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Natural cosmetics have been enjoying an uninter-
rupted boom for some years now, but recently the
subject has been enjoying a particularly high pro-
file. In France, for example, the market for natural
cosmetics has grown by 40 percent over the last
two years, according to Euromonitor.

“It's no wonder that even the big cosmetics manu-
facturers are now starting to react. In fact some of
them have simply bought the necessary natural
cosmetics know-how, " says Carrie Mellage of Kline
& Company. “For instance Colgate-Palmolive has
acquired the natural toothpaste brand Tom'’s of
Maine, and L'Oréal has bought the Body Shop and
Sanoflore. Clarins now have 10 percent of the
French company Kibio SAS to jointly develop Kibio
Active Nature brand natural organic products. And
let's not forget that Estée Lauder has been in the
natural cosmetics business for some time with the
Aveda and Origins brands”.

With natural cosmetics still in need of a clear defini-
tion it is understandable that certifying the prod-
ucts is a complicated matter. “There are in Europe
organisations such as the BDIH, the Soil Associa-
tion, Ecocert and Aiab, that have set up national
regulatory frameworks, but the manufacturer will
often choose to be certified by the organisation
with the highest level of international recognition. In

Download
Extra

The exclusive service for
our subscribers:

At www.cossma.com/download
you will find additional information
that you can download.

Your access codes for October:
User name: cossmalO
Password: nature

Europe that is Ecocert”, says Imogen Matthews, consult-
ant to In-Cosmetics. “In the USA you need the USDA seall
from the Department of Agriculture, and here the same
strict conditions apply as with organic food”. You can read
more on the subject of natural cosmetics and the latest de-
velopments on pages 10 to 20.

It is of course always interesting to see which ingredients
are accompanying the natural cosmetics trend. “The main
trend that we can see this year in our GNPD data base,
which we use to monitor new cosmetics product launch-
es, is purity. That means ingredients that come from un-
spoilt, undisturbed nature, for example from alpine, nordic
or arctic regions. Another key trend that has impacted on
product launches in 2007 is authenticity. This means that
the demand for natural and organic products has grown
by leaps and bounds,” explains Amanda Lintott of Mintel.
In addition to the interesting selection of topics that we
have for you in this focus on natural cosmetics, there is al-
so once again a host of other very interesting articles, such
as the previews of congresses and exhibitions - this
month SEPAWA and LuxePack.

So we hope you enjoy your latest COSSMA,

Yours

.
Meo
Angelika Meiss
Senior Editor
PS: Are you interested in the Russian market? Then you will certainly be interested in
our on-line Russian edition which is being published to coincide with two parallel

events - Intercharm und In-Cosmetics Eastern Europe. If you would like to know more
about COSSMA's internationalisation why not call and see us on Stand MH1?
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