
The strong economic

u p tu rn in G erma ny  in 2 0 0 6

a lso ma d e itself felt in the

cosmetics a nd  toiletries

sector. D r B ernd  S troemer,

hea d  of the IK W  (G erma ny ’s

C osmetic, Toiletry , P er-

fu mery  a nd  D etergent

A ssocia tion) p oints ou t the

sectors tha t contrib u ted  to

the 2 .9  p ercent grow th in

the d omestic ma rk et in

2 0 0 6 , d riv ing sa les u p  to

1 1 .4 3  b illion €. The p er

ca p ita  sp end  rea ched  1 3 9  €.

T
he hair care sector, with sales of

2 .8 5  b illion  E u ros, is still the

b ig g est sin g le p rod u ct categ ory .

T u rn ov er g rew in  2 0 0 6  b y  1 .4 5  p ercen t,

larg ely  than k s to in creased  sales of

sham p oos, con d ition in g  rin ses an d

m ou sse con d ition ers. S ales of m ore

elab orate con d ition in g  treatm en ts

stag n ated  d u e, it wou ld  ap p ear, to con -

su m ers with on ly  lim ited  tim e av ail-

ab le rely in g  on  con d ition in g  rin ses.

C oloran ts an d  tin ts, hairsp ray s an d

lacq u ers, hair g els, sty lin g  an d  b low-

d ry  lotion s, as well as hom e p erm s, are

all b ein g  u sed  less freq u en tly  an d  so

su ffered  a fall in  sales.

T he secon d  b ig g est C & T  m ark et sec-

tor, sk in  care p rod u cts, fared  ev en  b et-

ter, g rowin g  b y  3 .5  p ercen t to reach

2 .5 8  b illion  E u ros. A ll of the m ain  p rod -

u ct categ ories, su ch as sk in  an d  han d

cream s, lotion s an d  facial care, con -

trib u ted  to this g rowth.

A light tan is seen as part of

a w ell c ared -for look

T he b ig  story  of the y ear was b od y

lotion s with a tou ch of self- tan n er.

D ou b le-fig u re g rowth rates an d  n u m er-

ou s n ew p rod u ct lau n ches testify  to the

fact that a n ice lig ht tan  is, for a larg e

n u m b er of con su m ers, an  essen tial

p art of look in g  g ood . H owev er, the

m ark et for su n  care p rod u cts, which

reg istered  an  in crease of 2 .5  p ercen t,

d id  n ot g row as fast as in  2 0 0 5 .

T he third  b ig g est sector, which also

en joy ed  b u oy an t sales, is still tooth an d

oral care. T u rn ov er has n ow reached

1 .2 5  b illion  E u ros, eq u iv alen t to an  in -

crease of 3 .6  p ercen t ov er 2 0 0 5 . T he

tren d  toward s hig her v alu e p rod u cts in

this sector con tin u ed  throu g h 2 0 0 6 .

In  colou r cosm etics it was p leasin g

to n ote that the d own ward  tren d  seen

ov er the last two y ears has b een  halted .

T he tu rn arou n d  in  2 0 0 6  saw sales g row

b y  2 .2  p ercen t to reach 1 .2  b illion  E u -

ros, than k s larg ely  to ey e an d  face

m ak e- u p  p rod u cts. S ales of lip  care

p rod u cts actu ally  fell.

A fter sev eral y ears wom en ’s p er-

fu m es an d  frag ran ces at last en joy ed

in creased  sales in  2 0 0 6 . T otal tu rn ov er

was 7 7 4  m illion  E u ros –  4 .5  p ercen t u p

on  the p rev iou s y ear. H ig h-en d  p er-

fu m es fared  p articu larly  well, an d  con -

su m ers were ob v iou sly  tem p ted  b y

m an y  of the n ew frag ran ce lau n ches

(ab ou t 1 2 5  in  all) .

M en’s groom ing: still a 

m ark et w ith room  for grow th

S ales of m en ’s g room in g  p rod u cts

g rew at an  ab ov e-av erag e rate in  2 0 0 6 ,

reachin g  6 7 6  m illion  E u ros ( + 4 .5  p er-

cen t) . T he p rin cip al in creases were in
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M arket enjo y s

2.9 % growth
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The year’s big winner – body lotion

with a tou c h of self-tanner

p
h

o
to

: 
F

lo
re

n
a



the men’s fragrances and skin care

creams catego ries. T he latter o nce

again enjo y ed do u b le- figu re gro w th,

b u t at 6 6  millio n E u ro s is a catego ry

still w ith u ntap p ed p o tential.

T he slide in sales o f b ath and sho w -

er p ro du cts seen o v er recent y ears

seems to  hav e b een halted. A fter a 0 .4

p ercent increase in 2 0 0 5  the market

grew  b y  3 .4  p ercent in 2 0 0 6 , reaching

7 4 8 .5  millio n E u ro s. T his p o sitiv e trend

is mainly  du e to  sho w er p ro du cts,

w hilst fo am b aths and b ath o ils fell

b ack slightly .

E v en deo do rants grew  mo re stro ng-

ly  than in the p rev io u s y ear. S ales in-

creased b y  4 .5  p ercent, to u ching 6 9 8

millio n E u ro s, help ed in no  small de-

gree b y  the lo ng ho t su mmer o f 2 0 0 6 .

S ales o f so ap s and sy ndets, at 2 1 0 .6

millio n E u ro s, registered a slight fall

against 2 0 0 5  o f 0 .2  p ercent. W hilst liq -

u id so ap s, w ith b o dy  and hand w ashes,

co ntinu ed to  gro w , sales o f b ar so ap s

fell o nce again.

T he “ o ther co smetics and to iletries”

secto r reco rded an increase o f 1 .5  p er-

cent, tu rning o v er 4 3 3  millio n E u ro s.

T his gro w th w as to  a v ery  large ex tent

thanks to  the increase in sales o f b ab y

care p ro du cts. In fact, as w e kno w , cer-

tain o f these p ro du cts are

regu larly  u sed b y  adu lts.

Dr. Bernd Stroemer, head of

the IK W  –  the G erman C os metic ,

T oiletry , P erfu mery  and 

Deterg ent A s s oc iation – , 

F rank fu rt, G ermany
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*p rodu c t s ec tors : in b illions  of €
Sou rc e: IK W  M ark et A naly s is  G rou p

Share of the German personal care market 2006

O ral c are: +  3 .6  %
C olou r c os metic s : +  2 .2  %

W omen’s  frag ranc es , 

p erfu mes : +  4 .5  %

Show er &  b ath: +  3 .4  %

Deodorants : +  4 .5  %

M en’s  c os metic s : +  4 .5  %

Soap s  &  s y ndets : - 0 .2  %

O ther toiletries : +  1 .5  %

H air c are: +  1 .4  %

P erc entag e c hang e b y  p rodu c t s ec tor

Sk in c are:

+  3 .5  %
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