
20 COSSMA 8I2007

P R O D U C T IO N MAR K E T  SU R V E Y

3M Deutschland GmbH, info@3m-specialmarkets.de, www.3m-specialmarkets.de P p p P p p p P filling microspheres, see page 25

A & E Connock (Perfumery & Cosmetics) Ltd, sales@connock.co.uk, 

www.connock.com P p P P P P p P organic

A Indian N eem T ree Company, info@neemfromindia.com, www.neemfromindia.com P p P p p P p p neem

Aakon Polichimica S R L, mauriz io.girardi@aakon.it, www.aakon.it p P P p p p p P preserv ativ es

AGIPAL, customers@agipal.com, www.agipal.com p P P p p P p p essential oils

Akema F ine Chemicals, akemalab@libero.it, www.akema.it P p P p p p p P allantoin, preserv ativ es

AR K EMA, info.orgasol@arkema.com, www.orgasolcosmetics.com P p P p p p p P O rgasol® Caresse 

Aug. Hedinger GmbH & Co. K G, abudde@hedinger.de, www.hedinger.de P P p P p p p P propylenglykol EP/ U S

B AS F  AG Cosmetic S olutions, cosmetic.solutions@basf.com, www.cosmetic.basf.com

P p P P P p p P

polymers, U V  filters, activ es, 

effect pigments, see page 25

B AS F  Chemtrade, info-chemtrade@basf.com, www.basf-chemtrade.com

p P P P p p p P

polymers, U V  filters, activ es, 

effect pigments, see page 25

B ell F lav ors & F ragrances, info@bell-europe.com, www.bell-europe.com P p P p P P p P fragrances

B erg +  S chmidt (GmbH & Co.) K G, dwestphal@berg-schmidt.de, 

www.berg-schmidt.de P P p P p p p P fatty acids, see page 25

B iolandes, info@biolandes.com, www.biolandes.com P p P p P P p p essential oils

B iophil S rl, contact@biophilgroup.com, www.biophil.it P p P P p P p P keep an eye on B iophil

B iotech Marine, contact@biotechmarine.com, www.biotechmarine.com P p P p p P p p seaweed and seaplant ex tracts

bitop AG, office@bitop.de, www.bitop.de P p P p p p p p ectoine

B otanica GmbH, info@botanica.ch, www.botanica.ch P p P p p P p p herbal ex tracts, see page 25

B renntag GmbH, christiane.heimann@brenntag.de, www.brenntag.de p P P P p P p P technical serv ice

B rü ggemann Alcohol GmbH +  Co.K G, timo.friedrich@brueggemann.com, 

www.brueggemann.com P p p P p P p p ethanol

C.E. R oeper GmbH, J Herrmann@R oeper.de, www.roeper.de P P P P p P P P hydrocolloids +  gelling agents

C.H. Erbslö h K G, cgrone@che-kg.de, www.cherbsloeh.de p P P P p P p P filling spheres

CAC, sales@conaloe.com, www.conaloe.com P p p P p P p p T amanu

Cargill - Personal Care, nicole_ myttenaere@cargill.com, www.cargillpersonalcare.com P p p P p P p p hydrocolloid
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Download
Extra

The exclusive service for 

our subscribers:

At www.c os s m a.c om /download
y ou w ill fin d  a d d ition a l in form a tion  

tha t y ou ca n  d ow n loa d . 

Y our a ccess cod es for Aug ust:

U ser n a m e: c os s m a8
P a ssw ord : m ak e u p

Company, e-mail, website

90 percent of the companies listed

stated that they produce ingredients

themselves. About one third are dis-

tributors that also produce certain

items themselves. About two thirds of

the companies supply active sub-

stances and over 50 percent offer 

additives and basic ingredients.

A
n important aim of this survey

was to produce for you a practi-

cal and easy-to-read reference

work . T he table mak es it easy to see, at

a glance, which suppliers offer which

types of ingredients. It also indicates

which suppliers specialise in certain

types of product.

O f the companies that took  part in

our survey about one six th also have

fragrance products in their ranges.

P lant-based ingredients are very

much in vogue and are offered by

about 8 0 percent of the companies 

listed. In contrast only about 1 5 per-

cent have ingredients of animal origin.

F or those interested in synthesised in-

gredients about 6 0 percent of the sup-

pliers have something to offer.

If you are an ingredients supplier and would like to be 
included in our survey in 2008 please contact us now.
Email dorothea.michaelis@health-and-beauty.com.

In g re d ie n ts
s u p p lie rs  2007
O nce again we present our market survey of suppliers of ingredients for the cosmetics

industry, which has been fully updated for you. T he table contains details of all the

companies that responded to our q uestionnaire and returned their replies in good

time. T his year a total of about 1 5 0 ingredients suppliers sent us details of their

companies and their product lines.
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CLR Chem. Laboratorium, info@clr-berlin.com, www.clr-berlin.com P p P p p P P P Cutipure CLR

COGNIS Deutschland GmbH & Co. KG, care.chemicals@cognis.com, www.cognis.com

P p P p p P p p

most comprehensive range of 

surfactants, specialties & active 

ingredients, technological ex pertise

Comercial Q uimica M asso, cfito@cq m.es, www.cq masso.com/ fcr p P P P p P p P development

Cornelius Group plc, sandra.pitroipa@cornelius.co.uk , www.cornelius.co.uk p P P P p P P P cosmetic+ biological additives

Cosmetochem, info@cosmetochem.ch, www.cosmetochem.ch P p P P p P p p botanicals

CP  Kelco, steve.bodicoat@cpk elco.com, www.cpk elco.com P p p P p P p p rheology  modifiers

CP L A romas GmbH, bernd.schomann@cplaromas.com, www.cplaromas.com P p p p P p p P aroma chemicals, fragrances

Cré ations Couleurs S.A ., info@creationscouleurs.com, www.creationscouleurs.com P p P P p P p P specialties for cosmetics

CremerOleo GmbH & Co. KG, j.heitmann@cremer-gruppe.de, www.cremeroleo.de P P P P p P p P shea butter, see page 2 5

Croda GmbH, k ontak t@croda.de, www.croda.de P p P P p P P P natural derived cos. ingredients

Croda P ersonal Care, pc-europe@croda.com, www.croda.com/ europe/ pc P P P P p P P P specialty  chemicals

Curt Georgi GmbH & Co., curtgeorgi@curtgeorgi.de, www.curtgeorgi.de P p p p P P p P perfume oils

DA IICHI F ine Chemical, info@daiichi.de, www.daiichi.de P P P P p P P vitamins

Degussa Care Specialties, personal-care@degussa.com, innov. emulsifiers, emollients,

www.degussa-personal-care.com

P p P P p P P P

conditioners +  active ingredients, 

formulations ex pertise see page 2 5

Denz il P hillips International, info@denz il.com, www.denz il.com p P P p p P p p natural cosmetics

Desert W hale J ojoba Corp., mark eting@desertwhale.com, www.desertwhale.com P p P P p P p p jojoba derivates

Deutsche-Lanolin-Ges., deg@parmentier.de, www.lanolin.de p P P P p P P p lanolin

Dow Corning, susan.foley @dowcorning.com, www.dowcorning.com/ content/ personal P p P P P p p P silicones

Dr. E berhardt GmbH, re@eberhardt.at, www.DrE berhardt.com P p P p p P p p essential oils

Dr. Straetmans GmbH, info@dr-straetmans.de, www.dr-straetmans.de P P P P p P p P actives for natural cosmetics

Drom fragrances international, info@drom.com, www.drom.com P p p p P p p p fragrances

DSM  Nutritional P roducts GmbH, mark eting.dnpe@dsm.com, 

www.dsmnutritionalproducts.com P p P p p p p P k now how

E ck art GmbH & CO KG, info.eck art@altana.com, www.eck art.net P p p P p p p p effect pigments for cosmetics, see page 2 5

E ramex , eramex @eramex .de, www.eramex .de P P P P p P p p essential oils, see page 2 5

esk age-esk amint Schierholz , info@esk age.de, www.esk age.de P p p p P P p P essential oils

F 2  Chemicals Limited, gerry .may @fluoros.co.uk , www.fluoros.co.uk P p p P p p p P F lutec P C range

F lavex  Naturex trak te GmbH, info@flavex .com, www.flavex .com P P P P p P p p plant ex tracts

F loraT ech, sales@floratech.com, www.floratech.com P p P P p P p P specialty  particles

F rey  & Lau GmbH, z immer@frey lau.de, www.frey lau.de P p p p P P p P perfume oil compositions, see page 2 5

F uchs Lubricants ( U K)  P lc, john.holdcroft@fuchs-oil.com, www.fuchslubricants.com P p p P p p p P W S

Gattefosse, infocos@gattefosse.com, www.gattefosse.com P p P P p P p p emulsifiers & actives

Goerlich P harma International GmbH, info@goerlich-pharma.com, 

www.goerlich-pharma.com P p P p p P p p vegetable oils

Grant Industries Inc., info@grantinc.com, www.grantinc.com P p P P p P p P silicone elastomers

Granula Ltd., info@granula.com, www.granula.com P p P p p P p P sunscreen

Greentech S.A ., greentech@greentech.fr, www.greentech.fr P p P p p P p p seaweeds and algae actives 

and ex tracts

Griffin International Inc., george@griffin-intl.com, www.griffin-intl.com p P P p P P P P natural ingredients

GustavHeess Oleochemische E rz eugnisse GmbH, sales@gustavheess.de, 

www.heess.de P P P P p P p p vegetable oils and fats, see page 2 5

H.E rhard W agner GmbH, cosmetic@wagnerlanolin.de, www.wagnerlanolin.de p P p P p P P P lanolin derivates, see page 2 5

H.G. u. C. B lau GmbH , contact@blau-chemie.de , www.blau-chemie.de p P P P P P P P M agnabrite

HA COB A  A k tiengesellschaft, hacoba@bluewin.ch, www.hacoba.ch P p P P p P p p vegetable oils

Haiti E ssential Oil CO. SA , sales@vanillabean.com, www.vanillabean.com P p p p P P p p essential oils vety ver

Henry  Lamotte GmbH, edda.bosse@lamotte.de, www.lamotte.de p P P P p P p p vegetable oils

IB R Ltd., lbez alel@ibrweb.com, www.ibrweb.com P p P p p P p p colorless carotenoids

Ichthy ol Gesellschaft, rawmaterial@ichthy ol.com, www.ichthy ol.com P p P P p P p P Ichthy ol P ale

IE S Labo, pascal.girardin@ieslabo.com, www.ieslabo.com P P P p p P p p plant ex tracts

IM CD Deutschland GmbH & Co. KG, norbert.trage@imcd.de, www.imcddeutschland.de p P P P P P P P leading integrated distributor
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IMPAG  Import GmbH, morlock@impag.de, www.impag.de p P P P p P p P technical service

IMPE R IAL -O el-Import, info@imperial-oel-import.de, www.imperial-oel-import.de p P P P p P P P lanonlin and derivates, see page 2 5

Indu chem AG, volker.kalhoefer@indu chem.com, www.indu chem.com P p P P p P p P U nispheres

International F lavors &  F ragrances, melissa.sachs@if f .com, www.if f .com P p p p P P p P fragrance materials

International S pecialty  Produ cts ( IS P) , info.u k@ispcorp.com, www.ispcorp.com P p P P p P p P specialty  chemicals for hair and 

skin care, see page 2 5

Interpoly mer, mselter@interpoly mer.fr, www.interpoly mer.com P p p P p p p P poly mers

IS P V incience, vincience_ info@ispcorp.com, www.ispcorp.com P p P p p P p P bioactives

J ames R obinson L td., john.hey wood@jamesrobinson.com.eu , www.jarocol.com P p P p p p p P hairdy e

J ohn L . S eaton &  C o. L td., su e.pritchard@seatons-u k.co.u k, www.croda.com/ seatons P p P p p P p p vegetable oils

K . -W . Pfannenschmidt GmbH, info@pfannenschmidt.de, www.pfannenschmidt.de P P P P p P p p plant ex tracts, see page 2 5

K aden B iochemicals GmbH, info@kaden.de, www.kaden.de P p P p p P p p botanical ex tracts &  ingredients

K arom GmbH, management@karom-gmbh.de, www.karom-gmbh.de P p p p P p p P fragrances

K olb D istribu tion L dt. , walter.tschanz @kolb.ch, www.kolb.ch P p p P p P p P PE G free emu lsif iers

K raemer &  Martin GmbH, T homas.L ohmann-B orkenhagen@ku m-online.de, 

www.ku m-online.de p P P P p P P P additves for cosmetics

L aboratoire S oetenaey , cmay au d@sirh.fr, www.sirh.fr P P p p p P p p vegetable oils

L aboratoires E x panscience, cperichau d@ex panscience.com, www.ex panscience.com P p P p p P p p C ollageneer, see page 2 5

L aboratoires S é robiologiq u es, cu stomer-service.ls@cognis.com, 

www.laboratoires-serobiologiq u es.com P p P p p P p p L S ’E ntielles

L anx ess D istribu tion GmbH, michael.bader@lanx ess.com, www.lanx ess.com p P p P p p p P preservatives

L C W  S ensient C osmetic T echnologies, lcw@lcw.fr, www.lcw.fr P p p P p P p P pigments

L ehmann &  V oss &  C o. K G, ax el.kirchniawy @L ehvoss.de, www.lehvoss.de p P P P p P p P special ingredients

L essonia, info@lessonia.com, www.lessonia.com P p P p p P p p micronised +  efoliat. plant powder

L ipotec GmbH, joerg.schmitz @lipotec-gmbh.de, www.lipotec-gmbh.de P p P p p P p P peptides

L onz a Inc., contact.allendale@lonz a.com, www.lonz a.com P p P P p P p P preservatives

L u briz ol Advanced Materials, malte.ru f f ing@lu briz ol.com, www.lu briz ol.com P p p P p P p P acry lates

M. W einz ierl Ges.m.b.H., aw@weinz ierl.at, www.weinz ierl.at p P P P p P P P cosmetic actives, see page 2 5

Mani GmbH, christina.wittig@mani-gmbh.com, www.mani-gmbh.com p P P P p P P P natu ral actives and additives

Medwed &  W erner, info@medwed-werner.de, www.medwed-werner.de P P P P P P p p Marine minerals

Merck K G aA, cosmetic@merck.de, www.merck4 cosmetics.com P p P P p P p P actives, pigments, concepts

Merku r V aseline GmbH &  C o. K G, info@mervas.com, www.mervas.com P p p P p p p p V aseline /  Ph. E u r.

Mibelle B iochemistry , info@mibellebiochemistry .com, www.mibellebiochemistry .com P p P p p P p P high-q u ality  actives, see page 2 5

Momentive Performance Materials, martin.kropfgans@momentive.com, 

www.momentive.com P p p p p p p P silicones

N ikko C hemicals C o., L td., inter@nikkol.co.jp, www.nikkol.co.jp P p P P p P p P actives

N ordmann, R assmann GmbH, oliver.koopmann@nrc.de, www.nrc.de p P P P p P P P natu ral and sy nthetic specialties

N ovaC om, info@nova-com.ru , www.nova-com.ru p P P P P P p P fragrances, actives

O .E .L .GR O U P C O .,L T D , deodorant@oelgrou p.com, www.oelgrou p.com

P p P p p p p p

D eodorant S tone C ry stals, made from 

Ammoniu m-Alu m or Potassiu m Alu m

O ils of Aloha, dgg@oilsofaloha.com, www.oilsofaloha.com P p p p p P p p bu lk oil

Paninkret, vertrieb@paninkret.de, www.paninkret.de P P P P p P p p plant ex tracts, see page 2 5

Pau l K aders GmbH, pau l@kaders.de, www.kaders.de p P p p P P p p essential oils

Pentapharm L td., f lorence.bidamant@pentapharm.com, www.pentapharm.com P p P p p P P P active ingredients

Pharmalink S ervices E u rope, a.jacobs@pharmalink-eu .com, www.manu kaoil.com p P P p p P p p manu ka oil

Phospholipid GmbH, birgit.gertchen@phospholipid.de, www.phospholipid.de P p p P p P p p Phospholipids

Protameen C hemicals Inc., info@protameen.com, www.protameen.com P p P P p P p P water solu ble esters

Prover B rasil, sales@proverbrasil.com.br, www.proverbrasil.com.br p P p P p P p p herbs

R eheis Inc., cvandongen@reheis.com, www.reheis.com P p P p p p p p antiperspirants; see page 2 5

R eincke u nd F ichtner, info@reincke-f ichtner.de, www.reincke-f ichtner.de P P P P p P p p essential oils, see page 2 5

R olf  S chneider Handelsges. mbH, info@rolf -schneider-handelsgesellschaf t.de, 

www.rolf -schneider-handelsgesellschaf t.de p P p p P P p P essential oils

S  &  D  Aroma L td., john@sdaroma.com, www.sdaroma.com P P P p p P p p O rganic, see page 2 5

S . B lack GmbH, infode@sblack.com, www.sblack.com p P P P p P P P individu al advisory  service

Pro
du ce

r

D is
tri

bu to
r

Activ
es

Additi
ve

s

F ra
gra

nces

pla
nt o

rig
in

anim
al o

rig
in

sy
nth

etic
 o

rig
in

m
ost i

m
porta

nt 

pro
du ct o

r s
erv

ic
e

p N o

P Y es

Company, e-mail, website

A

COS0708_20_Markt_GB  19.07.2007  10:59 Uhr  Seite 22



Content doubled.

New layout.

Maximum convenience.

Contact:

H ealth  and B eauty B us ines s  Media G mbH

K arl-F riedrich -S tr. 1 4 – 1 8  D -7 6 1 3 3  K arls ruh e

e l k e . h uc k e r @ h ea l t h -and-beauty.com

T el: .+ 4 9 (0 )7 2 1 1 6 5 -3 9 2 F ax: -1 5 0

Y ou  w ant to k now  m or e ?
Ch e ck  w w w .cos s m a.com / s u b s cr ip tion

or  call + 4 9  (0 )7 2 1  1 6 5 -3 9 2

Test the online version now:

www.cossma.com/download

Username: cossma8

Password: makeup

P ack ed with facts –  
g et your s ubs crip tion now!

E Month ly u p  to d ate  infor m ation

on cos metic trends , mark et s urveys

and back g round information 

E U nlim ite d  acce s s to p rint and 

online vers ion (E -P ap er in E ng lis h  

and G erman)

E F ree of ch arg e us e of th e 

full-text s earch  eng ine in th e 

online  ar ch iv e s

E F ree clas s ified ad –  s av e € 1 5 6 ,–

Ätherische Öle
Essential Oils

G ew ü rz - O leo resin e
S p ic e Oleo resins

R iechsto ffe
A ro m atic  C h em ic als

P a u l K a d ers G m b H
E schelsw eg  2 7  –  2 2 7 6 7  H a m b u rg

Telefon: + 49-40-380 308-0

Telefax: + 49-40-380 308-27

E-Mail: paul@kaders.de

Seit 1910: Ihre Experten mit dem Ohr zur Welt

Silikongecoatete Pigmente!
Die Alleskönner für Long-lasting Formulierungen

S. Black GmbH
Galmesweg 65, 47445 Moers

Tel. +49 (0)2841 88036-0, Fax +49 (0)2841 88036-15
email: infode@sblack.com          www.sblack.com
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S. Black Ltd., enquiries@sblack.com, www.sblack.com p P P P P P P P skincare actives

S. G oldmann G mbH  &  C o. K G , info@g old-mann.de, www.g old-mann.de p P P P p P p P p ig ments, see p ag e 2 5

Sabinsa C orp oration, kavita@sabinsa.com, www.sabinsa.com P p P p p P p p active ing redients

Sabinsa E urop e G mbH , lutz .weise@sabinsa.com, www.sabinsaeurop e.com p P P p P P p P cosmop erine

Sasol O lef ins &  Surfactants, info@de.sasol.com, www.sasol.com P p P P p P p P surfactants, fatty  alcoh ols

Seatech  Biop roducts C orp , ron_ lowry @h otmail.com P P P p p P P p marine ing redients

Sederma S.A .S, sederma@sederma.fr, www.sederma.fr P p P p p P p P actives

Sep p ic Inc., info.sep p ic@airliquide.com, www.sep p ic.com P P P p p P p P p oly mers

Sig mund Lindner G mbH , sili@sig mund-lindner.com, www.sili.eu P P p P p p p P cosmetic p oly ester g litter

Silab, silab@silab.fr, www.silab.fr P p P p p P p p natural active ing redients

Sisterna  B.V ., ch ristel.wouters@sisterna.com, www.sisterna.com p P p P p P p p emulsif iers

South ern C ross Botanicals, info@scbotanicals.com.au, www.scbotanicals.com.au P p P p p P p p botanicals

Sternch emie G mbH  &  C o. K G , sweinmann@sternch emie.de, www.sternch emie.de P P p P p p p P M C T  oil, see p ag e 2 5

Strah l &  P itsch  Inc., h anskestler@sp wax .com, www.sp wax .com P p p P p P p P olive butter

Sy mrise, scentandcare@sy mrise.com, www.sy mrise.com P p P P P P p P

T ech nature, info@tech -nature.com, www.tech -nature.com P p p p p p p p p eel-of f  masks

T h or P ersonal C are, th or.h p c@th or.com, www.th or.com P p p P p p p P p reservatives

T R I-K  Industries, Inc., info@tri-k.com, www.tri-k.com P P P p p P P P G lossamer

T uf ty  G mbH , manag ement@tuf ty .de, www.tuf ty .de P p p p P p p P dish wash er deodorant

V itamin C 6 0  BioR esearch  C orp ., y umiko.sasag awa@v6 0 .com, www.vc6 0 .com P p P p p p p P antiox idants

W orlé e -C h emie G mbH , SH ausmann@ch .worlee.de, www.worlee.de P P P P P P p P actives for sun care

Z anos Limited, julian@z anos.co.uk, www.z anos.co.uk p P p p P P p P aromas

Z sch immer &  Sch warz , info@z sch immer-sch warz .de, www.z sch immer-sch warz .de P p P P p P p P surfactants

Complete translation

Speedy delivery

Access to 
all language editions

Contact:

H ealth  and B eauty B usiness M edia G mb H

K arl-F riedrich -Str. 1 4 – 1 8  D -7 6 1 3 3  K arlsruh e

doroth ea.mich aelis@ h ealth -and-b eauty.com

T el: .+ 4 9 (0 )7 2 1 1 6 5 -1 4 4 F ax : -3 5 3

What sort of R&D strategy does your

company have?

Dr. T homas S chreier, E x ecutive V ice

P resident of P entapharm: Pentapharm,

in line with our

company’s clear ob-

jectives, is very

much focussed on

defined areas of ac-

tivity – i.e. actives

for skin care and

pharmaceuticals on

the one hand, and diagnostic reagents

used in blood clotting on the other

hand – and aims to recognise and re-

spond to market trends at an early

stage. To achieve this Pentapharm cur-

rently employs an R&D team of 35 peo-

ple, 17 of whom work exclusively on

cosmetics ingredients. The R&D de-

partment has five specialist groups –

synthesis, natural ingredients, biotech-

nology and cell culture, Cosmetics Ser-

vice Center, and haemostasis (blood

clotting and snake enzymes).

As a rule a new biological screening

model is developed for any new skin

care project, which is designed to

strongly emulate the behaviour of the

skin. At the same time it should be ca-

pable of allowing the screening of as

many substances or substance blends

as possible. A screening model could

be a cell-free enzyme-substrate model

or a classic cell culture model with up

to three-dimensional skin equivalents.

The potential actives may come from

various sources, such as alpine plants

from the Swiss mountains, peptides or

peptidomimetics, or biotechnically or

biocatalytically produced smaller or

larger molecules, e.g. isolated proteins.

In the field of skin care it is our aim

to offer as many uses of innovative

concepts as possible. That also means

identifying several solutions for the

same application, which may have dif-

ferent mechanisms and hence be more

appropriate in a particular case. We are

working on a number of different po-

tential applications at the moment.

These include, for instance, skin mois-

turisation, boosting the extra-cellular

matrix via various biochemical starting

points, lipid metabolism, DNA repair

and skin structure.

Dr. Karl Lintner, Managing Director of

Sederma: Every year Sederma invests

12 to 15 percent of

its turnover in R&D.

Of our workforce of

about 120 we have

45 or so engaged in

R&D. The main fo-

cus is on finding, or

investigating, new,

original, and natural or nature-identi-

cal ingredients. A further focus of our

work is to correlate active mechanisms

with proof of efficacy using in vitro and

clinical tests.

W h at h av e b een y ou r mos t recent major

R & D b reak th rou gh s ?

Dr. T h omas  Sch reier: Alongside prod-

ucts with ex citing active mechanisms

and applications, which P entapharm

has consistently offered to its clients

over recent years, we have made major

advances in the understanding of en-

z yme metabolisms in the stratum

corneum.

In 2006  P entapharm received the

Swiss Technology Award for the devel-

opment of the Syn-Ake active ingredi-

ent, promoted for its genuine “age

killing”  action. W aglerin-1, a protein

obtained from the venom of W agler’s

pit viper (tropidolaemus wagleri)  and

consisting of 22 amino acids, was the

springboard in the search for a new an-

ti-wrinkle product. The result is a

tripeptide that eliminates ex pression

lines. During this project P entapharm’s

interdisciplinary competences were

used to max imum effect.

R & D strategy

Must be dynamic

What’s happening these days in the R&D departments of the major active ingredients suppliers? COSSMA

editor Angelika Meiss asked Dr. Thomas Schreier of Pentapharm and Dr. Karl Lintner of Sederma about their

current and future R&D strategies, and about any recent major advances. The role of China in the development

of cosmetics ingredients was also a topic for discussion.
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Wie sieht Ihre F&E-Strategie aus?

D r. T ho m as Sc hreier, Ex ec utiv e V ic e-

P resid en t P en tap harm : Pentapharm ist

gemäß seiner Visi-

on bestrebt, in den

festgelegten Aktivi-

tätsfeldern – Wirk-

stoffe für die Haut-

pflege einerseits

und pharmazeuti-

sche Wirkstoffe

und diagnostische Reagenzien in der

Blutgerinnung andererseits – die

Markttrends frühzeitig zu erkennen

und innovative Marktlösungen zu ent-

wickeln. Dazu beschäftigt Pentapharm

in der Forschung und Entwicklung zur-

zeit 35 Mitarbeiter. 17 davon arbeiten

ausschließlich für kosmetische Projek-

te. Die Forschungs- und Entwicklungs-

abteilung setzt sich aus 5 Kompe-

tenzgruppen zusammen: Synthese,

Naturstoffe, Biotechnologie und Zell-

kulturen, Service Center Cosmetics

und Hämostase (Blutgerinnung,

Schlangenenzyme). 

In der Regel wird bei den Hautpfle-

geprojekten am Anfang immer ein

neues biologisches Screeningmodell

entwickelt. Dieses Modell soll der Si-

tuation in der Haut stark nachempfun-

den sein. Gleichzeitig soll es jedoch

aber auch ein Screening mit möglichst

vielen Substanzen bzw. Substanzgemi-

schen zulassen. Ein Screeningmodell

kann ein zellfreies Enzym-Substratmo-

dell oder ein klassisches Zellkulturmo-

dell mit bis zu 3D-Hautäquivalenten

sein. Die potenziellen Wirkstoffe kön-

nen unterschiedlicher Herkunft sein,

wie z.B. Alpenpflanzen aus den Walli-

ser Bergen, Peptide oder Peptidomi-

metika, biotechnologisch oder bioka-

talytisch hergestellte kleinere oder

größere Moleküle, wie z.B. isolierte

Proteine.

Es ist unser Ziel, im Hautpflegebe-

reich für möglichst viele Anwendungen

innovative Konzepte anbieten zu kön-

nen. Das bedeutet auch, dass für die

gleiche Anwendung mehrere Marktlö-

sungen möglich sind, falls sie sich auf-

grund des Wirkmechanismus unter-

scheiden. Es wird aktuell an verschiede-

nen Anwendungskonzepten gearbeitet.

Dazu zählen z.B. Hautbefeuchtung,

Hautaufhellung, Förderung der extra-

zellulären Matrix über verschiedene

biochemische Ansatzpunkte, Lipidstoff-

wechsel, DNA-Reparatur und Haut-

struktur.

D r. K arl L in tn er, G esc hä ftsfü hrer Sed er-

m a: Sederma investiert jedes Jahr 12

bis 15 Prozent des

U msatzes in F& E.

Von zirka 12 0  Mitar-

beitern des U nter-

nehmens arbeiten

etwa 4 5 im F& E-Be-

reich. Im Vorder-

grund steht, neue,

originelle, natürliche oder naturidenti-

sche Rohstoffe zu entdecken und/oder

zu untersuchen. Darüber hinaus ist ein

weiterer Schwerpunkt, Wirkungsme-

chanismen mit Wirkungsnachweisen

in vitro und im klinischen T est in Ein-

klang zu bringen.

Welc hes w aren  in  letz ter Z eit d ie w ic h-

tigsten  F&E-Ergeb n isse? 

D r. T ho m as Sc hreier: Neben Produkten

mit spannenden Wirkmechanismen

und Anwendungseigenschaften, die

Pentapharm in den letzten Jahren den

Kunden immer wieder vorgestellt hat,

wurden auch große Fortschritte bei der

Erkenntnis des Enzymstoffwechsels im

Stratum corneum erzielt. 

Für den Wirkstoff Syn-Ake, bewor-

ben  mit dem wahren  Age-Killing-Ef-

fekt, hat Pentapharm 2 0 0 6  den Swiss

T echnology Award erhalten. Wagler-

in 1, ein Protein aus dem Gift der T em-

pelviper (T ropidolaemus wagleri), das

aus 2 2  Aminosäuren besteht, diente

als Vorlage bei der Suche nach einem

neuen Faltenkiller. Das Resultat ist ein

F&E-Strategie

Dynamik gefragt

Was tut sich zurzeit in den F&E-Abteilungen der Wirkstoffhersteller? COSSMA-Redakteurin Angelika Meiss hat

Dr. Thomas Schreier von Pentapharm und Dr. Karl Lintner von Sederma zu aktuellen und künftigen F&E-

Strategien sowie wichtigen Forschungsergebnissen befragt. Welche Rolle China bei der Entwicklung von

Rohstoffen zurzeit spielt, war dabei natürlich auch ein Thema.
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В чём заключается стратегия ис-
следований и разработки?
К. н. Томас Шрайер, исполнитель-
ный вице-президент компании
Pentapharm: Pentapharm, согласно

своей концепции,
стремится своевре-
менно распознать в
установленныхсфе-
рах деятельности
(биологически актив-
ные вещества для
ухода за кожей с од-

нойстороны,атакжефармацевтическиеве-
ществаидиагностическиереактивывпро-
цессесвёртываниякровисдругой)тенден-
ции развития рынка и разработать
инновативные рыночные решения. Для
этихцелейвPentapharmзанятывданный
момент35сотрудниковвобластиисследо-
ванийиразработки.17изнихработаютис-
ключительновпроектах, связанныхскос-
метикой.Отделисследованийиразработки
состоитиз5групп:синтез,природныевеще-

ства,биотехнологияиклеточныекультуры,
ServiceCenterCosmeticsигемостаз(свёрты-
ваниекрови,энзимызмеиногояда).
Какправило,впроектах,касающихсяухода
закожей,вначалевсегдаразрабатывается
новаябиологическаяскрининговаямодель.
Этамодельдолжнаввысокойстепениотоб-
ражатьпроцессы,происходящиевкоже.В
тожевремяэтамодельдолжнаповозмож-
ностидопускатьскринингсразнообразней-
шимисубстанциямиилиихсмесями.Такая
скрининговая модель может представлять
собойилибесклеточнуюмодельсензима-
ми-субстратами,иликлассическуюмодель
клеточныхкультур сэквивалентами кожи,
вплоть до трёхмерного изображения.По-
тенциальные биологически активные ве-
щества могут быть самого разнообразного
происхождения,какнапримеральпийские
расстения из Валлискихгор, пептидыили
пептидомиметики,биотехническиилибио-
каталитически произведённые малые и
большиемолекулы,какнапримеризолиро-
ванныепротеины.
Наша цель: быть в состоянии предложить
инновативные концепты для как можно
большего количества косметическихпро-
цедурвобластиуходазакожей.Этотакжеоз-
начает, чтодляоднойи тойжепроцедуры
возможныразличныерыночныерешенияв
томслучае, еслиониотличаютсямеханиз-
момдействия.Внастоящеевремямырабо-
таемнадразличнымиконцептами, такими
как увлажнение, осветлениекожи, восста-
новлениеэкстраклеточнойматрицыприпо-
мощиразличныхбиохимическихопераций,
липидногообменавеществ,ремонтаДНКи
кожнойструктуры.

К. н. Карл Линтнер, менеджер ком-
пании Sederma: Sederma инвестирует
ежегодно12–15%оборотависследования
иразработки.Изпримерно120сотрудников
фирмыоколо45работаютвэтойобласти.На
первом плане стоит разработка и/или от-
крытиеновых,оригинальных,натуральных
илианалогичныхнатуральнымматериалов.
Крометогомыработаемтакженадпробле-

мойсоответствияме-
ханизмов действия
доказательствамэф-
фектов, полученных
путёмлабораторныхи
клиническихтестов.
Какие результа-
ты исследований

и разработки были в последнее
время наиважнейшими?
К.н. ТомасШрайер:Нарядуспродукта-
ми, обладающими интересными механиз-
мамидействияи свойствамиприменения,
которые Pentapharm в последние годы
неоднакратно представляла своим клиен-
там,былтакжедостигнутпрогрессвпозна-
нииэнзимного обмена веществ в роговом
слое.
Заразработкубиологическиактивногове-
ществаsyn-ake,получившимславуоблада-
ниянастоящимanti-ageэффектом,Pentap-
harm получила премию SwissTechnology
Award.Waglerin1, протеин, полученныйиз
ядахрамовойкуфии(Tropidolemuswagleri)и
состоящийиз22аминокислот, служил об-
разцом при поискахнового устранителя
морщин.Врезультатебылполучентрипеп-
тид,устраняющиймимическиеморщины.В
рамкахэтого проекта Pentapharm смогла

Стратегия исследования и разработки

Динамика пользуетсяспросом

Что происходит в настоящее время в отделахисследований и разработки производителей биологически
активныхвеществ? Редактор журнала COSSMAАнгелика Майсс задала несколько вопросов кандидатам
наук Томасу Шрайеру из компании Pentapharm и Карлу Линтнеру из компании Sederma об актуальныхи
планируемыхстратегияхисследования и разработки, а также о важныхрезультатахисследований. Ко-
нечно же немаловажной темой был и вопрос о роли Китая в разработке сырья.
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You want to know more?
Check www.cossma.com/russia

or call +49 (0)721 165-144

Test the online version now:

www.cossma.com/download

Username: cossma8

Password: makeup

C loser to E merg ing  M ark ets –

join us for the Russian Special Edition!

E U p  to d ate information

on cosm etic trends, m ark et surv ey s and 

b ack g round inform ation 

E Q ualif ied  v isitors at y our trad e show

stand : T he Special Russian Edition w ill b e

pub lished in O ctob er 2 0 0 7  –  just in tim e for

the m ajor industry  ev ents of Intercharm  and 

In-C osm etics Eastern Europe

E M ax imum cov erag e: W ith just one b ook ing

of y our adv ertisem ents, y ou w ill b e ab le to

cov er the G erm an, Eng lish and Russian 

m ark et for a com b ination pack ag e price.
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Ausbildung

mesoISkin Therapy®

Das Original: seit über fünf Jahren in Beautykliniken und mo-

dernen Arztpraxen, jetzt exclusiv in besseren Kos metik-

Instituten.

Sie können die neuen meso ITechniken kompetent erlernen. Selbst

als erfahrene Beauty Expertin werden Sie über die Resultate stau-

nen. Dank dermatologischer Forschung und  technischer Entwick-

lung schaffen Sie ungeahnte

Tiefenwirkung in 8 Beautybereichen:

• Anti-Aging • Anti-Cellulite

• Pigmentflecken • Narben

• Repair von UV-Schäden • Dehnungsstreifen

• Inflamming Vorsorge • Busenpflege

Fortschritt sucht Kompetenz

Transcutane Hautarbeit braucht systematisches und planmäßiges Vor-

gehen, denn die wirklichen Hautprobleme liegen in der Tiefe. Wir schu-

len Sie zur meso ITherapeutin mit hoher Kompetenz. Genießen Sie mit

DEYNIQUE exklusiv die Rechte von weltweiten Warenzeichen u.a.

• mesoIBeauty Lifting® • tmtIBeauty Transmeso®

• mesoIBeauty Therapy® • mesoIESTETICA®

Gönnen Sie Ihrer Reputation ei-

nen erlesenen Be handlungs stil,

eine Beauty Therapy – exklusiv,

sicher, zuverlässig, lange wirk-

sam. So meistern Sie schwie rige

Probleme, erfüllen Kundenwün -

sche auf allerfeinste Art. 

Alles synergetisch. 

Alles! Außer gewöhnlich!

Ausführliche Informationen unter:

0049 2663 2909 - 27
www.deynique.org

Raw Material
Suppliers

BASF AG 

Contact: Fine Chemicals Europe, Africa,

West Asia

Cosmetic Solutions

67056 Ludwigshafen, Germany

Phone: +800 2273 4444

Fax: +49 (0) 621 60 76983

cosmetic.solutions@basf.com

www.cosmetic.basf.com

Profile: BASF Cosmetic Solutions provides a broad portfolio of UV filters,

actives,surfactants, cosmetic polymers and effect pigments for the cosmetic

and personal care industry. With that range of high quality products we are

the partner to the cosmetic industry in the areas of skin and sun care, hair

and oral care, as well as decorative cosmetics.

BASF C h e m  T r a d e  Gm b H

Contact: Industriestr. 20

91593 Burgbernheim, Germany

Phone: +49 (0) 9843 9828-0

Fax: +49 (0) 9843 9828-24

Profile: s. BASF AG

Be rg  &  Sc h m id t (Gm b H  &  C o .) K G

Contact: An der Alster 81

20099 H amburg, Germany

Phone: +49 (0) 40 284039 0

Fax: +49 (0) 40 284039 44

Bo ta n ic a  Gm b H

Contact: Industrie N ord

5643 Sins, Switz erland

Phone: +41 (0) 41 7570000

Fax: +41 (0) 41 7570001

info@botanica.ch

www.botanica.ch

Profile: H erbal Extracts, naturally from Botanica!We consult, develop 

and produce on order. Q uality and adding value to the customer are our 

highest goals.

C r e m e r O le o  Gm b H  &  C o .K G

Contact: Glockengieß erwall 3

20095 H amburg, Germany

Phone: +49 (0) 40 32011 0

Fax: +49 (0) 40 32011 400
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P R O D U C T IO N IN G R E D IE N T S SU P P L IE R S

Croda GmbH

Contact: Herrenpfad-Süd 33

41334 Nettetal, Germany

Phone: +49 (0) 2157 8173-0

Fax: +49 (0) 2157 1323-50

D e g u s s a Care  S p e c ialtie s  

Golds c h midt A G

Contact: Golds c hmidts tr. 100

45127 E s s en, Germany

Phone: +49 (0) 201 173 2854

Fax: +49 (0) 201 173 1828

pers onal-c are@ deg u s s a.c om

w w w .deg u s s a-pers onal-c are.c om

P r ofile : D eg u s s a’s  b u s ines s  line Golds c hmidt

Pers onal C are is  a leading  s u pplier and innov a-

tiv e partner for the c os metic s  indu s try. W ith a

tec hnolog y platform b as ed on org anic  s pec ial-

ties , s ilic ones  and ac tiv e ing redients , w e prov ide

hig h-q u ality ing redients  for s k in and hair c are,

s u n c are, A P/ deo and dec orativ e c os metic s . 

D e u ts c h e -L an olin -Ge s .

P arme n tie r GmbH &  Co.K G

Contact: E ic hendorffs tr. 37

6 0320 Frank fu rt am M ain, Germany

Phone: +49 (0) 6 9 56 1034

Fax: +49 (0) 6 9 56 8518

3M  D eu ts c hland Gmb H

Contact: C arl-Sc hu rz -Str. 1

41453 Neu s s , Germany

Phone: +49 (0) 21 31 /  14 30 42

Fax: +49 (0) 21 31  /  14 38 98 

info@ 3m-s pec ialmark ets .de

w w w .3m-s pec ialmark ets .de

P r ofile : Semi-trans parent, mic ron-s iz ed c eramic  

s pheres , non-ab s orb ent, minimal toxic ity, 

more c ons is tent proc es s ing  and low er c os t-

in-u s e c ompared to many c onv entional fillers .

E CK A R T  GmbH &  Co. K G 

Contact: D r. Peter K ru eg er

K ais ers tras s e 30

9076 3 Fu erth, Germany

Phone: +49 (0) 9152 77-0

Fax: +49 (0) 9152 77-7008

info.ec k art@ altana.c om

w w w .ec k art.net

P r ofile : E ffec t Pig ments  for C os metic s :

PR E ST IGE ® Pearles c ent Pig ments

V ISIO NA IR E ® M etallic  Pig ments  for C os metic s

M E T A L U R E ® A lu minu m Pig ment D is pers ions  

for Nail Polis h

M E T A L U R E  Pris matic ® A lu minu m Pig ment 

D is pers ions  for Nail Polis h

E rame x  A romatic s  GmbH

Contact: Grüns tr. 105

406 6 7 M eerb u s c h, Germany

Phone: +49 (0) 2123 9358-0

Fax: +49 (0) 2123 9358-58

C.H. E rbs lö h  K G

Contact: D üs s eldorfer Str. 103

47809 K refeld, Germany

Phone: +49 (0) 2151 525 351

Fax: +49 (0) 2151 525 200

F re y  &  L au  GmbH

Contact: Immenhac k en 12 

24558 Hens tedt-U lz b u rg , Germany

Phone: +49 (0) 4193 9953

Fax: +49 (0) 4193 995580

S . Goldman n  GmbH &  Co. K G

Contact: Sc hillers tr. 79

336 09 B ielefeld, Germany

Phone: +49 (0) 521 93278-34

Fax: +49 (0) 521 93278-25

Gu s tav  He e s s  O le oc h e mis c h e

E rz e u g n is s e  GmbH

Contact: W erners tr. 83

7046 9 Stu ttg art, Germany

Phone: +49 (0) 711 814-9000

Fax: +49 (0) 711 814-9009

s ales @ g u s tav hees s .de

w w w .hees s .de

P r ofile : v eg etab le oils  and fats

IM P E R IA L -O E L -IM P O R T

Han de ls g e s e lls c h aft mbH

Contact: B erg s tr. 11

20095 Hamb u rg , Germany

Phone: +49 (0) 40 338533-0

Fax: +49 (0) 40 338533-85

In te rn ation al S p e c ialty  

P rodu c ts  (IS P )

Contact: Germany: +49 (0) 2236  96  49-0

U K : +49 (0) 2236  96 49-211

Franc e: +33 (0) 1499321-58/ 59

U SA : 1 (800) 6 22 4423

info.u k @ is pc orp.c om

w w w .is pc orp.c om

P r ofile : ISP is  a premier g lob al s pec ialty c hemi-

c al c ompany. A s  a w orld leader in s pec ialty

c hemic als , ISP produ c es  a w ide v ariety of prod-

u c ts , w hic h hav e a b road rang e of applic ations  in

s u c h mark ets  as  pharmac eu tic als , food and b ev -

erag e, plas tic s , ag ric u ltu re, c oating , adhes iv es

and hair and s k in c are. 

Pleas e c ontac t u s  for detailed information.

P au l K ade rs  GmbH

Contact: E s c hels w eg  27

2276 7 Hamb u rg , Germany

Phone: +49 (0) 40 38030818

Fax: +49 (0) 40 38030827

L aboratoire s  E x p an s c ie n c e  

Contact: C laire Peric hau d
10, av enu e de l’arc he
92419 C ou rb ev oie C edex, Franc e
Phone: +33 1 4334 6 076
Fax: +33 1 4334 6 119
c peric hau d@ expans c ienc e.c om
w w w .expans c ienc e.c om

P r ofile : W ith more than 50 years ’ experienc e in
the field of plant oils , L ab oratoires  E xpans c ienc e
offer a w hole rang e of ac tiv e ing redients .
T hes e ac tiv e ing redients  (Sk inerg iu m, 5 A lpha
A v oc u ta, Soline… ), renow ned for their lev el of ef-
fic ac y, are s u b jec ted to b iolog ic al and c linic al
c ontrols , after w hic h they are patented and dis -
c u s s ed in s c ientific  pu b lic ations . 
C ollag eneer is  an intellig ent lu pin extrac t that pro-
motes  the produ c tion of a hig h q u ality c ollag en 

He n ry  L amotte  O ils  GmbH

Contact: M erk u rs tr. 47
28197 B remen, Germany
Phone: +49 (0) 421 523946  0
Fax: +49 (0) 421 523946  199

L an x e s s  D is tribu tion  GmbH 
Contact: Pic c olominis tr. 2 

5106 3 K ö ln, Germany 
Phone: +49 (0) 214 3043157 
Fax: +49 (0) 214 3095943157

S ig mu n d L in dn e r GmbH

Contact: O b erw armens teinac her Str. 38
95485 W armens teinac h, Germany
Phone: +49 (0) 922 77 99410
Fax: +49 (0) 922 77 99499

M ibe lle  B ioc h e mis try  

Contact: B olimatts tr. 1
5033 B u c hs , Sw itz erland
Phone: +41 (0) 6 2 836 1731
Fax: +41 (0) 6 2 836  1495
info@ mib elleb ioc hemis try.c om
w w w .mib elleb ioc hemis try.c om

P r ofile : M ib elle B ioc hemis try, Sw itz erland, de-
s ig ns  and dev elops  innov ativ e, hig h-q u elity ac tiv es
b as ed on profou nd s c ientific  k now -how  and w ith
prov en effic ac y. C omprehens iv e tec hnic al s u pport
and mark eting -oriented doc u mentation help to po-
s ition you r new  produ c ts  for maximu m mark et im-
pac t. Ins pired b y natu re –  realiz ed b y s c ienc e.

P A N IN K R E T  Ch e m.- P h arm.
V e rtrie bs g e s e lls c h aft mbH

Contact: Friedens tr. 14
25421 Pinneb erg , Germany
Phone: +49 (0) 4101 556 50
Fax: +49 (0) 4101 556 555

K . -W . P fan n e n s c h midt GmbH

Contact: Hab ic hthors t 36

22459 Hamb u rg , Germany

Phone: +49 (0) 40 55586 6 0

Fax: +49 (0) 40 5553898
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