
D
uPont were showing printed

c onta iners for perfum e a tom -

isers, printed using the sub li-

m a tion proc ess, tha t prev ent the a c -

tua tor from  b eing a c c identa lly  oper-

a ted or the pa c k  from  b eing da m a ged

in, for ex a m ple, a  ha ndb a g. T he c om -

pa ny  ha d a lrea dy  dev eloped a

gla ss/pla stic  hy b rid outer shea th us-

ing their im pa c t resista nt Surlyn m a -

teria l. T his la test dev elopm ent now

inc ludes a n interc ha ngea b le two-

piec e shell m a de from  C ra s tin PB T  or

D e lrin poly a c eta l whic h c a n b e dec o-

ra ted with different pa tterns a nd

c olours using the sub lim a tion print-

ing proc ess. T he proc ess uses a

pa tented ink  c a rrier tha t m oulds it-

self to three-dim ensiona l a nd other

c om plex  surfa c es without folds or

c rea ses a nd so produc es high prec i-

sion print results. S ub lim a tion ink s

penetra te up to a  depth of 0 .2  or 0 .3

m illim etres into the m a teria l, whic h

m ea ns tha t the dec ora tion is ex -

trem ely  resista nt to sc ra tc hes a nd

a b ra sion. U sing sub lim a tion printing

it is possib le to dec ora te pa c k a ging

with m ultic oloured im a ges, photos

or pa tterns.

T he new M o d ulA rt from P fe iffe r is a

m onob loc  pa c k a ging c onc ept tha t c a n

b e ea sily  a da pted to the c lient’s wishes.

It inc ludes a  pum p, outer shell a nd a c -

tua tor a ssem b led from  sta nda rd c om -

ponents whereb y  only  the outer shell or

housing ha s to b e c ha nged to a c hiev e

produc t differentia tion a nd offer c lient-

spec ific  design solutions a t a  fra c tion of

the usua l dev elopm ent c ost. T he

sha pe, dec ora tion a nd c olour of the

shell c a n a ll b e a da pted a s req uired.

COSSMA has been on the trail of

the m ost interesting  hig hlig hts

seen at L u x eP ac k  2 0 0 6 , w hic h

took  p lac e in Monac o from

Oc tober 2 4 th to 2 7 th 2 0 0 6 .
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P R O DU C T IO N E V E N T S

Customised dispensing system
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L o ts  to  c a tc h  th e  e y e

LuxePack

L ux e P a c k  s urv e y re s ults

The company Ediliance has carried out a

surv ey of the lux ury g oods mark et on b e-

half  of  L ux eP ack . A ccording  to their f ind-

ing s the European lux ury pack ag ing  mark et

w as worth 3 .5  b illion Euros in 2 0 0 5 . F rance

plays a leading  role here w ith a 2 3  percent

mark et share. The cosmetics and perfume

sectors account for 6 8  percent of the total

mark et and so contrib ute 2 .3  b illion Euros

to the total turnov er.

W ith the aim of nurturing  the pack ag ing  in-

dustry’s v ision and inspiring  further innov a-

tion L ux eP ack  commissioned a s tu d y enti-

tled L ux eP ack  Trends &  M ark et O b serv er,

from w hich certain k ey trends could b e ob -

serv ed. A ccording  to this study, as an ex -

ample, m a te ria ls are b ecoming  lig hter. F la-

cons and pack ag ing  are an interplay of ma-

terials, colours and shapes. There is also a

mov e to desig n pack ag ing  w ith p rote c tion

from  c ou n te rfe itin g much more in mind. A nd

e n v iron m e n ta l c on s id e ra tion s are g aining  in im-

portance. W ith lux ury g oods the desig n de-

tails and a clear identif ication of the targ et

consumer g roup w ith the aim of mak ing  an

unmistak ab le impression are sig nif icant

factors. The lux ury g oods sector is also

seek ing  to eng ag e more w ith y ou n g e r c on -

s u m e rs , for w hom the senses play an impor-

tant role in the b uying  decision. P ack ag ing

has to b e an ex citing  surprise to rev iv e the

impulse to b uy.

A  gift from 

th e oc ea n

p
h

o
to

: 
S

y
lv

ie
 d

e
 F

ra
n

c
e



Gerresheimer were showing O p a lN u a n c e. O n the st a nd

were p rototy p e fla c ons a nd  ja rs in soft ly  t inted  op a l gla ss tha t

c a lled  to m ind  iv ory , or a  trop ic a l b ea c h. T he gla ss is a v a ila b le

in high gloss or etc hed  m a t t  with a  sm ooth or tex t u red  su rfa c e

finish. B ec a u se it  is b a sed  on na t u ra l ra w m a teria ls the gla ss is

ju st  a s op a q u e a s if it  were white, a nd  so a lso offers a  b u ilt - in

light  p rotec t ion tha t  m a k es m a ny  of the c olou r c oa t ing

p roc esses su p erflu ou s.

N o  p ro d u c t b a c k -flo w

R ex a m la u nc hed P ro d ig io , a n a irless lot ion d isp enser

whose c losu re d ev ic e inc orp ora tes p rod u c t  hy giene b a sed  on

the c om p a ny ’s C lea n P o in t p roc ess. T he a irt ight c losu re is a c t i-

v a ted  b y  a  sm a ll ga te d ev ic e, whic h, onc e the c rea m  ha s m ov ed

throu gh, slid es shu t  to ensu re the p erfec t  c losu re of the ex it

t ip . T he new d isp enser m ea ns no m ore d ried  c rea m  d ep osits

a nd  a lso elim ina tes the risk  of c logging a t  the ex it  t ip  or a rou nd

the c ha m b er. T he a irt ight c losu re m a k es it  im p ossib le for a ny

p rod u c t  tha t  m ight ha v e b een in c onta c t  with the a ir, light or

sk in to flow b a c k  into the d isp enser, so k eep ing it  free of a ny

im p a irm ent. T he p a tent- p rotec ted  a irless p u m p  m ec ha nism  is

fit ted  with wid er interna l c ha nnels for op tim u m  flu id  flow, a l-

lowing regu la r, sm ooth a nd  ea sy  p rod u c t  u se withou t m essy

sp la shes or c logging. B ec a u se there is no c onta c t  b etween the

lotion a nd  a ny  m eta l p a rt  or ela stom er, the p rod u c t  p rom otes

grea ter c om p a t ib ilit y . It  is a lso 1 0 0  p erc ent rec y c la b le.

T 1 is R ex a m A irsp ra y ’s new foa m er p u m p  whic h is c u rrent-

ly  b eing u sed  on the C o lg a te P a lmo liv e foa m ing ha nd -wa sh for

k id s. T he p rod u c t , in a  c onta iner d ec ora ted  with p engu ins, is

c a lled ” S p lish S p la sh S p lo sh“ , a nd  is sc ented  with a  b erry  c her-

Bottles and jars with an ivory glow
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ry fragrance. It is to be launched initial-

ly in Italy, F rance, G erm any and H ol-

land.

Metal cap for tube-shaped

flacon s

A  v ery ap p ealing alum inium  cap

has been p roduced by S eidel for the

new ” C reate“ fragrance from  P um a. T he

gleam ing silv er cap  com p letes the con-

tours of the glass flacon, w hich is

shap ed lik e a tube. It has a fluted edge

and an em bossed P um a logo.

T he flacon, designed by S y lv ie de

F ran ce for the fragrance ” L “ by L olita

L em pick a, is intended to recall the

G reek  m yth of the S irens. T he aq uam a-

rine-coloured container is shap ed half

lik e a heart and half lik e a p ebble and is

crow ned by a crystal-clear cap  drap ed

w ith a netw ork  of golden threads.

E v olux is the nam e of the new , 1 0 0

p ercent m etal p um p  p roduced by 

V alois for high-end facial care p roducts

such as m oisturising lotions, anti-age-

ing p roducts and liq uid foundations.

T he elegant p um p  w ith its clean lines is

av ailable in tw o v ariants: the gleam ing

gold v ersion, called G lossy G old is

m ostly suitable for lux ury p roducts,

and the G lossy S ilv er m odel is aim ed at

high-tech form ulations. AM

PRODUCTION EVENTS

Aluminium cap for Puma fra-

g rance  in tub e -s h ape d  containe r
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Id e al for th e  mas s tig e

mark e t 
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K id s ’ h and -w as h  prod uct
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Inte rch ang e ab le  tw o-pie ce  h ous ing  e nh ance d  w ith  

s ub limation printing
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L ux eP ack  at a g lan ce

With a total of 5,590 visitors the 19th LuxePack,

w hich to o k p lace fr o m  O cto b er  2 4 th to  2 7 th

2 0 0 6  in  M o n aco , b eat p rev io us  atten d an ce fig -

ures  b y  2 0  p ercen t. 6 3 .8  p ercen t o f the v is ito r s

d es cr ib ed  them s elv es  as  co m p an y  m an ag in g  

d irecto r s , p urchas in g  o r  m arketin g  m an ag er s .

56 different countries w ere rep res en ted  at the 

exhib itio n  b y  exhib ito r s  an d  v is ito r s .




