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Kugler GmbH ·  Geschwister Scholl Straße 89 ·  74523 Schwäbisch Hall ·  Germany ·  www.kugler­ger.com 

A passion for 

detail…

...characterizes  each  Kugler  cosmetics
solution.  Machines  from  Kugler  provide
flexibility for your creative packaging dreams. 
A wide variety of formats as well as leading­
edge dosing aggregates of all viscosities make 
Kugler  machines  the  best  investment.  Many 
Kugler machines are designed as monoblock 
systems,  offering  numerous  functions  on
one  machine  frame.  All  over  the  world, 

the  innovative  line  concepts  encompassing 
turnkey solutions are met with great acclaim 
within  the  ever  evolving  cosmetic  industry 
­ and have been for decades. 

The  OPTIMA  Group  stands  for  experience,

synergies  and  service  worldwide.  With  bran­

ches in the US, Brazil, Mexico, Korea, Japan,

Italy, Great Britain and France.



GE Bayer Silicones

Imagination at work

Greentech

Naturally actives

Impag

Die kreative Welt der Rohstoffe

Kolb Distribution

Green is trendy – PEG free emulsifiers, too

Merck KgaA

Your brand success is our challenge

M-Real

Chromolux- always brilliant

Nordmann, Rassman GmbH

Specialist distributors all 

around the world

Pentapharm

ALPAFLOR® products now fully certi-

fiedfor Natural and Organic Cosmetics

Reheis

A full range of actives for effective 

deodorant anti-perspirant 

formulations

RPC

Leading Producer in 

Rigid Plastic Packaging

Sederma

Constant innovation at the 

service of cosmetology

Wilden AG

Launch of new dispenser system

PRODUCT INFORMATION 

n Product information:

Ingredients:

a LS’Entielle Allure 

a LS’Entielle Harmonie

a LS’Entielle Ressource

a LS’Entielle Spiritualité

a LS’Entielle Volupte

a Silsoft Care

a Silsoft E-Pearl Emulsion

a Silsoft Style Silicone

a Tospearl Microspheres

Protectol

Registril

Silsoft

Silicones at a glance

Study results on silicones

Velvesil DM

Finished products: 

Innovative products, selected 

by Amanda Linott, Mintel

a Make-Up Eraser

a Kiwi Foundation Liquid

a Smile Brightening

Baths of the World

Warming Stones Gift Set

Lip balm with calendar on tube

Anti Dandruff And Anti Hair-Loss

Shampoo

Awaken Replenishing Hand Lotion

Bronzing Powder

Face Shaping Kit

Green Tea Shower Cream 

Targeted Anti-Aging

Longrowrepair Lash Lotion Mascara

n Company Profiles: Sara Lee 

Cognis: Background Feelosophy

SCIENTIFIC ARTICLES AND STUDIES

a Preservatives: 

Information minimum inhibit. 

concentration

Skin Analysis

Abstract Aging Human Epidermis,

Langer Line

Strategic Research and Development

Article on pH-value of human skin

Additional article on pH value of 

human skin

Benefit of Omega 3

Safety of nano-materials

Report on safety of nano materials 

in cosmetics

Congress report on nano materials 

in cosmetics

Safety of hair colorants:

Cancer Risks for Hair Dressers

Hair Dye Use and the risk 

for bladder cancer

Occupational exposure of 

hairdressers to [14C]-para-

phenylenediamine-containing 

oxidative hair dyes:

Personal Use of Hair Dyes and the risk

for bladder cancer

REFERENCES

Nano-cosmetics: No health risk 

References

Improving permanent weaving and 

hair strengthening

References

Safety of nano materials

References

New antioxidant findings

References

Cell-active folic acid

References

PATENTS AND LEGISLATION

Cosmetics legislation to note:

IKW Information: Communication

between aroma chemicals providers –

customers

IKW Information: Use of essential oil

IKW Information: Best before 

dates for cosmetics and personal care

products

Anti-Aging & Co.: Just how far can 

marketing claims go?

References

SUPPLIER LISTINGS

Natural Cosmetics:

Supplier listing ingredients and 

packaging

Resins and polymers

Address listing

Contract Services International

Address listing

Ingredient Providers International

Address listing

Packaging Providers International

Address listing

MARKET DATA AND STUDIES

n by country

Geo cosmetics: Detailed description 

of the study

Bulgaria: Data on economic situation

Eastern Europe: 

Market Data Cosmetic Market

Russia:  Data on cosmetic market 

in Russia

Spain: Market shares by segments, 

companies and brands

n by segments

Finished Products:

a Fine Fragrance: Data premium and 

mass market world-wide

Hair Care: Market data world-wide

Body Care: Market data by 

segments and countries

Natural Cosmetics: Market data, list of

products recently launched 

(international)

Sun Care/ Sun Protection: 

Market data international

B2B Markets

Active Ingredients: Study: 

Active Ingredients in Cosmetics 

(Frost & Sullivan)

Packaging: Results of COSSMA online

survey on packaging innovation

EVENTS

Achema 2006:

Detailed event report with 

additional information

Cosmoprof 2007

Show novelties at a glance

Emballage 2006: 

Exhibitor list

Final report

Visitor and attendant statistics 

FachPack 2006:

List of innovations

Forum Cosmeticum 2006

Picture panorama

HBA 2006:

List of innovations

Seminar Active Ingredients 2006

Picture panorama

Download more:

go to:

www.cossma.com/

download

CONTENTSYour access codes for th
is month:

User: c
ossma5

password: r+
d

Now available on-line 
for subscribers!
Additional information, ready to 

download  - just enter the URL

www.cossma.com/download into 

your browser to view the full data 

(a=NEW!)

COMPANY PUBLICATIONS

n www.cossma.com/companypublication

Aisa Packaging

New cap orientation technology for new

tube packging opportunities

Alcan Packaging Beauty

Imagination Realized

Ballerstaedt

Aluminium recessed seals, sealing

machines and systems

BASF

Launch of new visual image for the 

cosmetic solution division

Bomo Trendline Innovative Cosmetic GmbH

High-Quality Plastic Packaging

Boxal

Hair care producers go for 

Newcan by Boxal

Boxes Group

Prestige Oblige

C.E. Roeper

Prepared for the next generation 

of natural colours

Ciba

We create effects to improve 

the quality of life

CLR

Efficient actives and concepts 

for cosmetics

Cognis Care Chemicals

Innovative concepts meeting consumer

demand for wellness products

Cosi

Continue to suprise and exite 

the beauty industry

Coster Group

A leading multinational company 

in spray and dispenser packaging

Degussa

The leading resource in the 

development of cosmetics

Dermatest GmbH

Your institut for Dermatoloty

Dreiturm

Ein Dienstleister im Profil

Dr. Straetmans

Moderne Kosmetikrohstoffe

DSM

Parsol SLX – UV protection by 

liquid-mineral technology

w w w . c o s s m a . c o m / d o w n l o a d
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Gerhard Schubert GmbH

Verpackungsmaschinen

Industriegebiet Südost

Hofäckerstrasse 7

74564 Crailsheim / Germany

Phone +49 79 51/4 00-0

Fax +49 79 51/85 88

www.gerhard­schubert.de

info@gerhard-schubert.de

Years of packaging experience

has gone into ...

... those fantastic TLM components. Packaging individual products 

starts with erecting the boxes from flat blanks, followed by filling and 

closing. The secret of the TLM packaging machine’s outstanding flexibility?

Simple mechanical engineering, intelligent control systems and 

exchangeable tools.
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