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COSSMA Sponsored Webinar - Online Seminar:  

The phenomenon of sensitive skin 
 

Date:  Tuesday, 11
th
 of November 2014, 2 P.M. (Berlin Time)  

Duration:  30-45 minutes 

Language: English 

Speaker: Angela Kleiner,   

  Marketing Manager at Croda GmbH and Sederma GmbH, Nettetal, Germany 

  Head of Technical Marketing for all business units 

  Member of Croda GmbH Board, www.croda.de 

 

About  the seminar: 

 

The webinar is targeted at the international cosmetics and personal care industry where people want to 

learn more about the characteristics of sensitive skin. Ms. Kleiner will feature physiological processes 

and also demonstrate approaches to protect and regenerate sensitive skin.  

 

In the course of the presentation the characteristics of sensitive skin and correlated skin conditions 

such as dry skin and aged skin are addressed. Physiological processes within the skin which trigger 

these symptoms are looked at. High performing, partly medicine-based examination methods and end 

points are also explained.   

 

All participants will have the opportunity to ask questions to Ms. Kleiner during and after the 

presentation via the integrated chat tool on the webinar platform.  
 

About the Speaker 

 

Angela Kleiner is Marketing Manager at Croda GmbH and Sederma 

GmbH, Nettetal, Germany. She is head of Technical Marketing for all 

business units and member of the Croda GmbH board. 

 

She is known as an experienced speaker in the cosmetics industry 

 

Before joining Croda in 2003, Angela Kleiner worked with L’Oréal 

Germany. Ms. Kleiner has a degree as a food chemist (Staatlich 

geprüfte Lebensmittelchemikerin) from universities in Stuttgart, 

Würzburg and Freiburg.  
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Abstract: The phenomenon of sensitive skin  

 

Many consumers see their skin as sensitive. However, there is no generally accepted definition of 

sensitive skin. Up till now there are also few assured findings about constitutional factors for this skin 

condition. Newer examinations suggest differences in the structure of normal and sensitive skin. 

Additionally throughout our lifetime the skin is subject to changes due to intrinsic and extrinsic 

factors. This is also confirmed by the consumers´ perception.  With increasing age the part of those, 

that regard their skin as sensitive, grows.  

 

In the course of the presentation the characteristics of sensitive skin and correlated skin conditions 

such as dry skin and aged skin are addressed. Physiological processes within the skin which trigger 

these symptoms are looked at. High performing, partly medicine-based examination methods and end 

points are also explained.   

 

In addition approaches to the modern cosmetology are presented, to protect the skin with special 

actives and to stimulate its regeneration. The spectrum goes from actives for intelligent regulation of 

the water balance to the facilitation of the skin´s own ceramid synthesis to the efficient stabilisation of 

the skin protection barrier.   

 

Further publications by Angela Kleiner (Croda) in COSSMA: 
 

Subscribers to COSSMA can download these articles free of charge – Be a subscriber now, and 

register at www.cossma.com/samplecopy! COSSMA subscribers can download these articles free of 

charge – To read COSSMA now register at www.cossma.com/samplecopy! 

  

 Web-TV Interview: What works for sensitive skin 

 Article: “What’s next, after Doctor Brands and Organic Beauty - Nutricosmetics?”  

    (from COSSMA 4/2014) 

 Artikel: „ Was nach Doctor Brands und Organic Beauty kommt: Nutricosmetics? “ 

    (aus COSSMA 4/2014) 

 Article: “Proteomics and hair dynamics” (from COSSMA 12/2013) 

 Artikel: „Proteomik und Haardynamic“ (aus COSSMA 12/2013) 

 Article: “New sources of actives for cosmetics“ (from COSSMA 5/2014) 

 Artikel: “Neue Wirkstoffquellen für die Kosmetik“ (aus COSSMA 5/2014) 

 Article: “Border zones with photo ageing” (from COSSMA 1-2/2013) 

 Artikel: „Grenzbereiche beim Photoageing“ (aus COSSMA 1-2/2013) 
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