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Pentapharm Ltd, Engelgasse 109, P. O. Box, CH-4002 Basel/Switzerland, Phone: +41 61-706 48 48, Fax: +41 61-319 96 19, www.pentapharm.com

SYN®-TACKS – optimizes your Dermal-Epidermal 
Junction (DE J) to reach the “top of beauty”.
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SYN®-TACKS has outstanding 

activity on skin tone, elasticity 

and density.

SYN®-TACKS – peptide complex  

that significantly stimulates 

all relevant proteins of the Dermal-

Epidermal Junction (DE J).
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formulations
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service of cosmetology
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Ingredients:

Aerogel Beads and Fine Particles

Amylomer

Baysilone T B 3 7 4 4

Baysilone T B 3 7 8 4
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CO2 -Extracts Kiwi, Chia, Amaranth,

Pomgranate

Heliomoduline

Longevicell

Protectol

Registril

Silsoft

Silicones at a glance

Study results on silicones

V elvesil DM
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by Amanda Linott, Mintel
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Face Shaping Kit
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Mouth &  Lips Wrinkle Concentrate

Seaweed Slimming Soap
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Shampoo with silver nano-particles
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Personal U se of Hair Dyes and the risk

for bladder cancer
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a Nano-cosmetics: No health risk 

References

Improving permanent weaving and 

hair strengthening

References

Safety of nano materials

References

New antioxidant findings

References

Cell-active folic acid

References
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Cosmetics legislation to note:

IKW Information: Communication

between aroma chemicals providers –

customers

IKW Information: U se of essential oil

IKW Information: Best before dates for

cosmetics and personal care products

Anti-Aging &  Co.: J ust how far can 

marketing claims go?

References
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Supplier listing ingredients and 
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Resins and polymers

Address listing

Contract Services International

Address listing

Ingredient Providers International
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Packaging Providers International

Address listing

MARK E T DATA AND S TUDIE S

n by country

Geo cosmetics: Detailed description 
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Market Data Cosmetic Market
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mass market world-wide

Hair Care: Market data world-wide
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segments and countries
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products recently launched 

(international)

Sun Care/  Sun Protection: 

Market data international

B2 B Markets

Active Ingredients: Study: 

Active Ingredients in Cosmetics 

(Frost &  Sullivan)

Packaging: Results of COSSMA online

survey on packaging innovation
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additional information
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download  - just enter the U RL
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your browser to view the full data 
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n www.cossma.com/ companypublication

Aisa Packaging

New cap orientation technology for new

tube packging opportunities

Alcan Packaging Beauty

Imagination Realiz ed

Ballerstaedt

Aluminium recessed seals, sealing

machines and systems

BASF

Launch of new visual image for the 

cosmetic solution division

Bomo T rendline Innovative Cosmetic GmbH

High-Q uality Plastic Packaging

Boxal

Hair care producers go for 

Newcan by Boxal

Boxes Group

Prestige Oblige

C.E. Roeper

Prepared for the next generation 

of natural colours

Ciba

We create effects to improve 

the q uality of life

CLR

Efficient actives and concepts 

for cosmetics

Cognis Care Chemicals

Innovative concepts meeting consumer

demand for wellness products

Cosi

Continue to suprise and exite 

the beauty industry

Coster Group

A leading multinational company 

in spray and dispenser packaging

Degussa

T he leading resource in the 

development of cosmetics

Dermatest GmbH

Your institut for Dermatoloty

Dreiturm

Ein Dienstleister im Profil

Dr. Straetmans

Moderne Kosmetikrohstoffe

DSM

Parsol SLX  – U V  protection by 

liq uid-mineral technology
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N E W S MAR K E T S +  P R OF IL E S

People

Clarins I Thibault Vabre and

Eric Anoniotti, senior make-up

artists at Clarins, Paris, were

awarded the 2007 “Goldene

Maske für Visagistik” award at

the Beauty International ev ent in

D üsseldorf.

Co ty I A licence for the market-

ing and dev elopment of a fra-

grance has been agreed between

Coty  and K ate Moss. K ate Moss

already  models for the global pro-

motional campaign for P roc ter &

G am b le’s R im m el brand. In the

autumn the new, as y et unnamed

fragrance will be launched, initial-

ly  in Europe the Middle East and

Australia, followed by  the U S A,

Canada and L atin America.

Co ty I W ith the creation of a

W orldwide B usiness U nit C oty

Beauty will merge their mass-mar-

ket businesses*  in N orth and

S outh America, Europe and the

F ar East. The head of the newly

formed business unit is H ans

J oachim H onigford, formerly  pres-

ident of C oty Beauty E urop e.

D ro m I Achille R iv iello (3 9 )

has mov ed from F irm enic h to

D rom where he will be the per-

fumer responsible for the H ome

Care sector.

F lo rate c h I The new test lab-

oratory  at F loratech is being run

by  L awrence A. R heins, PhD .,

Vice President of S cience &

Technology . H e has ov er 20

y ears ex perience in the dev elop-

ment and clinical testing of der-

matological and cosmetics prod-

ucts.

IF F I Christophe de Villeplee

has been appointed Vice Presi-

dent, R egional General Manager

for the N orth American fra-

grances div ision of IF F . This busi-

ness cov ers fine perfumery  as

well as functional perfumery .

L a P rairie I Claudine K essler

is the new head of the F rench

subsidiary  of the L a Prairie

G roup .

L iz  Claib o rne I Tim Gunn

has been appointed Chief Cre-

ativ e O fficer at L iz  Clairborne.

R isd o n I S herri R uffini, who

has been inv olv ed in cosmetics

packaging for 1 4  y ears, has now

joined the R isdon sales team as

K ey  Account Manager.

S h ise id o I J ohannes B eier,

who for many  y ears has been

sales manager, has now been ap-

pointed sales director for the S h i-

s eid o, C lé  d e P eau, S erg e

L utens , C arita and D ec lé or

brands.

S y m rise  I N icolas S iega has

been appointed Global Account

D irector for the company ’s client

P roc ter &  G am b le. H e takes ov er

from R ene Graf who has left the

company .

* The Coty  B eauty  brands include Adidas, 
Aspen, Astor, B aby  Phat, Celine D ion, Chupa
Chups, D av id and Victoria B eckham, D esper-
ate H ousewiv es, Esprit, Ex clamation, Isabella
R ossellini, J ov an, K y lie Minogue, Mary -
K ateandAshley , Miss S ix ty , Miss S porty , 
N autica, Phat Pharm, Pierre Cardin, R immel,
S hania Twain, S tetson and Vanilla F ields.

Co m p a n ie s

+ + + A rb e itsg e m e insc h aft

O nline  F o rsc h u ng

(A G O F ) I According to the Per-

fumery  and Cosmetics section of

the AGO F  (an on-line research

consortium) 5 7.7 percent of Inter-

net users are interested in per-

fumes, toiletries and cosmetics

products. 9 4 .2 percent hav e pur-

chased such products during the

last 3  months. Almost one in two

Internet users who are interested

in cosmetics (26 .5  percent to be

ex act) use the Internet as a

source of information on these

products. F or men in particular

the Internet offers the adv antage

of not hav ing to pluck up the

courage to go into a cosmetics

retail shop to make a purchase.

+ + + A rk e m a I Brons on &  J a-

c ob s are now marketing in China

Arkema’s cosmetics powders

from the O rg as ol range.

+ + + B e ie rsd o rf I Bud elp ac k

International has taken ov er the

running of the H irtler soap facto-

ry  from B eiersdorf. The D utch

group, which acq uires 1 00 per-

cent of the H irtler shares and is

promising to maintain the 9 3  jobs

at the plant, is a contract manu-

facturer and packer of fast mov -

ing consumer goods. W ith 1 ,700

employ ees and 9  production

sites in sev en European countries

the group prov ides its clients with

manufacturing and packaging

serv ices. In 2006  B udelpack

turned ov er 220 million Euros.

+ + + B e ie rsd o rf I The pro-

duction and logistics facilities of

B eiersdorf F rance in S av igny -le-

Temple hav e been sold. The pro-

duction facilities hav e been

bought by  F arev a and N orb ert

D entres s ang le has bought the

logistics facilities.

+ + + F lo rate c h  I The efficacy

of F loratech activ e ingredients will

Clarins: 

Thibault Vabre

Clarins: 

E ric  A no nio tti

Co ty : 

K ate M o ss

Co ty : H ans J o ac him

H o nig fo rd

D ro m : 

A c hille R iv iello

F lo ratec h: 

L aw renc e A . R heins

now be clinically  prov en in a new

1 ,200 sq uare metre consumer

test laboratory . The eq uipment in

the laboratory  includes a climate-

controlled test unit, a clinical pho-

tography  studio and a hairdress-

ing area to enable ingredients

and formulations to be tested.

+ + + IK  K u nststo ffv e r-

p ac k u ng e n I According to

their national trade association (IK

K unststoffv erpackungen) German

companies in the plastic packag-

ing industry  turned ov er a total of

1 1 .5  billion Euros last y ear and so

reconfirmed plastics as the most

important packaging materials.

The sector saw increased unit

sales of 7 percent and turnov er

went up by  9  percent.

+ + + L ab  S e rie s I In 1 9 8 7 L ab

S eries was the first skin care

range dev eloped ex clusiv ely  for

men. At the new interactiv e L ab

S eries  Bar men can now not only

find out about the latest product

range but also get information

about the condition of their skin.

+ + + L u b riz o l I L ubriz ol is ex -

panding its presence in China

with an inv estment of 4 0 million

U S  D ollars. The construction of a

new 3 1 ,000 sq uare metre pro-

duction facility , where cosmetics

ingredients such as thickeners

and sty ling poly mers will be pro-

duced, should be complete by

Cam p bell W alter (left) and  W ay ne

B arratt o f E artho il, w ith H ug o  B o v ill

o f Treatt (rig ht) no w  w o rk ing  to -

g ether und er a new  c o o p erativ e

arrang em ent 

photo: Treatt
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