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To preserve the quality of your product over time, its package must provide

a highly effective oxygen barrier. 

Glass will do the job, but it’s very expensive. And traditional plastic barrier

tube packaging suffers from a weakness in the moulded shoulder, creating

a “hole” which can allow oxygen to enter and aromas to escape. 

The solution is plastic tube packaging that uses our Bacomex® high perfor-

mance barrier technology to provide a total shoulder barrier.

How does it work?

Close-up shows a double EVOH layer fully
incorporated into the tube shoulder. This high
barrier shoulder is manufactured using an
innovative compression moulding process
developed and protected by Aisapack.

Aisa’s PTH 100 Bacomex® machine produces
seamless plastic tubes with high barrier shoulders
at up to 80 tubes per minute in diameters ranging
from 19 to 63.5 mm.

Examples of maximum oxygen tolerance by product type,

measured in ppm (parts per million) 
Oxygen concentrations after one year,

measured in ppm.

Salads dressings

Peanut butter

Nuts / Snacks

32 000Tube PE

180Tube Coextruded

< 1Glass  

Nb (ppm)Packaging 300 ml

Ketchup10Tube Bacomex®

0 5 10 15 20 25 30

Oxygen (ppm)

35 40 45 50

Food and sensitive products are safe
when packaged in plastic tubes with 

BACOMEX® total barrier technology

Meet us at the K 2007

K 2007
N°1 for Plastics and Rubber Worldwide

Düsseldorf, 24-31 October 2007

HALL 04

STAND 4A35

For more information

www.aisa.com/pth 
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NEWS MARKETS + PROFILES

Abihpec: 

João Basilio da Silva

BASF: Dr. Harald Schwager and ...

... Dr. Wolfgang Büchele

Biotherm: 

Christian Köthe

Colgate: 

Ian Cook

Dr. Pierre Ricaud:

Thierry Levalois

Lancôme: 

Dirk Loewen

Pentapharm: 

Dr. Ute Schick

PDH: 

Olaf Gransee

Procter & Gamble:

Claudia Beckers

Quadpack: 

Rochus Amels

People

Abihpec I João Basilio da Sil-

va has been elected for the fifth

time as president of Abihpec, the

Brazilian association of personal

care product manufacturers, and

for the seventh time as chairman

of Sipatesp, the cosmetics manu-

facturers’ association of São

Paulo state.

BASF I Dr. h.c. Eggert

Voscherau (64), deputy chairman,

will retire after the AGM in April

2008. His successor, from Janu-

ary, will be Dr. Harald Schwager

(47). Whilst Klaus Peter Löbbe

(61) is leaving the board on health

grounds, Peter Oakley (54) is leav-

ing at his own request in 2008 af-

ter the change from BASF AG to

BASF SE. From 2008 Dr. Wolf-

gang Büchele (48) will join the

board as a new member. The to-

tal number of board members will

be reduced from 9 to 8.

Colgate I Ian Cook has been

confirmed as successor to

Reuben Mark as President and

CEO and is now a member of the

supervisory board.

Dr. Pierre Ricaud I Thierry

Levallois has taken over as CEO

from Anne Decelle who ran the

company for 10 years.

Firmenich I Alessandra 

Tucci has been appointed Regio-

nal Director for fine perfumery in

South America. She has 15 years’

experience in the fragrance indus-

try and has been with Firmenich

since 1998. Most recently she has

been working to develop the natu-

ral ingredients business in Brazil.

Lancôme/Biotherm I
Dirk Loewen (39) who was sales

manager of Biotherm is now the

new sales manager of Lancôme.

After four years at Lancôme

Christian Köthe (36) takes over

from Dirk Loewen as Biotherm

sales director.

Pentapharm I Following the

take-over of Pentapharm by DSM

Dr. Ute Schick, head of DSM’s

New Business Development Per-

sonal Care activity, takes over

from Caspar V. Stürm, the former

joint proprietor and CEO of Pen-

tapharm.

PDH I Olaf Gransee has taken

on the role of National Key Ac-

count Manager at Parfum Distrib-

ution Hamburg (PDH). He was

formerly national sales manager

with responsibility for the Jean

Paul Gaultier and Issey Miyake

fragrance brands in Germany. He

also developed the German dis-

tribution network for the Narciso

Rodriguez brand.

Procter & Gamble I
Claudia Beckers, Associate Di-

rector in the prestige division 

covering Germany, Austria and

Switzerland, now also takes on,

in addition to her current respon-

sibilities, the management of the

Lifestyle Division which is now

part of the new Luxury/Premi-

um/Lifestyle Customer Business

Development function. She con-

tinues to report to Hubert Fram-

bach, the team leader for the

brands concerned. Oliver Boss-

mann, who previously headed

the Lifestyle Division, moves over,

as Associate Director in the 

Global Prestige Products division,

to Geneva where he will be re-

sponsible for strategy and plan-

ning of lifestyle and regional 

fragrances.

PSCC I The Polish Society of

Cosmetics Chemists has appoint-

ed a new board and a new pro-

duct testing committee. The 

president is Dr. Jacek Arct of the

Academy for Cosmetics and

Health at the University of War-

saw. Magdalena Lubbe of Cognis

is vice-president. 

Quadpack I Rochus Amels,

who has worked in the field of

cosmetics packaging for more

than 15 years altogether, has

been appointed General Sales

Manager of the recently estab-

lished subsidiary Quadpack 

Germany.

Firmenich: 

Alessandra Tucci

www.cossma.com
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