation

Day Cream for Mature Skin with

ESSENSKIN™

Sederma SAS

Fluid day cream

SILAB

Nutri 50+

Solabia Group

Das Trägesystem mit über-
raschendem Hautgefühl!

Amaze XT
S. Black GmbH

Galmesweg 65, 47445 Moers
Tel. +49 (0)2841 88036-0, Fax +49 (0)2841 88036-15

email: infode@sblack.com          www.sblack.com

Ätherische Öle
Essential Oils

Gewürz-Oleoresine
Spice Oleoresins

Riechstoffe
Aromatic Chemicals

Paul Kaders GmbH
Eschelsweg 27 – 22767 Hamburg

Telefon: + 49-40-380 308-0

Telefax: + 49-40-380 308-27

E-Mail: paul@kaders.de

Seit 1910: Ihre Experten mit dem Ohr zur Welt

www.cossma.com



I
n addition to the trade exhibition,

with international companies and

brands showing the latest ideas

and trends to hit the market, TAN &

NAILS also includes a practical work-

shop programme and some exciting

supporting events.

Championships …

A key feature of the second TAN &

NAILS will be the professional compe-

titions, with the exciting finals in the

nail design and tanning sectors await-

ing the visitor to the show.

A really interesting new feature this

year is the Living Tan competition

where the most attractive tanning sa-

lons in Italy will be presented and the

winner chosen. For the competition,

which was initiated by the Italian

TAN*BIZ magazine, Italian tanning sa-

lons will submit a set of photos of their

premises to the Italian magazine edi-

tors who will then select the six best-

looking salons. The six salons will be

presented at the exhibition as a photo-

graphic display and the visitors will be

able to vote for the overall winner.

Another innovation this year is the

NailArt Trophy, a competition that will

be held on Saturday, October 4th. In

this first Italian competition for cre-

ative nail art 15 experts will be show-

ing off their skills in the battle for the

trophy.

The Italian Nail Design Champi-

onship will be held for the second

time, and is scheduled for Sunday, Oc-

tober 5th. There are once again two

categories, namely beginners and

professionals, who will be competing

in the tip/overlay and sculpturing

techniques.

… and a varied workshop

programme

The 2nd TAN & NAILS once again offers

visitors the opportunity to participate

in the wide range of workshops and

conferences aimed at helping them to

advance their professional skills.

Admission charges are 15 Euros for

a one-day ticket or 20 Euros for the two

days. These prices are reduced to 9 Eu-

ros or 12 Euros for ticket orders placed

on line at www.tanandnails.it. The visi-

tor can also book to join a workshop

session for 15 Euros. A workshop/one-

day admission ticket costs 25 Euros.

The prices for this year’s workshop 

tickets also include the exhibition 

entrance fee.

* Registrations started on June 1st 2008 at 
www.tanandnails.it

2nd TAN & NAILS – October 4th and 5th, 2008

A trade fair beckons

in Bolzano
TAN & NAILS*, the trade fair for professionals in the nail

care, tanning and beauty sectors, made its premiere in

October 2007. The exhibition in Bolzano was a great

success, with 100 international companies and brands

from these three industry sectors exhibiting their

products and services. Over the two days of the show

around 3,000 trade visitors from nine European countries

came to update themselves on the latest products and

industry trends. On October 4th and 5th 2008 the second

TAN & NAILS will take place, once again in Bolzano.
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SERVICES EVENTS

Workshop programme

Date: 4.10.2008 Topic

10.00 – 11.30 Nails: Acrylic or gel – the pros and cons 

12.00 – 13.00 Beauty: Make-up trends winter 2009

13.30 – 14.30 Nails: Health and hygiene in the nail studio

15.00 – 16.30 Beauty: Tui Na Chinese massage

Looking for exciting 

new ideas

Techniques will be demonstrated live
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Date: 5.10.2008 Topic

10.00 – 11.30 Nails: Fashion and Nail Art

12.00 – 13.00 Tanning team management: Wellness coaching 

13.30 – 14.30 Nails: Interior design: the ideal layout for the nail studio

15.00 – 16.00 Tanning: UV light and safety considerations
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EVENTS SERVICES

Fairs, conferences and seminars

20082008When? What? Where? Who?

04.–05.08.2008 Emulsion Days Beijing, AC Serendip

China jian.liu@ac-serendip.com, www.emulsiondays.com

17.–21.08.2008 Extracts New York, George Little Management

USA melissa_engongoro@glmshows.com, www.extractsny.com

02.–03.09.2008 Konferenz Nuremberg, IIR Deutschland GmbH

Naturkosmetik Germany isabella.treser@iir.de, www.iir.de

03.–05.09.2008 Seminar: Verpackungsentwicklung Nuremberg, DVI

und Verpackungsoptimierung Germany wohlatz@verpackung.org, www.verpackungsakademie.de

06.–07.09.2008 BEAUTY FORUM AUSTRIA Salzburg, Health and Beauty Marketing Ges.m.b.H.

Austria info@health-and-beauty.com, www.beauty-fairs.at

09.–11.09.2008 HBA Global Expo New York, CMP Information (CMPi)

USA jgorga@hbaexpo.com, www.hbaexpo.com

11.–14.09.2008 Anti-Aging & Aesthetic Medicine Düsseldorf, MCII

Germany mthompson@tarsus.co.uk, http://germany.anti-agingevents.com

13.–15.09.2008 Cosmesur Buenos Aires, Indexport Messe Frankfurt

Beautyworld Argentina info@indexport.com.ar, www.cosmesur.com.ar

17.–18.09.2008 Fresenius Fachkonferenz Cologne, Die Akademie Fresenius GmbH

Kosmetik und Körperpflegemittel Germany imueller@akademie-fresenius.de, www.akademie-fresenius.de

17.–18.09.2008 In-Cosmetics Mumbai, Reed Exhibitions

India India incosindiateam@reedexpo.co.uk, www.in-cosmeticsindia.com

17.–19.09.2008 Outlook Estoril, Edana

Portugal catherine.lennon@edana.org, www.edana.org

30.09.–02.10.2008 PPMA Birmingham, Reed Exhibitions

Great Britain deborah.sibthorpe@reedexpo.co.uk, www.ppmashow.co.uk

03.–06.10.2008 Beautyworld Mumbai, Messe Frankfurt

India India sonali.manilal@india.messefrankfurt.com

www.beautyworld.messefrankfurt.com

04.–05.10.2008 TAN & NAILS Bolzano, Health and Beauty Trade Fairs GmbH

Italy info@fierabolzano.it, www.tanandnails.it

05.–07.10.2008 Cosmeeting Paris, Beyond Beauty Paris

Summit France www.beyondbeautyparis.com

06.–08.10.2008 Beautyworld Osaka, Mesago Messe Frankfurt

Japan West Japan info@beautyworldjapan.com, www.beautyworldjapan.com/en/west

06.–09.10.2008 IFSCC Congress Barcelona, SEQC

Spain info@barcelonaifscc2008.org, www.barcelonaifscc2008.org

08.–09.10.2008 Les Antioxydants et Paris, Société Française des Antioxydants

leur actualité France sfa-paris@wanadoo.fr, www.sfa-site.com

08.–09.10.2008 Natural Beauty Paris, Itec France

Summit Europe France infos@beyondbeautyparis.com, www.naturalbeautysummit.com

15.–17.10.2008 SEPAWA Kongress Würzburg, SEPAWA

Germany huber@sofw.com, www.sepawa.com

22.–23.10.2008 DGK User Meeting: Hamburg, DGK e.V, Christine Domsch

Rheologie kosmetischer Emulsionen Germany info@dgk-ev.de, www.dgk-ev.de

23.–26.10.2008 FormulAction Moscow, Reed Elsevier (Russia)

Russia robert.bakirov@reedexpo.ru, www.intercharm.net

23.–26.10.2008 Intercharm Moscow, Expomediagroup Staraya Krepost

Russia robert@intercharm.ru, www.intercharm.net

25.–26.10.2008 BEAUTY FORUM MÜNCHEN Munich, Health and Beauty Trade Fairs GmbH, Arndt Nickel

Germany arndt.nickel@health-and-beauty.com, www.beautyforum.de

25.–26.10.2008 Style N’ Beauty Show Estepona, The Beauty Magazine

Spain darius@thebeautymagazine.com, www.stylenbeautyshow.com

28.–31.10.2008 Luxe Pack Monte Carlo, Idice SAS

Monaco Monaco info@idice.fr, www.luxepack.com

www.cossma.com



Nivea

www.nivea.com p. 8

Noville

www.noville.com p. 12

Nussbaum

www.nucan.com p. 32

Origins

www.origins-cosmetics.com p. 8

Outback Spirit

www.outbackspirit.net p. 16

Palmolive

www.colgate.com p. 8

Parlux

www.parlux.com p. 8

Pentapharm

www.pentapharm.com p. 22

Plantapharm

www.plantapharm.at p. 24

Procter & Gamble

www.pg.com p. 12

Promens

www.promens.com p. 33

Provital

www.provital.org p. 22

Qenax

www.qenax.com p. 22

Quadpack

www.quadpack.net p. 30

Revlon

www.revlon.com p. 27

Rexona

www.unilever.de p. 8

Rhodia

www.rhodia.com pp. 16, 22

Rieke

www.riekepackaging.com p. 30

Rohm and Haas

www.rhpersonalcare.com p. 22

Rovi

www.rovicosmetics.de p. 22

Sara Lee

www.saralee.com p. 27

Schwarzkopf

www.schwarzkopf.com p. 27

Sepawa

www.sepawa.com p. 8

SGS Fresenius Institut Austria

www.at.sgs.com p. 24

Silab

www.silab.fr p. 22

SkinEthic Laboratories

www.skinethic.com p. 16

Swiss SCC

www.swissscc.ch p. 24

Symrise

www.symrise.com pp. 16, 22, 26

Thierry Mugler

www.thierrymugler.com p. 8

Toly

www.toly.com p. 30

Universitätsklinikum Kiel

www.uk-sh.de p. 3

Veet

www.veet.de p. 8

Vilact

www.vilact.dk p. 16

Vincience

www.vincience.com p. 22

Wella

www.wella.com p. 27

YESforLOV

www.yesforlov.com p. 20

Yves Saint Laurent

www.ysl.com p. 8

Adidas
www.adidas.com p. 8

Airlessystems
www.airlessystems.org p. 30

Aldi
www.aldi.com p. 30

Alpol Cosmétique
www.alpol.fr p. 16

Amerchol
www.dow.com/ucc/amerchol p. 22

Annayake
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Preview August2008
COSSMA 8/2008 is published on August 4th
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Textures
It’s only products whose promise

of beauty can actually be felt that

convince the consumer

Ingredients 
Now completely updated:

our market survey of 

ingredients suppliers
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Hair care
What are the ingredients that 

allow the desired styles to be 

created?
p

h
o

to
: 
A

ve
d

a

Colour cosmetics
If colour cosmetics are going to be 

a success their attraction must be

constantly enhanced with innova-

tions and secondary benefits
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Ingredients

Successfully tackling

mouth odour

Product development

Utopia –- with some 

futuristic product 

concepts

Packaging

Bright new ideas for 

airless packs 
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Focus: Body care
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Dr. Iris Hütter of

Cognis presents 

“Crazy Textures”

VIP of the month


