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Product of U.S.A.

Introducing Imulsi­Fi™

All Natural Stabiliser for Personal Care Applications  

– Created by Nature, Enhanced by Fiberstar™

Europe

E: personalcare@azelis.com  

T: +44 1992 825555

www.azelis.com

Fiberstar

E: info@imulsi­fi.com

T: 001 7154257550

www.imulsi­fi.com

™

INCI: Citrus Aurantium Sinensis (Orange) Fiber

All n
atural emulsion stabiliser
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SERVICE DOWNLOADS

Free Downloads for Subscribers
www.cossma.com/download

Click through our Web TV clips: www.cossma.com/tv COSSMA Download Tip 

Background Information: 

Cosmetotextiles: Skin care you can wear

Dr. Raymond Mathis, Director of Technology, Delivery Systems, Care Chemicals

at Cognis, presents the concept of cosmetotextiles. The types of textiles and

their functions are continuously evolving, and today modern finishes can add a

new dimension to a textile’s function. Integrating cosmetics into textiles offers a

unique platform for delivering such products

while a garment is being worn. The increased

convenience coupled with functionality con-

verts cosmetotextiles into true “active” players

that can help increase our sense of wellbeing.

COSSMA subscribers have access to the refer-

ence list. They can also download two scientif-

ic background articles

Log in and take full advantage! On the COSSMA

web site we post lots of additional information

elated to the topics covered in the magazine. 

You will find more than 1,000 useful additional items

to extend your knowledge and understanding:

more information on the ingredients and 

finished products that we cover, market data and

statistics, supplier listings, literature references, 

scientific articles, product formulations and useful

base formulations. Take a look right now, at 

www.cossma.com/downloads

Top-Downloads for May

• Product Information:

Product Fact Sheet Emulsense™ (Inolex)

• Scientific Information:

Chart Skin Sensory Evaluation

Pillow Talk (Cognis)

• Literature References:

Pomegranate kernel oil: 

Active oil for anti-ageing 

products (Gustav Heess)

• Market Data:

Facial Care Market Worldwide

(Euromonitor)

• Formulations:

Shimmering Bronze Gel (Clariant)
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2. COSSMA VIP Summit: Visions for the future

Visions for the future of the COSSMA-VIP-Summit

participants include further developments in nan-

otechnology, cream formulations without water,

colour cosmetics without colour pigments or the iden-

tification of active molecules in natural ingredient

blends. Regulation and legislation can also be 

a driver for innovation.

Andy Gatesy, Chairman and CEO, and Dorien Bianco,

Marketing Manager, at Toly explain how the company

is expanding its presence in China, India and South

Corea.

Cosmetotextiles – a trend on the rise?

The exclusive service for 
our subscribers:

At www.cossma.com/download
you will find additional information 

that you can download.

Your access codes for May:

User name: cossma5
Password: age

DOWNLOAD

Dr. Rüdiger Mittendorf, Vice Chairman of the Board at

Sebapharma, presents the sucessful middle-sized

company. He sums up the most important achiev-

ments in the last 10 years, for example facial care

products based on micro emulsions.

Jean-Louis Mathiez, CEO of Cinqpats points out inno-

vative applicator solutions. He sees a lot of develop-

ment in the high-tech part of the market, for example

electronic devices in applicators.

www.cossma.com



SERVICES FORMULATIONS

Facial care

F
or those who are keen on natural formulations the following

should be of interest: Natural Respect After Shave Balm from Cro-

da, Mineral Oil Free Eye Shadow from DermaGlo Cosmetic Col-

orants, Natural O/W Face Cream for Dry Skin from Evonik and Natural Lipstick from

Zenitech. Exciting anti-ageing concepts are the promise in formulations such as

Night Shift Eye Rescue Lotion from Croda, the Moisturizing Anti-Ageing Cream Gel

from Clariant, the O/W Anti-Wrinkle Cream – Filler Effect from Evonik, the Anti wrin-

kle day cream with IBR-Snowflake from IBR and the Bioenergetic Concentrate for

Ageing Skin from ISP. 

There is also an interesting selection of concealers: the Blemish Fade Conceal-

er from Croda, the Concealer with Care-Effect from Zschimmer & Schwarz, and the

Photocromic Blemish Concealer from PolymerExpert. 

*This month’s access codes can be found on the Internet button on this page. 

In this issue we bring you 35 formulations for facial care products

and colour cosmetics as put forward by a total of 27 ingredients

suppliers. If you are particularly interested in one or more of

these formulations you can download them free of charge

from our web site* at  www.cossma.com/download.

Croda Chemicals Europe Ltd.

Contact: Cowick Hall, Snaith 

Goole DN14 9AA; United Kingdom

www.croda.com/europe/pc

pc-europe@croda.com

Profile: Croda is one of the world’s leading

suppliers of speciality raw materials, combining

functionality with a natural positioning to pro-

vide winning ingredients for the personal care

industry. With a wide and diverse product

range, Croda offers innovation supported by

proven efficacy testing across all personal care

market sectors.

Formulas: – Night Shift Eye Rescue Lotion

– Natural Respect Aftershave Balm

– Blemish Fade Concealer

– In Control Oil Balcing Lotion

– Lipstick with Crodamol STSIn June we will focus specifically on formulations for natural cosmetics, and in August it will once again be the turn of hair
care formulations. All of the information published here has been carefully assembled, however neither the publishers,
nor the developers of these formulations, can accept responsibility for their safety or accuracy.

Via Europa, 34
24060 BOLGARE (BG) ITALY
mail: info@induplast.it
Phone: +39 035 835 4011
Fax: +39 035 835 4120

www.induplast.it

The new distinctively big ball rrooll ll--oonnEE line has been concepted with all the
Italian style and design to offer customers a difference to the typical roll-on
packagings on the market and enabling their products to stand out above the
rest.
Eco-friendly packaging, the new rroollll--oonnEE is 100% PP/PE recyclable material and
available in volumes of 50 ml and 75 ml.
The ball size 1.4" inch, in line with the latest market trends, makes them perfect
for personal, skin care and para-pharmaceutical use.
Following the success of the latest developments, Induplast offer a smooth or a
matt finished version both for body and cap providing customers with a variety of
styles.
Many different colours and decoration options are available to add value to this
already highly distinctive Italian design packaging.

Induplast will be pleased to introduce you to the new big ball rroollll--oonnEE line and
the whole range of their products at Cosmetic Business - Munich the 17th and
18th June, Hall 2 - Booth C19

Ätherische Öle
Essential Oils

Gewürz-Oleoresine
Spice Oleoresins

Riechstoffe
Aromatic Chemicals

Paul Kaders GmbH
Eschelsweg 27 – 22767 Hamburg

Telefon: + 49-40-380 308-0
Telefax: + 49-40-380 308-27

E-Mail: paul@kaders.de

Seit 1910: Ihre Experten mit dem Ohr zur Welt

The exclusive service for 
our subscribers:

At www.cossma.com/download
you will find additional information 

that you can download.

Your access codes for May:

User name: cossma5
Password: age

DOWNLOAD
www.cossma.com



FORMULATIONS SERVICES

Merck KG aA

Contact: Performance & Life Science 

Chemicals, Cosmetics & Food

Frankfurter Str. 250, 

64293 Darmstadt, Germany

www.merck4cosmetics.com

Profile: When beauty means passion, Merck

ingredients are your choice. Besides

active ingredients, organic and inor-

ganic UV filters as well as insect re-

pellents we supply a wide range of

speciality fillers, effect pigments for

decorative cosmetic and packaging 

to give your brand uniqueness.

Formulas: – Creamy Highlight

– Mattifying Foundation (O/W)

– Long Lasting Lipgloss

– Eyeshadow Brown Amber

– Platinum Face Mask

Luvigel® STAR Kissed Bronzing Cream

BASF

Liquid Eyeliner

Bayer MaterialScience AG

Orange Dreamsicle Lip Butter Balm

BioChemica International

Shimmering Eye Shadow

Clariant

Mineral Oil Free Eye Shadow

DermaGlo Cosmetic Colorants

Waterproof Mascara Greensil

Greentech GmbH

Super Shimmer Lip Gloss 

Inolex

Lip Plumping Balm with Volulip™
Sederma

Natural Lipstick

Zenitech

Concealer with Care Effect

Zschimmer & Schwarz

Moisturizing Anti-Ageing Cream Gel

Clariant

Daily Cashmere Touch Day Cream

Cognis

Face Cream with Kakadu Plum

Cosmetochem International AG

Cool Caress Facial Lotion

Dow Corning

Energizing Cream Gel

Evonik

Natural O/W Face Cream for 

Dry Skin

Evonik

O/W Shine Control Face Cream

Evonik

O/W Anti Wrinkle Cream – 

Filler Effect

Evonik

Anti wrinkle day cream with 

IBR-Snowflake

IBR Ltd

Bioenergetic Concentrate 

For Aging Skin

ISP

Omega-3 Healthy Skin Lotion

Protameen Chemicals Inc.

Soft Cream Touch O/W

Symrise

Self Tanning Cream

The HallStar Company

Mango Citrus Zest – O/W

Univar Europe

Photochromic Blemish Concealer

PolymerExpert

In our industry, the one thing we all know is that

things change. We must constantly meet unexpected

challenges. Explore unfamiliar ways of doing things.

Approach business opportunities with open minds

and optimism.

As a leader on the front line of the personal care

industry for over 100 years, we offer not only

innovative, effective ingredients – we deliver unique

perspectives on emerging trends. In the last three years

alone, Inolex has brought to market the revolutionary

preservative-free system, Spectrastat™, and the world’s

first all natural cationic material, Emulsense™. With a

relentless commitment to creating the best solutions

possible, our high performance products have been

developed to help people look and feel better –

more satisfied, with a unique sense of confidence.

Change is here. At Inolex, we’re ready.

IDEAS START HERE

innovating possibility™NATURALS • SUN CARE • PRESERVATION

Colour Cosmetics:

Facial Care:

www.cossma.com



SERVICES BOOK SERVICE
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Current technical books – selected for you by the COSSMA editori-

al team. Further information on the items listed, as well as lots more

interesting titles, can be found in the beauty professional’s bookshop

at www.beauty-profi-shop.com. Order your personal copies today!

www.cossma.com/shop

www.beauty-profi-shop.com 

Phone +49 (0) 6123 9238-206

health-and-beauty.com@vertriebsunion.de

Jean-Marie Martin-Hattemberg

Lips of Luxury

In the French/English

book Lèvres de Luxe

or Lips of Luxury

Jean-Marie Martin-

Hattemberg de-

scribes the fascinat-

ing and multifacetted history of lipstick

– from its origins to the present day.

168 pages, hard bound, € 29.80

Johann W. Wiechers, PhD

Skin Delivery Systems

In this handbook en-

titled “Science and

Application of Skin

Delivery Systems” 

expert contributions

update the reader on

the latest findings in 

this field.

511 pages, hard bound, € 239.00

ECV

Blue List

This reference work

for cosmetic ingredi-

ents, with CD-ROM,

lists 8,000 cosmetic

ingredients, includ-

ing additives.

880 pages, with 

CD-ROM, € 168.00

Cheryl M. Burgess

Cosmetic Dermatology

This book explains

cosmetic treatments

carried out by derma-

tologists and how the

symptoms of skin age-

ing can be treated.

170 pages, 35 illustra-

tions, 33 charts 

and tables, € 96.25

Fiedler

Encyclopaedia of 

Excipients

This 2-volume ency-

clopaedia contains

more than 12,900

entries covering ad-

ditives, as well as a

list of the manufac-

turers.

2 volumes, 

1,600 pages, hard bound, € 350.00

Kai Bester

Personal Care Compounds

in the Environment

This book covers in

detail which toxic

chemicals are re-

sponsible for harm-

ing the environment.  

244 pages, hard

bound, € 129.00 

Tharwat F. Tadros

Colloids in Cosmetics and

Personal Care

This volume de-

scribes the role of

colloids in cosmetics

and personal care,

highlighting the im-

portance of funda-

mental research in

practical applica-

tions. 321 pages, 156 illustrations, 

61 tables, hard bound, € 155.00

Ikhlas A. Khan, Ehab A.

Abourashed

Common Natural 

Ingredients

Leung’s Encyclopae-

dia of Common Natur-

al Ingredients provides

an accurate reference

source on natural

products. € 109.00

Tharwat F. Tadros

Emulsion Science and

Technology

This essential guide

for those involved in

formulations technol-

ogy covers a wealth

of topics from nano-

particle synthesis

through nanocom-

posites to cosmetic

emulsions. 326 pages, 159 illustrations,

32 tables, hard bound, € 119.00

Anthony J. O’Lennick

Silicones for 

Personal Care

In this publication

Anthony J. O’Len-

nick offers an intro-

duction to the basic

chemistry of sili-

cones and their 

application in 

cosmetics.

160 pages, paperback, € 159.00

Barbara B. Gilchrest, 

Jean Krutmann

Skin Aging 

This comprehensive

technical book con-

tains numerous ex-

pert contributions

providing an exten-

sive overview of cur-

rent research into

skin ageing.

216 pages, 72 illustrations, 24 tables,

hard bound, € 106.95

Book Shop
Place your order today, and be sure to keep yourself fully up to date!

N
ew

N
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N
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Charles Sell

Understanding 

fragrance Chemistry

This book covers the

basics of organic

chemistry as appli-

cable to the fra-

grance business.

417 pages, hard

bound, € 110.00

www.cossma.com
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EVENTS SERVICES

Fairs, conferences and seminars

When? What? Where? Who?

11.05.2010 GNPD Forum Milan, Mintel GNPD

Italy fporte@mintel.com, www.gnpd.com

11.05.2010 Seminar: Kosmetikrecht Hamburg, Behr’s Verlag

professionell Germany info@behrs.de, www.behrs.de

17.–18.05.2010 BDIH-Workshop Mannheim, BDIH

BDIH-Tagung Deutschland bdih@bdih.de, www.bdih.de

18.–19.05.2010 World of Amsterdam, PLMA International Council

Private Label Netherlands info@plma.nl, www.plmainternational.com

18.–20.05.2010 Vitafoods Geneva, IIR Exhibitions

Switzerland www.vitafoods.eu.com

19.–20.05.2010 Luxe Pack New York, Idice SAS

New York USA info@idice.fr, www.luxepack.com

19.–21.05.2010 Seminar: Fachenglisch für Berlin, Deutsches Verpackungsinstitut e.V.

den Verpackungsbereich Germany www.verpackungsakademie.de

20.05.2010 SCS Annual London, Society of Cosmetic Scientists

Scientific Symposium Great Britain ifscc.scs@btconnect.com

25.–27.05.2010 FCE Cosmetique São Paulo, NürnbergMesse GmbH

Brazil fcecosmetique@nm-brasil.com.br, www.fcecosmetique.com.br

26.05.2010 GNPD Forum Barcelona, Mintel GNPD

Spain fporte@mintel.com, www.gnpd.com

01.–04.06.2010 World Perfumery Congress Cannes, World Perfumery Congress

France info@worldperfumerycongress.com, www.worldperfumerycongress.com

02.–03.06.2010 Anti-ageing London, Summit Events

skin care conference Great Britain info@summit-events.com, www.summit-events.com

02.–03.06.2010 Pack & Gift Paris, IDICE

France www.packandgift.com

03.–04.06.2010 SCC Annual Scientific Seminar New York, SCC - Society of Cosmetic Chemists

USA scc@scconline.org, www.scconline.org

08.06.2010 GNPD Forum London, Mintel GNPD

Great Britain fporte@mintel.com, www.gnpd.com

09.–10.06.2010 Packaging Schwäbisch Hall, Packaging Valley Germany e.V.

Valley Days Germany regine.rueeck@packaging-valley.com, www.packaging-valley-days.com

10.06.2010 FiFi Awards New York, Fragrance Foundation

USA info@fragrance.org, www.fragrance.org

17.06.2010 GNPD Forum Paris, Mintel GNPD

France fporte@mintel.com, www.gnpd.com

22.–23.06.2010 Probiotech Paris, Gate2Tech

France www.probiotech.eu

24.–25.06.2010 MakeUp in Paris Paris, Beauteam

France contact@makeup-in-paris.com, www.makeup-in-paris.com

18.–20.07.2010 Cosmoprof Las Vegas, SoGeCos S.p.a.

North America USA sogecos@cosmoprof.it, www.cosmoprofnorthamerica.com

08.–09.09.2010 Symposium: Kosmetik und Mainz, Die Akademie Fresenius

Körperpflegemittel Germany imueller.de@akademie-fresenius.de, www.akademie-fresenius.de.

14.–15.09.2010 Natural Cosmetics Nuremberg, NürnbergMesse GmbH

Conference Germany www.naturkosmetik-branchenkongress.de

14.–15.09.2010 Vortragsveranstaltung: Mannheim, Sepawa e.V.

Sensorik Germany www.sepawa.com

18.–19.09.2010 BEAUTY FORUM & Spa Warsaw, Health and Beauty Media Sp.z.z.o.

Poland info@health-and-beauty.com.pl, www.beauty-fairs.com.pl

20.–23.09.2010 IFSCC Congress Buenos Aires, SEQC

Argentina info@ifscc2010.com, www.ifscc2010.com

21.–23.09.2010 International Rome, AIA

Aerosol Congress Italy info@aerosolrome.it, www.aerosolrome.it

23.–25.09.2010 FA!R2010 Dortmund, Westfalenhallen Dortmund GmbH

Germany www.westfalenhallen.de

25.–26.09.2010 BEAUTY FORUM AUSTRIA 2010 Salzburg, Health and Beauty Marketing Ges.m.b.H.

Austria messe@health-and-beauty.com, www.beauty-fairs.at

28.–30.09.2010 Fachpack Nuremberg, NürnbergMesse GmbH

Germany www.fachpack.de

28.–30.09.2010 HBA Global Expo New York, CMP Information (CMPi)

USA jill.birkett@ubm.com, www.hbaexpo.com

www.cossma.com
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INTERNATIONAL B2B EXCHANGE SERVICES

Klapp Cosmetics GmbH

D- 37235 Hessisch Lichtenau, Germany

Contact: Fernando Duarte

f.duarte@Klapp-cosmetics.com

www.klapp-cosmetics.com

Products: Cosmetic products,

SPA collection series

wish to export to: EU, S. America, Asia

NEOVITA COSMETICS

D-69256 Mauer, Germany

Contact: Karina Grimm

IS@neovita.de

www.neovita.de

Products: Premium Skin Care products for 

professionals

wish to export to: worldwide

Dr. med Christine Schrammek

Kosmetik GmbH & Co. KG

D-45127 Essen, Germany

Contact: Birgit Schmitz

b.schmitz@schrammek.de

www.schrammek.de

Products: Hautpflegeprodukte, Peelings

wish to export to: I, MAL, RA, UA, ZA

STEHR COSMETICS AG

CH-6004 Luzern, Switzerland

Contact: Rolf Stehr

stehr@stehrcosmetics.ch

www.stehrcosmetics.ch

Products: organic skin care products; Permanent

Make-up system; Make-up

wish to export to: worldwide

TANA Cosmetics

D-33602 Bielefeld, Germany

Contact: Egypt-Wonder GmbH+Co.KG 

Mr. Ronald Fortmann

info@tana-cosmetics.com 

www.tana-cosmetics.com

Products: Colour cosmetics, 

Cosmetic products for self tanning

wish to export to: A, P, CZ, S, GB, E

Glory Nails

D-34123 Kassel, Germany

Contact: Sven Dowiasch 

Sven.dowiasch@glorynails.com

www.glorynails-shop.com

Products: Cosmetic Products for Hands, Nails, Feet

wish to export to: worldwide

Dr. GRANDEL GmbH

D-86150 Augsburg, Germany

Contact: Mr. Jürgen Geisler

geisler@grandel.de

www.grandel.de

Products: Skin care products, Spa collection 

series

wish to export to: GB, PL, THAI, F, GUS 

GERTRAUD GRUBER 
KOSMETIK GmbH & Co.

D-83700 Rottach-Egern/Tegernsee, Germany

Contact: Roland Schäfer

rschaefer@gruber-kosmetik.de

www.gertraudgruber.de

Products: Wirkstoffaktives holistisches Produkt-

und Anwendungskonzept auf Natur-

basis der 1. Beautyfarm Europas. 

wish to export to: B, CH, E, GB, GUS, L, NL, PL,

ROK

Ingeburg Praxis-Cosmetic GmbH

D-78229 Karlsruhe, Germany

Contact: Ms. Renate Karner

r.karner@praxis-cosmetic.de

www.praxis-cosmetic.de

Products: Skin and Body Care 

Cosmetics, Ampoules, 

Decorative cosmetics

wish to export to: EU + worldwide

Ionto-comed GmbH

D-76344 Eggenstein, Germany

Contact: Mrs. Annett Kühl

sales@ionto.de

www.ionto.com  

Products: skincare, podiatry, medical equipment

wish to export to: worldwide

abalico 

D-69469 Weinheim, Germany

Contact: Mr. Rüdiger Vogel

info@abalico.de; www.abalico.de

Products: Cosmetic products 

for hand and nail

wish to export to: A, CH, F, E, GB

Age Attraction Kosmetik GmbH

D-85591 Vaterstetten/München, Germany

Contact: Alexandra Kopold-Schütz

info@age-attraction.de 

www.age-attraction.de

Products: MESO LASER Mesoporation & Impulse

Laser + Meso-Ampullen + Wirkstoff-

kosmetik

wish to export to: EU + Middle  East+ worldwide

Beauty Line Consulting

D-76698 Ubstadt-Weiher, Germany

Contact: Janos Stegena

info@belico.de

www.belico.de

Products: skin and body Care products,

private label, bulk

wish to export to: worldwide

beauty lumis GmbH

D- 80995 München, Germany

Contact: Angela Frommer

a.frommer@beautylumis.com

www.byonik.net

Products: 2-Frequenz-Simultan- Meso-Laser-and

cosmetic products

wish to export to: worldwide

DR. BELTER COSMETIC GMBH

D-38106 Braunschweig, Germany

Contact: Carola Schmerbach

COSMETIC@BELTER.de

www.BELTER.de

Products: skin and body care cosmetics

wish to export to: worldwide

De Clars Swiss Advanced 
Cosmetology Leaf GmbH

CH-6004 Luzern, Switzerland

Contact: Judith Huber

jhuber@declars.com

www.declars.com

Products: Anti Aging Advanced Cosmetology

wish to export to: worldwide

Wish to export their products

Go to

www.cossma.com/

b2bexchange

for more information

about suppliers and 

their products

B2B Exchange: Find your 
business partners of tomorrow today!

COSSMA and BEAUTY FORUM will help you to build new

business contacts.

All our business partners can use this "International B2B

Exchange".

Have a look at the entries below now and 

find your business partner of tomorrow today!

Further information: see www.cossma.com/b2b-exchange

(a=NEW!)

www.cossma.com



Mibelle
www.mibellebiochemistry.com p. 7

Mintel
www.mintel.com p. 24

MWV
www.meadwestvaco.com p. 30

Ocean Basis
www.oceanbasis.de p. 7

PolymerExpert
www.polymerexpert.fr p. 38

Procter & Gamble
www.pg.com p. 7

Protameen
www.protameen.com p. 38

Rexam
www.rexam.com p. 30

Rhodia
www.rhodia.com p. 28

Rovi Cosmetics
www.rovicosmetics.de p. 28

RWTH Aachen
www.rwth-aachen.de p. 28

S&D Chesham
www.cheshamchemicals.co.uk p. 7

Sana Hadanomy
www.sana.tw p. 24

Sanoflore
www.sanoflore.com p. 18

SC Johnson
www.scjohnson.com p. 32

Sederma
www.sederma.fr p. 38

SIT
www.sit-skin.com p. 7

Symrise
www.symrise.com pp. 7, 28, 38

The HallStar Company
www.hallstar.com p. 38

Unilever
www.unilever.com p. 7

Univar
www.univareurope.com p. 38

Vichy
www.vichy.com p. 18

Zenitech
www.zenitech.com p. 38

Zschimmer & Schwarz
www.zschimmer-schwarz.com p. 38

Aerobal
www.aerobal.org p. 35

Akzo Nobel
www.akzonobel.com p. 28

Aptar Beauty + Home
www.aptargroup.com p. 30

Avon
www.avon.com p. 18

BASF
www.basf.com pp. 7, 38

Bayer MaterialScience
www.bayermaterialscience.com p. 38

Bejar Perfums
www.bejar.com p. 30

BioChemica International
www.biochemica.com p. 38

BSB-Cosmetic
www.bsb-cosmetic.de p. 7

Clariant
www.clariant.com p. 38

Clorox
www.clorox.com p. 32

CLR
www.clr-berlin.de p. 12

Codif
www.codif-recherche-et-nature.com p. 7

Cognis
www.cognis.com pp. 7, 38

Cosmetochem
www.cosmetochem.ch p. 38

Croda Chemicals
www.croda.com pp. 28, 38

Datamonitor
www.datamonitor.com pp. 3, 32

DBU
www.dbu.de p. 28

DermaGlo
www.dayglo.com p. 38

Dermatest
www.dermatest.de p. 8

DGK
www.dgk-ev.de p. 26

Dior
www.dior.com p. 30

Dow Corning
www.dowcorning.com p. 38

Dr. Babor
www.babor.de p. 7

Dr. Ci:Labo
www.cilabousa.com p. 24

Dr. Rimpler
www.rimpler.de p. 7

DSM
www.dsm.com p. 7

E.G. Ölmühle
www.eg-oelmuehle.de p. 16

ECT Ökotoxikologie
www.ect.de p. 28

Estée Lauder
www.esteelauder.com p. 25

Etma
www.etma-online.org p. 35

Evonik
www.evonik.com/personal-care p. 38

Faber-Castell Cosmetics
www.fc-cosmetics.com p. 25

GfPS
www.gfps.de p. 26

Greentech
www.greentech.net pp. 28, 38

Henkel
www.henkel.com p. 3

Hochschule Anhalt
www.hs-anhalt.de p. 16

IBR Ltd
www.ibrweb.com p. 38

IKW
www.ikw.org p. 28

Inolex
www.inolex.com p. 38

Intergate Consulting
www.intergate-consulting.de p. 20

ISP
www.ispcorp.com p. 38

Kobo
www.koboproductsinc.com p. 7

L’Oréal
www.loreal.com p. 25

Lablabo
www.lablabo.com p. 30

Lancôme
www.lancome.com pp. 18, 25

LaPrairie
www.laprairie.com p. 7

L’Oréal
www.loreal.com p. 24, 25

LR Health&Beauty
www.lr-international.com p. 7

Merck KG aA
www.merck4cosmetics.com pp. 7, 38
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Asahi Kasei Fibers Deutschland GmbH
ww.asahi-kasei.co.jp p. 25

S. Black GmbH
www.sblack.com p. 52

bomo trendline innovative Cosmetic GmbH
www.bomo-trendline.de p. 33

Cognis GmbH 
www.cognis.com pp. 10, 11

Corum Incorporated
www.corum.com p. 13

Croda Chemicals Ltd.
www.croda.com p. 19

Evonik Goldschmidt GmbH
www.evonik.com/personal-care p. 7

Fiberstar, Inc.
www.imulsi-fi.com p. 5

GEKA BRUSH GmbH
www.geka-brush.com p. 31

Induchem AG
www.induchem.com p. 2

induPlast spa
www.induplast.it p. 38

Inolex Chemical Company
www.inolex.com p. 39

Paul Kaders GmbH
www.kaders.de p. 38

Kugler GmbH 
www.kugler-ger.com p. 35

Mani GmbH
www.mani-gmbh.com p. 28

Merck KG aA
www.merck4cosmetics.com p. 35

Provital SA
www.provitalgroup.com p. 21

Rovi Cosmetics International GmbH
www.ROVIcosmetics.com p. 29

Sabinsa Europe GmbH
www.sabinsaeurope.com p. 23

Trichema AG
www.lohn-hersteller.ch p. 17
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